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TEXTE

Genre- based approaches in Languages for Specific Purposes (LSP)
play a crucial role in deep ening our under standing of special ized and
profes sional communities, as genres provide valu able insights into
their discursive prac tices. In his seminal work on the struc ture of
research article intro duc tions, John Swales defines a genre as “a class
of commu nic ative events” char ac ter ized by a shared commu nic ative
purpose and subject to constraints and vari ations in content,
posi tioning, and form (Swales, 1990). Genres are not fixed entities;
rather, they are diverse, complex and multi fa ceted objects of study
whose in- depth analysis requires the mobil iz a tion of multiple
approaches and theor et ical frameworks.

1

Genres can be examined from a linguistic perspective ‐ focusing on
their termin o lo gical, lexical, gram mat ical, struc tural (Biber et al.,
2007) and rhet or ical (Swales, 1990) traits. They can also be analyzed
from an extra lin guistic, and more specific ally soci o lin guistic,
perspective (Giltrow & Stein, 2009; Martin, 1985), when focusing on
genre as social action (Miller, 1984) and on the inter play between
human inter ac tion and language. Consequently, Bhatia (2016)
under scores the essen tially multi di men sional nature of genres and
advoc ates for a multiper spective approach drawing on textual,
ethno graphic, sociocog nitive, insti tu tional and other types of
analyt ical data.

2

A central concept in the study of special ized genres is that of
inter faces, which may arise in various forms. Numerous LSP scholars
have shown that genres are strongly inter con nected, as “the use of
one genre assumes, or depends on, the use of a number of other
related genres […] of which the text is a part” (Paltridge & Star field,
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2013� 348). Several terms have been put forward to describe this
inter re lated ness – such as “systems of genres,” “genre mixing,” “genre
sets,” “genre constel la tions,” “genre chains,” “genre networks,” and
“reper toires of genres” (Bazerman, 1994; Devitt, 2004; Hyland, 2002;
Swales, 2004; Tardy, 2003).

In her contri bu tion, “Discourse inter re la tions in English for Police
Purposes: Typo logy, genre networks and textual travels,” Audrey
Cartron invest ig ates the multiple inter re la tions char ac ter izing
discourse produced by British and Amer ican police officers. Her
study shows that police texts and genres form a network of
inter re lated discourse produc tions that can be called the “police
sequence” – what is termed as the “police sequence.” Throughout this
sequence, which unfolds in several stages, the narrative of events is
shaped according to shared profes sional object ives and future
proced ural require ments. Cartron convin cingly uses English and
Amer ican police discourse to illus trate the process of “textual travels”
(Garner & Johnson, 2013), that is, how inform a tion circu lates from
one commu nic ative event to another and is filtered through the
prism of special ized ness to serve profes sional purposes effectively.

4

These inter dis cursive rela tions may be explicit and delib erate, or
implicit and uncon scious when shaped, for example, by under lying
assump tions, hidden influ ence or insti tu tional constraints. The
notion of inter face also proves valu able for examining the nature of
the intended audi ence, as inter ac tions may involve members of the
same discourse community, occur with profes sionals from related
special ized domains, or with a non- specialist lay audience.

5

In “Profes sional vs. consumer discourse communities: Compar ative
genre analysis of online music reviews,” Karo lina Ryker analyzes
digital genres emer ging in parti cip atory online spaces where both
profes sional and consumer communities produce texts. She focuses
on 100 non- academic online music reviews published on two
prom inent plat forms – Pitch fork (profes sional reviewers) and Rate
Your Music (consumer reviewers). Through a compar ative move ‐step
genre analysis, Ryker high lights both simil ar ities (a shared
commu nic ative purpose) and differ ences (balanced inform ative
eval u ations vs. word- of-mouth recom mend a tions), showing how

6
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these two discourse communities may also influ ence one another’s
generic conventions.

In their contri bu tion “Shaping know ledge in health commu nic a tion:
Inform a tion struc ture and edit orial strategy in Euro HealthNet
magazine,” Jacqueline Aiello and Rita Calabrese explore health
commu nic a tion and emer ging genres of scientific popular iz a tion,
based on a compar ative study of 140 articles and edit or ials published
before and after Covid- 19 across 14 issues of a non- profit
organ iz a tion’s magazine. Their analysis of information- structuring
features reveals how this discourse community constructs,
inter prets, and mobil izes sub- genres to achieve its commu nic ative
goals. While articles and edit or ials share common patterns (notably a
similar sequence of moves), they also display distinct struc tural traits.
Aiello and Calabrese ulti mately show that the magazine main tains a
high level of special iz a tion while devel oping evolving and distinctive
commu nic a tion strategies. The precise know ledge of such strategies
consti tutes a vital tool for mastering special ized genres and
discourses, and a key skill for entering and evolving within the
communities that produce them.
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Introduction
Among the various approaches that can be used to invest igate
special ized languages, discourse and genre analyses provide
inter esting insight into the special iz a tion of discourse communities
and their prac tices, taking into account linguistic and extra lin guistic
features. In his present a tion of the chro no lo gical and gradual
devel op ment of written discourse analysis, V. K. Bhatia (2004� 12)
iden ti fies three main successive but comple mentary and over lap ping
phases that high light major concerns in discourse analysis:
textu al iz a tion, organ iz a tion and contex tu al iz a tion. In the 1960s and
1970s, discourse analyses were mainly influ enced by formal linguistics
and focused on the lexico gram mat ical and syntactic features of
discourse produc tions (Barber, 1962; Hall iday et al., 1964; Spencer,
1975). In the 1980s and early 1990s, extensive atten tion was then given
to the internal organ iz a tion of genres, with a specific emphasis on
rhet or ical struc tures, patterns and moves within special ized texts
(Miller, 1984; Swales, 1990; Bhatia, 1993). Starting in the 1990s, the
third phase extended the analysis beyond the textual dimen sion and
incor por ated the discip linary and social contexts of discourse
prac tices, shed ding light on the sociocog nitive and prag matic
features of genres (Bhatia, 1993; Bazerman, 1994; Hyland, 2000).
These different approaches show that discourse, defined as language
in use (Neveu, 2004� 105), is a complex and multi fa ceted object of
study. When studying special ized discursive prac tices, and espe cially
special ized genres,

1

[t]he analyst takes on the role of detective, in order to unravel the
mysteries of the arti fact under consid er a tion and to emphasize the
import ance of motive as a clue to the nature of that arti fact, thus
intro du cing a kind of excite ment rarely exper i enced in other
approaches to linguistic analysis (Bhatia, 1993� xiii).

The present paper adopts this perspective in order to invest igate
discourse prac tices of British and Amer ican police officers, with a
specific focus on discourse genres. This article does not aim at
adopting a contrastive perspective on the British and Amer ican
vari eties of English for Police Purposes, but rather at drawing on

2
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examples from both cultural contexts in order to illus trate discourse
inter re la tions at work in this special ized language.

In the liter ature exploring English for Police Purposes – and police
discourse in partic ular – studies tend to focus on special ized
commu nic a tion and prac tices as well as on major police discourse
genres. They analyze caution and Miranda warn ings (Rock, 2007;
Heydon, 2013), police calls (Tracy and Anderson, 1999; Rock, 2018),
police reports (Coulthard, 2002), police humor (Hold away, 1988;
Gayadeen and Phil lips, 2016; Cartron, 2023b), suspect inter views (Leo,
1996; Magid, 2001; Haworth, 2006; Benneworth, 2009; Cartron,
2023a), victim and witness inter views (Rock, 2001; Milne and Bull,
2006), inter ac tions with profes sionals of related special ized fields
(Johnson, 2003; Charman, 2013), and “policespeak” (Fox, 1993;
Johnson et al., 1993; Hall, 2008). In order to invest igate inter faces at
work in police discourse, this article draws on the results of a
detailed analysis of authentic produc tions from British and Amer ican
police officers (Cartron, 2022). It also exam ines several sources,
including emer gency calls to the police, court case files, police
reports and suspect/victim inter views related to various cases
(aggrav ated child abuse, discovery of dead bodies, inde cent
exposure/besti ality and theft). Qual it ative as well as quant it ative
methods were used to invest igate the multiple facets of these
special ized genres 1. In addi tion, inter views were conducted with
eleven British and five Amer ican police officers. Several topics were
addressed, including frequently used police discursive genres,
conven tions regu lating discursive prac tices, language registers,
commu nic ative events in which they parti cipate, as well as
frequent interlocutors.

3

English for Police Purposes is a special ized variety of English
char ac ter ized by various genres, both spoken – such as police
inter views, radio commu nic a tions or court testi monies – and written
genres – police reports, manuals or codes of ethics, for instance.
Although different in terms of linguistic features, internal
organ iz a tion, context of produc tion or intended audi ence, these
different genres are closely inter re lated, as they all serve a common
“special ized collective inten tion ality” (Van der Yeught, 2019� 65)
shared by the members of the discourse community. In other words,
discourse genres are used by police officers in order to reach and

4
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fulfill a set of common profes sional goals, that can be outlined as
follows: main taining public order, preventing and punishing breaches
of the law and protecting indi viduals and prop erty. Discourse
produc tions are “special ized” because they are produced by law
enforce ment officers while carrying out their duties in order to serve
various special ized purposes. The first section of this paper presents
an over view and a typo logy of police produc tions, shed ding light on
the different profes sional purposes they serve. The article then
focuses on another salient char ac ter istic, exploring the network of
related texts – both spoken and written – produced by police officers
at the different stages of the invest ig a tion. Finally, it explores the
constel la tions of commu nic ative events as well as the discourse
model ling process and the textual travels that occur at the different
and successive steps of the crim inal process.

1. Over view and typo logy of police
discursive practices
In order to present an over view of police discursive produc tions, this
section describes the different types of intended audi ence and the
stake holders with whom police officers interact while on duty
(Subsec tion 1.1) and then it high lights the main special ized purposes
they serve (1.2).

5

1.1. Inter ac tions with
multiple stakeholders

Several authors have under lined the neces sity to analyze discourse
by taking into account the target audi ence and purpose (Resche, 2011�
120) as well as the differ ence between internal discursive flows and
discourse directed outwards from the community (Beacco and
Moirand, 1995� 50). When they carry out their duties, police officers
constantly interact with multiple actors: police peers, scientific
experts, legal profes sionals (lawyers, prosec utors, judges…) and
members of the general public. Four main types of intended audi ence
and special ized discursive prac tices can be iden ti fied: internal
commu nic a tions (police ↔ police), produc tions intended for judi cial
bodies (police → judi cial bodies), inter ac tions with one or more

6
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Table 1: Typo logy of police discursive productions

Type of discourse
(intended audience) Examples of corres ponding discursive productions

police ↔ police

intranet articles; pocket note books (UK); Codes of ethics; radio
commu nic a tions; emails; custody records; letters; manuals, guides,
direct ives…; force journals/magazines; roll calls (US); call logs,
arrest logs, event/incident logs, evid ence logs, missing person
inquiry logs

police → judi cial bodies emails; meet ings; letters; police reports; court testimonies

police ↔ member(s) of
the public

emer gency calls; inter views/inter rog a tions; diverse exchanges
during patrols, traffic stops, demon stra tions, searches, seizures,
etc.; arrests; cautions (UK) and Miranda warn ings/rights (US)

police → general public

auto bi o graphies; crime preven tion campaigns; press releases and
press confer ences; book lets, flyers; special ized diction aries, gloss ‐
aries and encyc lo pe dias; memoirs; podcasts; annual reports; force
offi cial websites and social media; personal websites and
social media

members of the public (police ↔ member(s) of the public), and
produc tions intended for the general public (police → general public).
Table 1 presents various examples of discourse produced for each
type of intended audience.

Most of the discursive produc tions listed above are discourse genres.
As defined by Swales (1990� 45‐57), a genre is a class of
commu nic ative events, which implies a shared set of commu nic ative
purposes. Genres vary in their proto typ ic ality and their produc tion is
shaped by constraints in terms of content, posi tioning and form.
Finally, genres provide insights into the special ized discourse
community. However, an in- depth study of each type of discourse
would be neces sary to scien tific ally validate this status. Moreover,
these four categories are permeable, as discursive produc tions
initially intended for a partic ular audi ence (or type of inter locutor)
can be made access ible to other stake holders. For instance, British
police officers carry on pocket note books (PNB) at all times when on
duty and an entry is made every day to record evid ence relating to an
offense or an invest ig a tion. Specific rules and discourse conven tions
need to be followed, regarding the type of inform a tion recorded
(date, place, pres ence of other police officers, type of incident,
inform a tion on the person being inter viewed, actions carried out by
the police officer…), as well as the diverse contexts in which the

7
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police officer may use the PNB, the color of the ink, eras ures and the
compulsory use of direct speech (Hamp shire Constabu lary, 2015;
West Mercia Police, 2021). Police officers consult these notes when
writing police reports at a later stage (police → police), but PNBs also
provide support when conducting an inter view (police → member of
the public) or when testi fying in court (police → judi cial bodies),
either to refresh memory or to quote verbatim evid ence of
conver sa tion and statement.

1.2. Various special ized purposes
Police discourse prac tices serve various inter re lated special ized
purposes and five main categories can be distin guished: (1)
commu nic ating in order to guar antee oper a tional effi ciency; (2)
collecting elements that are useful for the invest ig a tion and the
judi cial process; (3) recording, docu menting and reporting on facts
and oper a tional activ ities; (4) super vising and regu lating special ized
prac tices; and (5) carrying out preven tion operations.

8

1.2.1. Commu nic ating in order to guar antee
oper a tional efficiency

Several discursive genres serve special ized aims by contrib uting to
internal commu nic a tion within the insti tu tion and to the
effect ive ness of field oper a tions. For instance, radio commu nic a tions
are used daily by police officers on patrol and during inter ven tions to
commu nicate with dispatch and with the control room. Exchanges
and turn taking are highly scripted, formatted and stand ard ized
(Johnson et al., 1993� 6) as brevity and effi ciency are key. Specific
proced ures codify these spoken exchanges, such as the use of call
signs (to quickly identify parti cipants), the NATO phon etic alphabet
(Alpha, Bravo, Charlie, Delta, etc., to simplify spelling) or “procedure
words” (also called “prowords”) like “Copy” or “Roger” (to notify your
inter locutor that you under stood the message). Another example
would be the “ten codes” (“ten one”, “ten two”, “ten three”, etc.) used
by officers during radio trans mis sions in the United States and the
“state codes” (“state one”, “state two”, “state three”, etc.) in the United
Kingdom. Each code refers to a specific and longer utter ance. For
example, to indicate that a police officer is in danger, a member of

9
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the New York Police Depart ment uses “10-13” in their radio
trans mis sion and a British officer uses “state zero”. Moreover, other
police discourse produc tions also serve the shared profes sional
inten tion ality by ensuring the circu la tion of inform a tion within the
insti tu tion. Articles published on the intranet, letters, emails and
force journals and magazines 2 are some examples. These discursive
prac tices contribute to the spreading of special ized instruc tions and
know ledge across the profession.

1.2.2. Collecting elements that are useful for
the invest ig a tion and the judi cial process

One of the central aspects of police work is the gath ering of elements
that will be useful for the invest ig a tion and in the subsequent judi cial
process. In order to serve this special ized purpose, officers on duty
carry on various profes sional acts: inter views, iden tity checks,
road side checks, manage ment of police informers, under cover
oper a tions, arrets, patrols, searches, seizures, emer gency calls…
During these exchanges, special ized purposes are of the utmost
import ance. For example, in the case of emer gency tele phone calls
(999 in the United Kingdom and 911 in the United States), exchanges
are controlled and oriented in order to obtain all the essen tial pieces
of inform a tion needed to ensure the neces sity, specificities and
urgency of the required inter ven tion (Garner and Johnson, 2013� 35;
College of Poli cing, 2020b). Besides, in the event of a field
inter ven tion, inform a tion gathered during the call is invalu able to
police officers, contrib uting to their safety and effi ciency in the field
(Rock, 2018� 7). Simil arly, the police inter view – also referred to as
“police inter rog a tion” in the United States – is a partic u larly useful
tool for gath ering inform a tion and evid ence that will be useful and
exploit able in the subsequent judi cial process (Baldwin, 1993� 325;
Magid, 2001� 1182; Milne and Bull, 2006� 8). This stage is an essen tial
step in the police sequence (Vlamynck, 2011� 58), and this discursive
genre is at the service of police inten tion ality (Walton, 2003� 1772), as
the elements gathered during the inter views can be decisive in the
progres sion – or even solving – of a case. Hence, various linguistic,
discursive and rhet or ical strategies are used by police officers to
collect evid ence when conducting victim, witness and suspect
inter views (Cartron, 2023a).

10
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1.2.3. Recording, docu menting and reporting
on facts and oper a tional activities

Police officers are frequently required to report their activ ities and
find ings to their super iors, relevant judi cial author ities or the general
public. This special iz a tion is at work in several discursive produc tions
of British and Amer ican police, including press releases, press
confer ences, inter views with decision- making author ities (to obtain a
warrant, for example), pocket note books, police reports, annual
reports, court testi mony and logs. In both coun tries, police
account ab ility is closely linked to issues of trans par ency and to the
legit imacy of poli cing activ ities and powers (Reiner, 2000� 183). The
police insti tu tion must be able to trace and justify the actions and
decisions of its officers, which is why they regu larly record,
docu ment and account for their activ ities. For instance, police
reports are essen tial and central discursive genres in the unfolding of
the police sequence and judi cial hand ling of a case and they must
meet a set of specific criteria in order to serve their special ized
purpose. They must be: precise, clear, concise, factual, objective,
impar tial, free of personal opin ions and written in correct English, in
terms of spelling, grammar and punc tu ation (Torre grosa and
Sánchez- Reyes, 2018� 116). An Amer ican Police Sergeant, inter viewed
in June 2020, explained that this genre is char ac ter ized by discourse
conven tions, in terms of linguistic features and content, and stated:

11

When it comes to police officers or Detect ives writing reports, sure,
it’s a definite style. It’s very mech an ical. There isn’t a lot of fluff. It
usually starts out on day, date and time. So, “On Thursday, May 4th,
at about eleven ten a.m., myself, Sergeant [states his first name and
surname], on Squad 21 15 observed…”, then you go into whatever the
story is. Or “I was dispatched to a call with a man with a gun. Upon
arrival, I observed” or “I spoke with”. […] The writing style and how
they write the reports are pretty uniform. It all starts out with “On
day, date and time, I was dispatched to”, “I respond to”, “I observed”,
blah blah blah. You’re always gonna cover the who, what, when, why.

Police reports feature a number of linguistic and discursive
specificities, including the frequent use of adverbial phrases of time
and place, passive voice, special ized legal terms, formal register and

12
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first and third person singular (Fox, 1993; Johnson et al., 1993; Hall,
2008). Besides, the commu nic ative aim of police reports is to present
a series of facts but also to model discourse in order to provide
usable content for the judi cial process (Cartron, 2023c). A trans ition is
oper ated “from witness[/suspect]- speak into some thing that the
legal process can use” (Rock, 2001� 67). When it does not comply with
these generic conven tions, a police report fails to fulfill its func tion
and to serve special ized purposes, jeop ard izing the cred ib ility of the
facts recorded and, to a certain extent, the entire case.

1.2.4. Super vising and regu lating special ‐
ized practices

Several discursive prac tices also serve special ized purposes by
helping to regu late and super vise special ized prac tices. For instance,
in the United States, oper a tional police officers take part in a daily
meeting called “roll call”. Lasting around twenty minutes before the
start of each shift, these briefi ngs serve a dual purpose: inform ative
and oper a tional. The superior in charge of the meeting – usually a
police sergeant – forms the different squads, alloc ates vehicles,
assigns the various tasks and cases, distrib utes mail (summonses,
reports returned for correc tion…) and presents the new regu la tions
that have come into force (O’Donnell, 2019� 164). The degree of
form ality and the modes of address vary depending on the superior
chairing the meeting. Special iz a tion is reflected not only in language,
but also in clothing as all officers must wear their uniforms and
equip ment. Further more, the prac tices of the special ized discourse
community are also framed and regu lated by manuals, guides and
codes of ethics. These docu ments specify the rules, values and
prin ciples that should dictate the police personnel’s actions and
govern their beha vior in order to best serve special ized goals. Finally,
profes sional prac tices are also governed by the law, and certain
discursive produc tions have the primary aim of placing the officers’
actions within a legal frame work. For instance, when a suspect is
taken into police custody to be inter viewed, police officers in the UK
and the US are required by law to notify them of their rights. This
formal noti fic a tion of rights (“caution” in the UK and “Miranda
warning” in the United States) is highly scripted and formu laic, as
displayed in numerous movies and TV series: “given the global reach

13
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of the Amer ican enter tain ment industry and its cops- and-robbers
movies and tele vi sion dramas, the Miranda warning, begin ning with
the phrase, ‘You have the right to remain silent’, may be the most
well- known crim inal law tenet in the world” (Ainsworth, 2012�
287‐288). In prac tice, any change in the phrasing would inval idate
inform a tion obtained during the inter view and prevent the use of
these elements in court.

1.2.5. Carrying out preven tion operations

Finally, other types of discourse produced by the police insti tu tion
are related to preven tion oper a tions, as preven tion is one of the
essen tial aspects of special ized police inten tion ality. They include,
among others, brochures, leafl ets, flyers, offi cial police force websites
and social networks, as well as campaigns in educa tional
estab lish ments (in primary schools and high schools, for instance).
These initi at ives contribute to the creation of a commu nic ative
inter face with members of the general public and to the sharing of
diverse information.

14

As discussed above, each police discursive produc tion is
char ac ter ized by its own specific linguistic and rhet or ical features;
never the less, all these types of special ized discourse directly serve
profes sional purposes. They are comple mentary, as well as closely
inter re lated and inter weaving as cases, invest ig a tions and the judi cial
process unfold.

15

2. Discourse networks and inter ‐
re la tions between genres in
English for Police Purposes

2.1. The police sequence, a network of
discourse productions
As Hyland (2013� 107) points out, genres form “constel la tions” with
neigh boring genres or “genre sets” when “spoken and written texts
cluster together in a given social activity”. Several researchers in the
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field of English for Specific Purposes (ESP) have invest ig ated these
inter re la tions (Paltridge and Star field, 2013� 348), using the notions of
“systems of genres”, “genre networks”, “genre chains”, “genre sets” and
“reper toires of genres” to describe rela tions between genres
(Bazerman, 1994; Tardy, 2003; Devitt, 2004; Swales, 2004). Police
discourse is char ac ter ized by a series of inter con nected
commu nic ative events involving multiple actors and multiple means
of commu nic a tion over an extended period of time (Garner and
Johnson, 2013� 39). Most of the discourse produced to serve the
profes sional purposes of the police form a network of inter re lated
discourse produc tions that can be called the “police sequence”. This
linear sequence (Hyland, 2002� 123) is made up of an ordered network
of successive discursive elements vectored according to a pattern
< begin ning → end >, triggered by the commis sion of an offense and,
ideally, ending with the solving of the case and its transfer to the
competent judi cial author ities. The main stages of the police
sequence are: the trig gering event (emer gency call, complaint,
flag rante delicto 3, for instance), collec tion of evid ence (phys ical
evid ence at the crime scene, victim or witness inter views,
searches…), suspect iden ti fic a tion and manage ment (noti fic a tion of
rights, police custody, inter view…) and then transfer of the case to
judi cial bodies. Each stage requires specific police acts as well as
different types of discursive prac tices, as illus trated in Figure 1.
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Figure 1: Network of related discourse produc tions throughout the

police sequence

For instance, in order to collect evid ence (second phase of the police
sequence), police officers can carry out various profes sional acts that
comprise the gath ering of phys ical evid ence on the scene, searches,
seizures, victim and/or witness inter views or inter rog a tions. Several
discourse prac tices are related to this stage, including logs (such as
evid ence log or missing person inquiry logs), police reports (crime
reports, incident reports, invest ig a tion reports, traffic acci dent
reports), victim/witness inter views and state ments. The use of one
genre is related to and influ enced by a number of other inter re lated
genres and they form together systems of genres (Bazerman, 1994)
that organize and orches trate the profes sion (Hyland, 2002� 124). For
example, the spoken exchanges that take place during the
witness/victim inter view influ ence the content of the written
witness/victim state ment elab or ated by the police officer afterwards.

17

Multiple police genres, produced during invest ig a tions to record,
docu ment and report facts and oper a tional activ ities, are ulti mately
compiled to form the court case files. For example, in February 2024,
when Ruby Franke, a former parenting influ encer on YouTube, was
sentenced to prison for aggrav ated child abuse, the Wash ington
County Attorney’s Office released court case files. 4 They included
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Figure 2: Network of related discourse produc tions throughout the crim- 

inal process

numerous police produc tions, such as audio and video record ings
(bodycam footage, inter view record ings, …), photos as well as written
docu ments (such as witness state ments, press releases and detailed
incident reports). The police sequence can thus also be integ rated in
the broader sequence of the legal and judi cial process. The police
invest ig a tion is followed by – or very often inter twined with – the
different steps and discourse produc tions of the crim inal process.
These different steps are presented in Figure 2 in a very simpli fied
way, as there are multiple vari ations depending on the country under
study or the type of case, for example. The major phases include:
char ging, initial hear ings, trial and appeal. Simil arly, each of these
steps requires specific discourse produc tions and genres.

2.2. Poten tial variations

The police sequence is subject to poten tial vari ations. On the one
hand, some stages presented in Figure 1 might not be neces sary. For
instance, a case may be closed without prosec u tion for a number of
reasons, including the use of altern ative meas ures such as a reminder
of the law or the payment of a fine, or when there is insuf fi cient
evid ence. As a result, not all cases handled by the police lead to
prosec u tion or the transfer of the case to judi cial bodies (prosec utor,
courts…). Besides, more stages could be added to the police
sequence, such as the collec tion of addi tional evid ence after the
defendant has been heard or the gath ering of intel li gence, through
surveil lance, tele phone tapping, under cover work or the manage ment

19
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of police informers. Moreover, the order of the different stages of the
police sequence and the police actions carried out may vary
depending on the inform a tion avail able to the invest ig ators at the
outset of the case:

Every invest ig a tion is different and may require a different route
through the process, e.g., in some cases the iden tity of the offender
is known from the outset and the invest ig a tion quickly enters the
suspect manage ment phase. In others, the iden tity of the offender
may never be known or is discovered only after further invest ig a tion.
(College of Poli cing, 2020b)

Like wise, the nature of the trig gering event and the clas si fic a tion of
the offense determine the neces sary profes sional acts and
corres ponding discourse prac tices. The categor iz a tion occurs very
early in the police sequence, for example, as soon as the emer gency
call is received, as evid enced by call logs clas si fying reported events
in specific categories of crim inal offenses. It can evolve during the
course of the invest ig a tion, as new evid ence is discovered, and it
determ ines the depart ment to which the case is assigned, the type of
evid ence that needs to be collected, the acts carried out by the police
and the corres ponding spoken and written discourse prac tices.
Besides, the cultural specificities of the legal context also need to be
taken into account, as they impact the different steps of the
police sequence.

20

From one step of the police sequence to another, discourse prac tices
are inter re lated and each genre is part of a constel la tion with
neigh boring genres, clus tering together to serve special ized
purposes. Discourse produc tions are inter weaving and
comple mentary as the invest ig a tion is carried out and the case is
prepared for the subsequent judi cial process. At the different steps of
the crim inal process, evid ence collected and inform a tion gathered
trans ition from original raw material to elements that can be used in
court, thus implying discourse model ling and textual travels.

21
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3. Discourse modeling and textual
travels in English for
Police Purposes
The role of the police officer is to collect, sort and select inform a tion
throughout the invest ig ative process in order to “‘set the scene’ for
the court and jury” (College of Poli cing, 2020a). As a result, during the
police sequence, each stage models the narrative of the facts
according to both the special ized profes sional inten tion ality it serves
and the require ments of the next phase. In order to illus trate this
process of discourse model ling, three examples are explored below:
emer gency calls to the police (3.1), suspect/victim/witness
inter views (3.2) and police reports (3.3).

22

3.1. Emer gency calls to the police

When an emer gency call is received by the police, so from the very
begin ning of the police sequence, the account of the incident initially
given by a member of the public is modelled so that it can be used in
the rest of the poli cing sequence:

23

The call from a member of the public is not an isol ated, fixed
commu nic ative entity; it is rather the initial construc tion of a
dynamic and fluid text as it enters the police domain, and it is
recon structed and re- entextualized as it passes through a range of
organ iz a tional, oper a tional contexts and tech no lo gical medi ation.
(Garner and Johnson, 2013� 37)

For instance, in February 2025, the Santa Fe County Sheriff’s Office
released audio from the 911 call related to the discovery of the bodies
of actor Gene Hackman and his wife at their home in Santa Fe
(New Mexico). 5 In the following extract, the 911 oper ator is
meth od ic ally collecting inform a tion that will then be trans mitted to
dispatch and to officers on duty:

24

911 oper ator (here after O): Santa Fe 911, what is your emergency? 
Caller (here after C): Hello, my name is [name 6]. I’m the care taker for
Santa Fe Summit […]. I think we just found two or one deceased
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Figure 3: Commu nic ative events and textual travels related to emer gency calls

to the police

person inside the house. […] 
O: OK. What’s gonna be the address? 
C: [address] 
O: How old is the patient? 
C: I have no idea. 
O: You don’t know? OK, that’s fine. Is the patient a male or a female? 
C: A female and a male prob ably. […] 
O: Are they awake? 
C: I have no idea. 
O: Are they breathing? 
C: I have no idea. I’m not inside the house. It’s locked. I can’t go in.
But I see them. I see them laying down on the floor from the
window. […] 
O: OK. My units are on their way. […] Is there any way you can open
the house?

Raw inform a tion obtained during a call is then filtered through the
prism of special ised ness during various commu nic a tion events
involving multiple actors. Garner and Johnson (2013� 37‐51) describe
this process as “textual travels” and identify six commu nic ative
events. At each of the six stages, illus trated by Figure 3, a
refor mu la tion and a model ling of discourse content are carried out:
(1) initial text (i.e. commu nic a tion between a member of the public
and the call handler); (2) text entered in the computer by the call
handler (for dispatch) and summar izing the inform a tion; (3)
commu nic a tion between dispatch and the officer; (4) exchanges
between the officer and stake holders on the scene; (5) brief report
made to dispatch; and (6) report on the event written later by
the officer.

25

Addi tional texts are also related, such as officers’ pocket note books
or logs for example. These inter con nected commu nic ative events are

26
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char ac ter ized by a process of discourse model ling that occurs at each
stage: inform a tion collected during the initial exchange is filtered and
refor mu lated in order to guar antee oper a tional effi ciency. Textual,
and espe cially lexical, trans form a tions that occur between the initial
emer gency call and the police report can some times be traced back,
as in the following extract from a report written in 2018 by an officer
of Rogers County Sheriff’s Office:

On 08/01/2018 at approx im ately 0844 hours, Depu ties were
assigned to invest igate a report of a man having sex with a pony at
the inter sec tion of [address]. [Person 1] was leaving for work and
observed a white male full nude standing in the field having sex with
a pony. [Person 1] called her neighbor [Person 2] and asked her to go
check it out and call the police. When [Person 2] and her daughter
[Person 3] arrived, they also witnessed a white male standing behind
the pony full nude, and what looked like he was having sex with the
animal. [Person 2] said when her daughter started to video, he
stopped what he was doing and started walking towards them. Video
evid ence is attached to the report, the suspect was iden ti fied as
[Person 4] DOB [date of birth], he was arrested for Inde cent
Exposure and Bestiality.

This extract warrants atten tion for two main reasons. Firstly, in this
final report (Step 6), several prior commu nic ative events can be
iden ti fied. The initial call to the police (Step 1), is mentioned:
“[Person 1] […] asked her to go check it out and call the police”. This
trig gering event then led to a radio commu nic a tion between dispatch
and officers (Step 3): “Depu ties were assigned to invest igate a report
of a man having sex with a pony at the inter sec tion of [address]”.
When they arrived on scene, officers conducted witness inter views
(Step 4) and inform a tion provided by the witnesses during these
inter views are referred to using mostly the preterit tense (“observed”,
“called”, “asked”, “arrived”, “witnessed”) as well as reported speech
(“[Person 2] said”). Thus, this extract illus trates the inter con nec tion of
commu nic ative events throughout the different steps of the police
sequence. Secondly, it exem pli fies the trav el ling of a single piece of
inform a tion from one commu nic ative event to another, being
modelled to best serve profes sional purposes. One striking example is
the lexical trans ition from “man having sex with a pony” to “Inde cent
Exposure and Besti ality”. The former is the first refer ence to the
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offense in the report and it mirrors the wording used by the lay
witness when they called the police and then trans mitted as such by
dispatch; whereas the latter is the formal and special ized term used
in legal texts to refer to this type of offense. A trans ition was
oper ated from a non- specialized phrasing to specific legal
termin o logy, in order to insert the facts into the wider context of the
legal system.

3.2. Suspect/witness/victim interviews
Throughout the police sequence, officers gather inform a tion and
drive the case in the direc tion of one or more common law
preced ents: “legis lators codify offences ex ante, 7 and […] police and
prosec utors confine their collective atten tion to the cata logue of
what has already been defined as crim inal” (Bowers, 2014� 997).
Hence, the legal frame work determ ines the exchanges as well as the
selec tion of inform a tion. For instance, while invest ig ating Ruby
Franke’s aggrav ated child abuse case mentioned earlier (Section 2.1),
the police inter viewed her ex- husband, Kevin Franke. 8 The aim of
this inter view was to determine if he was aware of the neglect and
abuse inflicted upon his chil dren, as expli citely stated by the
detective: “My job is to find out about your know ledge of the
treat ment of these […] chil dren”. According to Utah’s state legis lature
(specific ally, Utah Code Section 76-5-109):

28

An actor commits child abuse if the actor: 
(a) inflicts upon a child phys ical injury; or  
(b) having the care or custody of such child, causes or permits
another to inflict phys ical injury upon a child. (le.utah.gov.)

This legal frame work guided the exchanges as several ques tions were
asked to Kevin Franke to determine if he knew about such prac tices:
“When was the last time you phys ic ally saw [your chil dren]?”, “Did
you ever try to reach out to the kids?”, “Are you aware of how [your
wife] handles the kids’ beha vi oral issues?”, and “Are you aware of the
phys ical condi tion of your children?”.

29

Moreover, the exchanges that take place during inter views of
suspects, witnesses and victims are then subject to textual travels
and are mentioned in numerous discourse produc tions and genres.

30
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Figure 4: Police inter views and related discourse productions

As illus trated by Figure 4, the content of these inter views are quoted
in suspect/witness/victim state ments but also in other docu ments
throughout the invest ig a tion and crim inal process, including various
police reports, case files, pocket note books, meet ings with legal
profes sionals, press confer ences and releases. Such elements are also
quoted, sometimes verbatim, as evid ence in court during trials.

In the case files released by the Wash ington County Attorney’s Office,
Kevin Franke’s inter view is mentioned several times, illus trating this
process of textual travels. For instance, in the detail incident report
(DIR), a one- page descrip tion summar izes the 30- minute inter view,
focusing exclus ively on elements that will be useful in the upcoming
steps of the judi cial procedure. The officer then concludes “I believe
that Mr Franke did not have involvment in the abuse and neglect of
Child 2 and Child 1” (DIR, 09/13/2023, 19).

31
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Finally, the legal frame work determ ines how inform a tion is selected
but also how it is trans formed. In order to be consistent with the
descrip tion of the offense in the legis la tion, textual elements are
refor mu lated, to the point that the initial dialogue or words used by
the victim, witness or suspect during the inter view are modi fied. For
instance, in her discourse analysis of police inter views with
suspected pedo philes, Benneworth (2009� 561-562) quotes a police
officer conducting a suspect inter view as follows: “she says you were
masturbating your self […] you would be watching pornographic
videos […] and she says you’d make no attempt to try and hide it
and your erect penis was clearly visible” (our italics). The police officer
uses reported speech (with the utter ance “she says…”), supposedly
quoting the words of the victim previ ously inter viewed. However, it is
highly prob able that the terms in italics were not used verbatim by
the 12- year-old-girl and that these specific terms were included to fit
the vocab u lary used in legal descrip tions of the offense. Such a
process of discourse model ling also occurs – and is even more
visible – when officers write police reports intended for judi cial
bodies and legal professionals.

32

3.3. Police reports
The legal frame work heavily influ ences discourse conven tions,
espe cially in terms of report writing. A police report (or record of
suspect inter view) exclus ively focuses on elements that will be useful
and exploit able in the next steps of the judi cial process and the
inter viewee’s words are modelled to meet this profes sional goal. The
following sentences are extracted from a short descriptive note (SDN)
written by a Detective Constable of the Kent Police in 2004
(our italics):

33

The defendant admitted entering the shop with the intention of
stealing food. 
The defendant knew it was wrong to steal and agreed that her
actions were dishonest. 
The defendant stated she had every intention of eating the food items
she stole.
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Firstly, it is rather obvious that these state ments do not quote the
suspect word by word but are rather the result of a dialogue. We can
read between the lines that the suspect answered affirm at ively to
ques tions such as “Did you have the inten tion of stealing and eating
the food?” or “Do you know that this beha vior is against the law?”. The
words of the suspect and those of the police officer are strongly
inter twined and inform a tion initially suggested by the police officer
some times becomes an integral part of the suspect’s speech. Besides,
the suspect’s state ment is modelled in order to fit into the legal
frame work and to tally with the descrip tion of the offense of “theft”
in British legis la tion. The SDN can be compared with the following
extract from the UK 1968 Theft Act:

34

(1) A person is guilty of theft if he dishon estly appro pri ates prop erty
belonging to another with the inten tion of perman ently depriving the
other of it; and “thief” and “steal” shall be construed accordingly.
(legis la tion.gov.uk, our italics)

Striking simil ar ities can be iden ti fied between the SDN and the legal
text and were under lined in italics. The sentence “The defendant
admitted entering the shop with the intention of stealing food” (SDN)
estab lishes – without doubt – that the defendant intended to commit
an offense. In crim inal law, the intent to commit a crime is a
found a tional element, as it differ en ti ates inten tional crim inal
beha vior and inno cent mistakes or acci dents. A parallel can be drawn
between “she had every intention of eating the food” (SDN) and
“with the intention of perman ently depriving the other of it” (Theft
Act). In addi tion, the SDN also expli citly refers to the crim inal offense
category of “theft”, when the law specifies that “‘thief’ and ‘steal’ shall
be construed accord ingly”. Finally, “the defendant […] agreed that her
actions were dishonest” (SND) undeni ably echoes “dishonestly” (Theft
Act). These find ings echo Coulthard and Johnson (2007� 59)’s analysis
of an inter view with a woman suspected of stealing money. They shed
light on the hybridity and inter tex tu ality of police discourse,
emphas izing the lexical simil ar ities between the Theft Act defining
the offense and the closing stages of the interview:

35

A compar ison of the two reveals the inbuilt generic hybridity present
in many of the legal genres. On the surface, the talk […] appears to be
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Conclusion
To conclude, English for Police Purposes is an inter esting,
multi fa ceted and complex object of study. Invest ig ating this
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multiple discursive produc tions that are closely linked with other
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thus neces sary to place English for Police Purposes in the broader
context of the judi cial and crim inal process. This multi di men sional
approach relates texts and discourse genres (intra tex tual perspective)
to profes sional and cultural prac tices (extra tex tual and contex tual
dimen sions) of special ized envir on ments. Such a holistic approach
offers ESP researchers the possib ility to thor oughly invest igate their
objects of study and to shed light on the diversity, complexity and
inter re la tions at work within special ized languages.

37



ELAD-SILDA, 12 | 2025

Oxford & New York: Oxford University Press.
10.1093/oxfordhb/9780199572120.013.0021.

Baldwin, John. 1993. Police interview techniques: Establishing truth or proof?. The
British Journal of Criminology 33(3). 325‐352. 10.1093/oxfordjournals.bjc.a048329.

Barber, Charles L. 1962. Some measurable characteristics of modern scientific prose.
In Charles L. Barber, Frank Behre and Urban Ohlander (eds.), Contributions to English
syntax and philology, 21‐43. Göteborg: Elander.

Bazerman, Charles. 1994. Systems of genres and the enactment of social intentions.
In Aviva Freedman & Peter Medway (eds.), Genre and the new rhetoric, 79‐101.
London: Taylor & Francis.

Beacco, Jean-Claude & Sophie Moirand. 1995. Autour des discours de transmission
des connaissances. Langages 29(117). 32‐53. 10.3406/lgge.1995.1704.

Benneworth, Kelly. 2009. Police interviews with suspected paedophiles: A discourse
analysis. Discourse & Society 20(5). 555‐569. 10.1177/0957926509106410.

Bhatia, Vijay K. 1993. Analysing genre: Language use in professional settings. London &
New York: Longman.

Bhatia, Vijay K. 2004. Worlds of Written Discourse: A Genre-Based View. London:
Continuum. 10.5040/9781474212038.

Bowers, Josh. 2014. Probable cause, constitutional reasonableness, and the
unrecognized point of a “pointless indignity”. Stanford Law Review 66(5). 987 ‐1050.

Cartron, Audrey. 2022. Caractérisation de l’anglais de la police en tant que langue de
spécialité : contribution à l’élaboration d’un savoir savant visant à la construction d’un
savoir à enseigner. Aix‐en‐Provence, FR: Aix‐Marseille Université dissertation.

Cartron, Audrey. 2023a. Présentation, description et enseignement d’un genre
spécialisé : les suspect interviews (auditions de mis en cause). In Margaux Coutherut
& Gwen Le Grand‐Le Cor (dir.), Les genres en anglais de spécialité: Définitions,
méthodologies d’analyse et retombées pédagogiques, 137‐165. Lausanne: Peter Lang.

Cartron Audrey. 2023b. A study of the psycho-social functions of humour in English
for police purposes. In Shaeda Isani, and Michel Van der Yeught, English for specific
purposes and humour, 63‐90. Newcastle upon Tyne: Cambridge Scholars Publishing.

Cartron Audrey. 2023c. A study of a specialised American police discourse genre:
Probable cause affidavits. Languages 8(4). 10.3390/languages8040259.

Cartron, Audrey. 2024. Comment enquêter sur l’anglais de la police ? Mode
opératoire, entraves à l’enquête et pistes empruntées. ASp 86. 107‐124.
10.4000/12ry6.

Charman, Sarah. 2013. Sharing a laugh: The role of humour in relationships between
police officers and ambulance staff. International Journal of Sociology and Social
policy 33(3-4). 152‐166. 10.1108/01443331311308212.

https://doi.org/10.1093/oxfordhb/9780199572120.013.0021
https://doi.org/10.1093/oxfordjournals.bjc.a048329
https://doi.org/10.3406/lgge.1995.1704
https://doi.org/10.1177/0957926509106410
https://doi.org/10.5040/9781474212038
https://doi.org/10.3390/languages8040259
https://doi.org/10.4000/12ry6
https://doi.org/10.1108/01443331311308212


ELAD-SILDA, 12 | 2025

College of Policing. 2020a. Investigation introduction. https://www.app.college.polic
e.uk/app-content/investigations/introduction/ (29 October, 2025).

College of Policing. 2020b. Investigation Process. https://www.app.college.police.u
k/app-content/investigations/investigation-process/ (29 October, 2025).

Coulthard, Malcolm. 2002. Whose voice is it? Invented and concealed dialogue in
written records of verbal evidence produced by the police. In Janet Cotterill,
Language in the legal process, 19–34. London: Palgrave Macmillan.
10.1057/9780230522770_2.

Coulthard, Malcolm & Alison Johnson. 2007. An introduction to forensic linguistics:
Language in evidence. Abingdon, London & New York: Routledge.

CTV News (YouTube). 2025. Listen in full: Emotional 911 caller reports death of Gene
Hackman. https://www.youtube.com/watch?v=TQuMlbfF_pM (29 October, 2025).

Devitt, Amy J. 2004. Writing genres. Carbondale: Southern Illinois University Press.

Fox, Gwyneth. 1993. A comparison of ‘policespeak’ and ‘normalspeak’: A preliminary
study. In John M. Sinclair, Michael Hoey & Gwyneth Fox (eds.), Techniques of
Description: Spoken and Written Discourse, 183‐195. London & New York: Routledge.

Garner, Mark & Edward Johnson. 2013. The transformation of discourse in
emergency calls to the police. In Chris Heffer, Frances Rock & John M. Conley (eds.),
Legal-lay communication: Textual travels in the law, 35‐54. Oxford & New York:
Oxford University Press. 10.1093/acprof:oso/9780199746842.003.0002.

Gayadeen, Shashi M. & Scott W. Phillips. 2016. Donut time: The use of humor across
the police work environment. Journal of Organizational Ethnography 5(1). 44‐59.
10.1108/JOE-06-2015-0016.

Hall, Philip. 2008. Policespeak. In John Gibbons and María Teresa Turell Juliá,
Dimensions of forensic linguistics, 67‐94. Amsterdam & Benjamins: John Benjamins.

Halliday, Michael A. K., Angus McIntosh & Peter Strevens. 1964. The linguistic
sciences and language teaching. London: Longmans.

Hampshire Constabulary. 2015. Procedure: Pocket Notebooks. https://studylib.net/d
oc/18076844/pocket-notebooks---procedure-02117.

Haworth, Kate. 2006. The dynamics of power and resistance in police interview
discourse. Discourse & Society 17(6). 739‐759. 10.1177/0957926506068430.

Heydon, Georgina. 2013. From legislation to the courts: Providing safe passage for
legal texts through the challenges of a police interview. In Chris Heffer, Frances Rock
& John M. Conley (eds.), Legal-lay communication: Textual travels in the law, 55–77.
Oxford & New York: Oxford University Press.
10.1093/acprof:oso/9780199746842.003.0003.

Holdaway, Simon. 1988. Blue jokes: Humour in police work. In Chris Powell & George
E. C. Paton (eds.), Humour in society: Resistance and control, 106–122. Basingstoke:
Macmillan. 10.1007/978-1-349-19193-2_6.

https://www.app.college.police.uk/app-content/investigations/introduction/
https://www.app.college.police.uk/app-content/investigations/investigation-process/
https://doi.org/10.1057/9780230522770_2
https://www.youtube.com/watch?v=TQuMlbfF_pM
https://doi.org/10.1093/acprof:oso/9780199746842.003.0002
https://doi.org/10.1108/JOE-06-2015-0016
https://studylib.net/doc/18076844/pocket-notebooks---procedure-02117
https://doi.org/10.1177/0957926506068430
https://doi.org/10.1093/acprof:oso/9780199746842.003.0003
https://doi.org/10.1007/978-1-349-19193-2_6


ELAD-SILDA, 12 | 2025

Hyland, Ken. 2000. Disciplinary discourses: Social interactions in academic writing.
Harlow & New York: Longman.

Hyland, Ken. 2002. Genre: Language, context, and literacy. Annual Review of Applied
Linguistics 22. 113‐135. 10.1017/S0267190502000065.

Hyland, Ken. 2013. ESP and Writing. In Brian Paltridge & Sue Starfield (eds.), The
handbook of English for specific purposes, 95‐113. Malden & Oxford: Wiley-Blackwell.
10.1002/9781118339855.ch5.

Johnson, Edward. 2003. Talking across frontiers: Building communication between
emergency services. New borders for a changing Europe: Cross-border cooperation
and governance, Liam O’Dowd, James Anderson & Thomas M. Wilson (eds.). New
borders for a changing Europe: Cross-border cooperation and governance, 88‐110.
London & Portland: Frank Cass Publishers.

Johnson, Edward, Mark Garner, Steve Hick; and David Matthews. 1993. PoliceSpeak:
Police communications and language and the Channel Tunnel: Report. Cambridge:
PoliceSpeak Publications.

Le.utah.gov. n.d. [2024]. Utah Criminal Code Section 76-5-109. https://le.utah.gov/x
code/Title76/Chapter5/76-5-S109.html (31 October, 2025).

Legislation.gov.uk. n.d. [1968]. Theft Act. https://www.legislation.gov.uk/ukpga/196
8/60/crossheading/definition-of-theft (31 October, 2025).

Leo, Richard A. 1996. Inside the interrogation room. The Journal of Criminal Law and
Criminology 86(2). 266‐303. 10.2307/1144028.

Magid, Laurie. 2001. Deceptive police interrogation practices: How far is too far?.
Michigan Law Review 99(5). 1168–1210.

Miller, Carolyn R. 1984. Genre as social action. Quarterly Journal of Speech 70(2).
151‐167. 10.1080/00335638409383686.

Milne, Becky & Ray Bull. 2006. Interviewing victims of crime, including children and
people with intellectual disabilities. In Mark R. Kebbell & Graham Davies (eds.),
Practical psychology for forensic investigations and prosecutions, 7–23. Chichester &
Hoboken: Wiley.

Neveu, Franck. 2004. Dictionnaire des sciences du langage. Paris: Armand Colin.

O’Donnell, Patrick J. 2019. Cops and writers: From the academy to the street.
Milwaukee, WI: Self-published (Twitching Pen Editing).

Paltridge, Brian & Sue Starfield. 2013. The handbook of English for specific purposes.
Malden & Oxford: Wiley-Blackwell. 10.1002/9781118339855.

Reiner, Robert. 2000. The politics of police. Oxford & New York: Oxford University
Press.

Resche, Catherine. 2011. Contribution à la caractérisation stylistique du discours
dans le domaine économique. Études de Stylistique Anglaise 2. 117‐136.

https://doi.org/10.1017/S0267190502000065
https://doi.org/10.1002/9781118339855.ch5
https://le.utah.gov/xcode/Title76/Chapter5/76-5-S109.html%20(31
https://www.legislation.gov.uk/ukpga/1968/60/crossheading/definition-of-theft
https://doi.org/10.2307/1144028
https://doi.org/10.1080/00335638409383686
https://doi.org/10.1002/9781118339855


ELAD-SILDA, 12 | 2025

10.4000/esa.2001.

Rock, Frances. 2001. The genesis of a witness statement. The International Journal of
Speech, Language and the Law 8(2). 44‐72. 10.1558/sll.2001.8.2.44.

Rock, Frances. 2007. Communicating rights: The language of arrest and detention.
Basingstoke: Palgrave Macmillan.

Rock, Frances. 2018. ‘Apparently the chap is a bit of a rogue’: Upgrading risk in non-
emergency telephone calls to the police. Journal of Applied Linguistics and
Professional Practice 13/1-3.4‐37. https://doi.org/10.1558/japl.33828.

Spencer, A. 1975. Noun-verb combinations in law. Birmingham: University of Aston.

Swales, John M. 1990. Genre analysis: English in academic and research settings.
Cambridge & New York: Cambridge University Press.

Swales, John M. 2004. Research genres: Explorations and applications. Cambridge &
New York: Cambridge University Press.

Tardy, Christine M. 2003. A genre system view of the funding of academic research.
Written Communication 20(1). 7‐36. 10.1177/0741088303253569.

Torregrosa Benavent, Gabriela, and Sonsoles Sánchez-Reyes Peńamaría. 2018. The
police report as a genre in an ESP (English for Law Enforcement) curriculum. In
Francisco Javier Díaz Pérez & María Águeda Moreno Moreno (eds.), Languages at the
crossroads: training, accreditation and context of use, 113‐121. Cádiz: Universidad de
Jaén.

Tracy, Karen & Donald L. Anderson. 1999. Relational positioning strategies in police
calls: A dilemma. Discourse Studies 1(2). 201‐225. 10.1177/1461445699001002004.

Van der Yeught, Michel. 2019. Une épistémologie et une théorie des langues de
spécialité au service de solutions pour le secteur LANSAD. In Claire Chaplier &
Anne-Marie O’Connell (dir.), Épistémologie à usage didactique : Langues de spécialité
(secteur LANSAD), 53‐95. Paris: L’Harmattan.

Vlamynck, Hervé. 2011. Le questionnement policier. Les Cahiers de la Justice 4(4).
57‐68. 10.3917/cdlj.1104.0057.

Walton, Douglas. 2003. The interrogation as a type of dialogue. Journal of
Pragmatics 35(12). 1771‐1802. 10.1016/S0378-2166(02)00201-1.

Washington County Attorney’s Office. 2024a. Detail Incident Report (DIR). https://m
edia.washco.utah.gov/franke-hildebrandt/Documents/ (29 October, 2025).

Washington County Attorney’s Office. 2024b. Kevin Franke Interview (video). https://
media.washco.utah.gov/franke-hildebrandt/Videos/ (29 October, 2025).

Washington County Attorney’s Office. 2024c. Utah vs Franke/Hildebrandt. https://w
ww.washco.utah.gov/departments/attorney/case-highlights-media/utah-vs-franke
-hildebrandt/ (29 October, 2025).

https://doi.org/10.4000/esa.2001
https://doi.org/10.1558/sll.2001.8.2.44
https://doi.org/10.1558/japl.33828
https://doi.org/10.1177/0741088303253569
https://doi.org/10.1177/1461445699001002004
https://doi.org/10.3917/cdlj.1104.0057
https://doi.org/10.1016/S0378-2166(02)00201-1
https://media.washco.utah.gov/franke-hildebrandt/Documents/
https://media.washco.utah.gov/franke-hildebrandt/Videos/
https://www.washco.utah.gov/departments/attorney/case-highlights-media/utah-vs-franke-hildebrandt/


ELAD-SILDA, 12 | 2025

NOTES

1  For more detailed inform a tion on the meth od o lo gical frame work used to
invest igate English for Police Purposes (modus operandi, chal lenges and
approaches), see Cartron 2024.

2  A few examples of force journals and magazines are Police (published by
the Police Feder a tion of England and Wales), The Job (London Metro pol itan
Police Service), Police: The Law Enforce ment Magazine (Amer ican special ized
press) and Police Chief (published by the Inter na tional Asso ci ation of Chiefs
of Police).

3  Flag rante delicto is a legal term refer ring to a person being caught in the
act of commit ting an offense.

4  https://www.washco.utah.gov/departments/attorney/case- highlights-m
edia/utah- vs-franke-hildebrandt/.

5  https://www.youtube.com/watch?v=TQuMlbfF_pM

6  Names, addresses and personal details were redacted throughout the
article, to ensure anonymity and comply with the ethical stand ards of the
meth od o lo gical protocol adopted for data collection.

7  Ex ante is a Latin term that trans lates to “from before”. It refers to a
decision made before the outcome is known, based on fore casts
or expectations.

8  https://media.washco.utah.gov/franke- hildebrandt/Videos/.

RÉSUMÉS

English
English for Police Purposes is a special ized variety of English char ac ter ized
by different discourse produc tions and genres. They have linguistic,
discursive, rhet or ical and cultural features that vary depending on the
intended audi ence. While carrying out their duties, police officers
constantly interact with multiple actors, including police peers,
profes sionals of related – and espe cially judi cial – fields, specific citizens, as
well as the general public. These various inter ac tions form a series of

West Mercia Police. 2021. Use of Pocket Notebooks Policy/Procedure. https://www.
westmercia.police.uk/SysSiteAssets/foi-media/west-mercia/policies/p/pocket-no
tebooks-policy.pdf.

https://www.washco.utah.gov/departments/attorney/case-highlights-media/utah-vs-franke-hildebrandt/
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https://media.washco.utah.gov/franke-hildebrandt/Videos/
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inter con nected commu nic ative events involving multiple actors and
multiple means of commu nic a tion over an extended period of time, as well
as specific profes sional goals. They are comple mentary, inter re lated and
inter weaving as cases, invest ig a tions and the judi cial process unfold. The
present article invest ig ates the multiple inter re la tions at work in discourse
produced by British and Amer ican police officers. After elab or ating a
typo logy of police produc tions, the paper explores the network of related
texts – both spoken and written – produced by police officers at the
different stages of the invest ig a tion. It then delves into the constel la tions of
commu nic ative events, shed ding light on the discourse model ling process
and textual travels that occur at the different and successive steps of the
crim inal process.

Français
L’anglais de la police est une variété spécia lisée de l’anglais carac té risée par
des produc tions et des genres discur sifs diffé rents. Ils présentent des
carac té ris tiques linguis tiques, discur sives, rhéto riques et cultu relles qui
varient en fonc tion du public visé. Lors de l’exer cice de leurs fonc tions, les
poli ciers inter agissent constam ment avec de multiples acteurs, compre nant
leurs pairs, des profes sion nels de domaines connexes (et, notam ment,
judi ciaires), des citoyens spéci fiques, ainsi que le grand public. Ces diverses
inter ac tions forment une série d’événe ments commu ni ca tion nels
inter con nectés impli quant de multiples acteurs et de multiples moyens de
commu ni ca tion sur une longue durée, ainsi que des objec tifs profes sion nels
parti cu liers. Elles se complètent, sont étroi te ment liées et s’entre mêlent
tout au long du dérou le ment des affaires, des enquêtes et du processus
judi ciaire. Le présent article étudie les multiples inter re la tions à l’œuvre
dans les discours produits par les poli ciers britan niques et améri cains.
Après avoir élaboré une typo logie des produc tions poli cières, cette
contri bu tion explore le réseau de textes connexes (oraux et écrits) produits
par les poli ciers aux diffé rentes étapes de l’enquête. Elle examine ensuite les
constel la tions d’événe ments commu ni ca tion nels, en mettant en lumière le
processus de modé li sa tion du discours et les voyages textuels qui se
produisent aux diffé rentes étapes succes sives du processus judiciaire.
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Introduction
The advent of the Internet has contrib uted to the emer gence of
digital genres that pose a chal lenge to the genre analysis frame work,
which initially focused on texts employing solely textual resources
(Stein and Giltrow, 2009). The migra tion of genres from print to
digital spaces has redefined author ship dynamics. While print genres
were histor ic ally shaped by profes sionals, nonpro fes sionals
parti cip ated through local news pa pers and inde pendent public a tions.
However, their reach was limited by distri bu tion issues. In contrast,
digital genres develop in open, parti cip atory envir on ments. This
stems from the fact that the Internet is also condu cive to the creation
of spaces accom mod ating both consumer and profes sional
discourse communities.

1

Profes sional music criti cism on the web, published by outlets such as
Pitch fork, Rolling Stone and NME, plays a pivotal role in shaping
crit ical discourse within the music industry. These reviews typic ally
offer compre hensive eval u ations of albums, singles, and live
perform ances. By refer ring to estab lished music genre conven tions,
tech nical aspects, and histor ical context (Walker, 2024), profes sional
reviews have the capa city to legit imize partic ular artists. The
legit im iz a tion unfolds in the review text and is further strengthened
by features such as Pitch fork’s “BEST NEW MUSIC” label as well as
numer ical or star scores. Due to their prestige and insti tu tional
support, profes sional music reviews still serve as an important
refer ence point for both audi ences and creators. Simul tan eously,
consumer- generated reviews have prolif er ated across parti cip atory
plat forms including YouTube, Reddit and RateY our Music.
Char ac ter ized by their informal tone, these reviews are written by
consumers who tend to be music fans. In contrast to the analyt ical
rigour of profes sional criti cism, consumer reviews priv ilege
authen ti city, relat ab ility, and affective response, thereby expanding
the discursive space surrounding musical texts. The coex ist ence of
profes sional and consumer music criti cism on the web under scores
the complexity of eval u ative discourse in digital envir on ments. While
profes sional reviews offer insti tu tion ally sanc tioned critique,
consumer reviews artic u late exper i en tial perspect ives. In tandem,
these forms of author ship contribute to a dynamic ecosystem in

2
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which music is actively inter preted, contested, and recon tex tu al ized
across global digital plat forms. There fore, the aim of this paper is to
juxta pose profes sional and consumer online music reviews by
showing their rhet or ical struc ture as well as inter faces, inter ac tions
and differ ences between the discourse communities produ cing them.
First, the genre of online music review will be described within the
frame work of Bhatia’s (2016) Crit ical Genre Analysis. Secondly, a
quant it ative and qual it ative analysis of the rhet or ical struc ture of the
reviews will be conducted. Finally, inter faces, inter ac tions and
differ ences between the two discourse communities will be
elab or ated on in more detail.

1. The online music review genre

1.1. Crit ical genre analysis of the online
music review

There is a plethora of various music- related genres on the web
ranging from music blogs through offi cial band websites to music
reviews. Music reviews form a genre chain corres ponding to the
album rollout. The album rollout typic ally starts with a single serving
as a preview of the album. It is followed by an album release. The
rollout usually ends with live perform ances either in the form of a big
scale tour or several concerts. Albums represent a signi ficant body of
work and receive detailed coverage on plat forms such as Rolling
Stone, Pitch fork and NME. Single reviews are less frequently
published as they tend to be devoted to major releases and chart- 
topping tracks. Concert reviews are not published as frequently as
album reviews. Since album review is the most prevalent genre out of
the three on the web and since it has received little schol arly
atten tion, it consti tutes the subject of the present study.

3

The study of genre has under gone profound changes since its
incep tion. The origins of genre analysis were tightly asso ci ated with
demys ti fying the struc ture of academic texts to English learners
(Swales, 1990). The approach consisting in dissecting texts into
rhet or ical units was then adopted to decon struct non- academic
genres such as busi ness writing (Bhatia, 1993).

4
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Genre analysis consists in estab lishing the rhet or ical struc ture of a
partic ular genre of texts by identi fying the smal lest commu nic ative
units (steps) which can then be grouped into larger units (moves).
Examples of steps include back ground of the artist and back ground of
album creation, which can be grouped into a move of situ ating
the album. This can be exem pli fied by a recent study pertaining to
genre analysis of philo soph ical texts which helped account for the
struc ture of the genre by high lighting its most salient features (Lucas
and Lucas, 2024). The results of such studies high light textual
dynamics between func tion (the commu nic ative goal) and form (the
internal organ iz a tion) of texts.

5

Recent years have seen this approach being employed to both
discourse and genre analysis of other written genres (Ho, 2023;
Kath palia, 2022). The main purpose of this kind of analysis is to
decon struct different types of discourse into trans parent moves and
steps and subsequently decode the way discourse communities write.
Because they are under re searched in compar ison to academic text
types, non- academic genres require extensive research with the aim
of creating or revising existing meth od o lo gical frame works. Internet
genres have become an integral part of our lives since the begin ning
of the 21st century (Stein and Giltrow, 2009). While online book and
film reviews have been analyzed through the lens of genre analysis
(Chik and Taboada, 2020; De Jong and Burgers, 2013; Taboada, 2011),
online music reviews have not received much schol arly atten tion in
this respect. This may stem from the fact that because of their
ephem er ality, music and sound are a chal lenge to describe and
eval uate. Musical works develop over time, with acoustic elements
fading as they are heard, as opposed to static visual or textual media.
Even though record ings provide a certain degree of perman ence, the
exper i ence of inter pret a tion is still dynamic and influ enced by factors
such as auditory memory and listening envir on ments. A rare instance
of a study on music reviews is a diachronic genre analysis of record
reviews published in an academic journal of clas sical music reviews
Musical Times (Ha, 2011), which involved a sample of 40 reviews
(18 900 words). The author focused on texts written within four
periods of time between 1921 and 1995 to capture the expan sion of
the gramo phone market over time. She devised a code book
encom passing four moves. De Jong and Burgers (2013) compared

6
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profes sional and consumer film reviews, focusing on the frequency of
rhet or ical elements. They estab lished that critics tend to describe
films in more detail while consumers tend to place more emphasis on
their eval u ation as well as alluding to personal exper i ences. A
partic u larly inter esting contri bu tion to the field is a mono graph on
persuasive genres in old and new media (Kath palia, 2022). In this
volume, Kath palia (2022) explores a wide array of review genres such
as book blurbs, book and film reviews, and last but not least product
reviews. Each of these genres is analyzed in a twofold manner, i.e., in
terms of its conven tional and digital form. Thus, Kath palia (2022)
juxta poses tradi tional blurbs with digital ones, printed film reviews
with digital ones, and the other genres accord ingly. Apart from
providing an analysis of the scaf folding of the genres, she delves
deeply into genre hybridity and multi- level genre analysis of texts, as
well as situ ates the genres in a broader context by employing the
Crit ical Genre Analysis frame work devised by Bhatia (2016).

Despite the pivotal role that genre analysis plays in disas sembling
texts into the smal lest mean ingful units, it has received criti cism due
to its seem ingly tunnel- vision approach. Critics point out that certain
instances of genre analysis are limited to the creation of lists of
moves and steps that encourage an overly formu laic view of genres.
This criti cism was addressed by situ ating genres within a partic ular
context or envir on ment they belong to and operate in, within the
frame work of Crit ical Genre Analysis (Bhatia, 2016). This approach
helps one better under stand the choices behind partic ular genres
that are dictated by their habitus, as no genre func tions in a vacuum.
Apart from the genre envir on ment, genres are shaped by discourse
communities. It is these discourse communities that ulti mately
mould the texts in order to achieve partic ular commu nic ative goals.
Drawing on Swales’ (2016) Reflec tions on the Concept of
Discourse Community, both profes sional and consumer music
reviewers may be viewed as distinct discourse communities.
According to Swales’ revised frame work, a discourse community is
char ac ter ized by eight elements: 1) a broadly agreed set of goals, 2)
mech an isms of inter com mu nic a tion, 3) parti cip atory mech an isms, 4)
genre use, 5) specific lexis, 6) a threshold level of expertise, 7) silen tial
rela tions, and 8) hori zons of expect a tion (Swales, 2016� 8‐10). Both
profes sional and lay reviewers fulfil these criteria, albeit in distinct
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ways. Profes sional critics share the goal of produ cing cultur ally
resonant music criti cism, commu nicate through edit orial chan nels
and published reviews, and exchange insights grounded in
journ al istic and aesthetic tradi tions. Their use of formal genres, such
as long form single, album and perform ance reviews, is supported by
a special ized vocab u lary and a high level of profes sional expertise.
Implicit norms, such as tone, struc ture, and eval u ative rigour, govern
their writing, while readers anti cipate a certain depth and style,
reflecting shared hori zons of expect a tion. In contrast, consumers
pursue the communal goal of cata loguing and discussing music,
inter acting through forums, comment threads, and user- generated
lists. Their genres such as short reviews are more informal, but still
recog niz able and consistent. While many users lack formal expertise,
the consumers foster a kind of grass roots know ledge, where
cred ib ility is earned through consistent engage ment, deep listening,
and community valid a tion. Silen tial norms emerge around what
counts as a “good” review or a mean ingful rating, and expect a tions
around authen ti city, niche discovery, and styl istic voice shape how
users engage with one another. Despite differ ences in
profes sion alism and edit orial control, both groups exhibit the core
features of discourse communities.

Apart from under scoring the import ance of discourse communities in
Crit ical Genre Analysis, Bhatia (2016� 69‐70) intro duces a
multiper spective and multi di men sional analysis that enables one to
situate a partic ular genre in a broader context. It encom passes
features such as the commu nic ative purpose, discursive space,
nature of content, parti cipants, medium, style as well as a network of
inter dis curs ively relevant genres. These seven aspects will be
elab or ated on in the following sentences to situate the online music
review genre. Hence, the first ques tion that should be answered is:
What is the commu nic ative purpose of an album review? Expert and
lay reviews share the same commu nic ative purpose, which is to
provide a review of a music album. It is important to mention that
initially, album reviews were published in print only but now they
have also migrated to the web as a result of remedi ation
(Pérez‐Llantada and Luzón, 2022). The original purpose of an album
review was to provide a balanced eval u ation. Critic reviews should
strive for objectivity as they represent a disin ter ested genre that
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should provide a balanced eval u ation (Shaw, 2006). Walker (2024� 2)
points out that criti cism is not confined to eval u ation; rather than
being merely a form of assess ment, criti cism encom passes multiple
elements such as “describing a song (album, band, genre, or
perform ance), inter preting its meaning, analyzing its struc ture and
compos i tion, eval u ating its worth, and/or placing it in its proper
histor ical or cultural context”. Consumers, on the other hand, provide
very polar ized eval u ations as a result of which these reviews
resemble word‐of‐mouth recommendations.

In terms of the discursive space, the second feature proposed by
Bhatia (2016), album reviews have to be compliant with the policies of
websites they are posted on. There fore, they have to observe spatial
constraints that may be imposed by the layout of the websites. The
nature of content, i.e., the third feature enumer ated in the
multiper spective and multi di men sional analysis, depends on several
various aspects, but in the corpus of online music reviews, a
note worthy factor was the music genre of an album. For example, in
elec tronic album reviews more atten tion is devoted to the
instru mentals, whereas very little space is taken up by the lyrics
descrip tion due to very short or no lyrics featured on elec tronic
albums. This aligns with Kath palia’s (2022) study where she showed
that depending on book subgenres (romance, etc.), varying amounts
of textual space is devoted to the descrip tion of various elements of
the plot. As far as parti cipants are concerned, profes sional writers
and critics write expert reviews while consumer reviews can be
written by just about anyone. Due to the context collapse on the web,
it is undoubtedly more chal len ging to define the target audi ence.
Context collapse pertains to digital genres as they do not cater to a
clearly desig nated and fairly uniform audi ence (Davis and Jurgenson,
2014). Instead, they can be appre ci ated by indi viduals with varying
levels of expertise on a partic ular topic. It can be presumed, however,
that both kinds of reviews are signi ficant for consumers and critics
but first and fore most for musi cians. Lay reviews reflect the
commer cial success, whereas critic reviews are tantamount to
crit ical acclaim. This point will be high lighted in the section related
to the inter faces, inter ac tions and differ ences between the
special ized and non- specialized music reviewing communities. With
regard to the medium, both lay and critic reviews are trans mitted
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Table 1: Compar ison of profes sional and consumer discourse communities with

respect to several situ ational variables

profes ‐
sional reviewers

consumer reviewers

power differ en tial between the author and
the audience

yes no

remuneration yes no

responsibility yes no

word‐of‐mouth recommendations no yes

anonymity no yes

produc tion circumstances revi sions
and editing

spontaneity

through the Internet. The sixth aspect, which is style, varies with
profes sional reviews which are more lexic ally creative and formal and
consumer texts which are more informal. The last feature suggested
by Bhatia (2016) is the network of inter dis curs ively relevant genres. It
encom passes genres that may be useful when writing a music review
as these genres may be refor mu lated to aid the creation of a review.
Genres that can be integ rated into reviews after refor mu la tion and
recon tex tu al iz a tion are album announce ments, inter views, single
reviews, concert reviews and music lyrics. Music lyrics are often
quoted in music reviews to situate the narrative presented in the
album. Inter tex tu ality can be iden ti fied in both expert and lay
reviews, yet it is more prevalent in profes sional reviews where
contrib utors are more willing to refer to longer excerpts of music
lyrics or interviews.

Despite the same over arching commu nic ative purpose of online
music reviews, there is a plethora of differ ences stem ming from
situ ational vari ables between the two discourse communities
(Table 1). Natur ally, this juxta pos i tion focuses on opposite ends of the
spec trum. There will be cases that fall along the continuum rather
than into two categories, for example influ en cers or blog writers.
However, the analysis of features displayed by these oppos ites may
help analyze inter me diate cases in future studies. In the profes sional
reviewer- readership dynamic, there is a power differ en tial (Csomay
and Craw ford, 2024). Music critics profes sion ally engage in review
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writing and hence have more know ledge in the field. In lay reviews,
there is no such or very little such differ en tial between the writer
and the audi ence, as it resembles a situ ation of friends
recom mending an album to one another. What may point to a slight
differ en tial is when a seasoned fan of a partic ular artist has more
know ledge on their work than casual listeners. Some consumers are
likely to be more know ledge able on a specific artist as opposed to a
profes sional music critic who may know less about one artist but
more about the musical land scape as a whole. As a result, critics find
it easier to contex tu alize certain albums and put them into
perspective against the histor ical back drop and other albums.
Addi tion ally, many consumers belong to a dedic ated fanbase and as a
result have a personal attach ment to the artist and their œuvre. By
contrast, even if a profes sional reviewer is a fan of a partic ular artist,
they should not divulge it in the review, as it could be construed
as biased.

What varies in these two situ ations are also the produc tion
circum stances (Biber and Conrad, 2009� 65). Numerous revi sions and
editing are bound to be made to a text prepared by a profes sional
contrib utor whose earn ings hinge on the quality of submitted texts.
Consumer reviewers post their more spon tan eous reac tions to
albums for which they do not receive any kind of remu ner a tion.
Owing to this, consumer reviews tend to be more emotion ally
charged, with frequent instances of swear words. Expert reviews are
meant to be disin ter ested genres offering a balanced account of the
reviewed object (Kath palia, 2022; Shaw, 2006). Profes sional
contrib utors place their names and surnames in each review so that
it is easy to estab lish their iden tity. Consumer reviews frequently opt
for obscure user names that, in many cases, prevent one from
estab lishing their iden tity even if it is possible to search for reviews
written under the same user name. According to Kath palia (2022) and
Gea- Valor (2006), consumers are more detached from their online
personas and they have a propensity to be more direct. It is also a
possib ility that one consumer account may be employed by several
different users, there fore one cannot be certain that each account
corres ponds to one individual.
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1.2. Different meas ures in
genre analysis
The analysis of rhet or ical moves and steps can pertain to several
different aspects. The most commonly adopted measure is the
frequency of rhet or ical elements (Işık, 2023; De Jong and Burgers,
2013). This enables one to estab lish how frequently partic ular
elements occur. If an element occurs partic u larly frequently, it may
mean that it is recycled many times within a text. One can also
measure the amount of textual space taken up by rhet or ical elements
(Warchał, 2023). This does not help assess the frequency of partic ular
elements but rather the number of words used to realize these
rhet or ical steps. This is a very useful measure that helps one
determine which rhet or ical steps are real ized with the use of the
highest and the lowest number of words. Last but not least, one can
also take into account the distinc tion between optional and
oblig atory rhet or ical elements. Some scholars suggested that
oblig atory elements should be found in at least 50% of texts analyzed
in a partic ular study (Li and Ge, 2009; Nwogu, 1997). This enables
estab lishing the core rhet or ical steps of a given genre and optional
elements that can be iden ti fied only in selected genre exem plars. In
this study, all three afore men tioned meas ures are taken into account.

12

2. Study design
A corpus of 100 album reviews (59 960 tokens) written between 2021
and 2023 span ning five different music genres (pop, rock, elec tronic,
country and rap) was compiled for the purpose of the study (Figure 1).
The corpus is referred to as the Corpus of Album Reviews (CAR). The
corpus can be subdivided into two subcor pora, namely the Sub- 
corpus of Profes sional Album Reviews (SPAR) amounting to
47 502 tokens and its consumer coun ter part (SCAR) amounting to
12 458 tokens. Amer ican websites were selected as, according to the
newest annual report published in 2024 by the Inter na tional
Feder a tion of the Phono graphic Industry (IFPI), which summar izes
the year 2023, the US is the biggest music market in the world,
occupying the first spot. These webpages (Pitch fork and Rate Your
Music (RYM)) were also selected because of the high number of
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Figure 1: Corpus composition

[abbre vi ated name of the sub- corpus–year of publishing the review–keyword from the album
title –music genre]

The label [SPAR-23- dawn-pop] denotes a pop album review drawn from the Sub- corpus of
Profes sional Album Reviews, published in 2023, titled Dawn FM.

visitors on the websites and their large reach due to the ubiquity of
the English language in the music industry. The number of monthly
visitors was drawn from Simil arweb (2024) stat istics: Pitch fork had
12.1 million visitors a month as of November 2024 while RYM had
14.8 million visitors.

For the sake of trans par ency, each text has a partic ular label. Texts in
the corpus are labelled according to the following pattern:

14

This can be illus trated with the following example:

The research ques tions guiding the study are as follows:15

What is the rhet or ical struc ture of expert and lay digital album reviews?
What are the inter faces, inter ac tions and differ ences between expert
and lay discourse communities?

https://publications-prairial.fr/elad-silda/docannexe/image/1757/img-1.png
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The order of the analysis is as follows: First, descriptive stat istics
regarding lexico gram mat ical features of the subcor pora drawn from
UAM corpus tool are presented. Secondly, the move- step struc ture of
reviews is elucid ated in a quant it ative and qual it ative manner. The
study ends with the analysis of inter ac tions, inter faces and
differ ences between these two discourse communities.

16

In order to estab lish the move- step struc ture of music reviews, a
pilot study was conducted first. The draft code book was created
based on guides on how to write a good music review (Walker, 2024;
Wood worth and Grossan, 2015) and previous studies related to book,
film and music reviews. Kath palia (2022) warns against blindly
adopting move- step labels proposed by prac tising profes sionals, as
they do not always truly reflect the propos i tional content of a
partic ular move or step, but are rather codes applied by profes sionals
to denote certain review elements. These code- like-labels have a
propensity to be outdated, as discourse community members are
prone to leaving them unchanged instead of carrying out system atic
revi sions of the termin o logy. There fore, the best approach is to
confront the termin o logy used by prac ti tioners with the labels that
emerge from a pilot study. The minimal coding unit in this study is a
step, drawing on Moreno and Swales (2018) who advocate identi fying
steps first and then grouping them into moves. Steps were annot ated
based on a close reading exam in a tion of each clause. Then 10% of the
corpus was coded with another researcher special izing in genre
analysis. We arrived at a simple percentage agree ment of 81%. After
comparing and discussing the annota tions, the code book was refined
and the final version encom passing 6 moves and 49 steps was
created. Then the rest of the corpus was annot ated with the use of
QDA Miner qual it ative analysis soft ware. Some times one rhet or ical
step was assigned two codes when no over arching purpose could be
iden ti fied. This was the case with sound and lyrics descrip tion as well
as sound and lyrics eval u ation. The migra tion of reviews to the
Internet causes signi ficant changes to the genre. Rather than
consisting solely of textual material, online music reviews demand
inclu sion of multimodal elements in the analysis. QDA Miner allows
one to calcu late an album cover or a music clip as an occur rence that
does not take up any textual space. Addi tion ally, UAM corpus tool was
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Table 2: Descriptive stat istics from UAM corpus tool

employed to generate descriptive stat istics regarding
lexico gram mat ical features of the subcorpora.

3. Data analysis

3.1. Quant it ative analysis

The descriptive stat istics obtained from UAM corpus tool enable
drawing certain conclu sions related to lexico gram mat ical aspects of
profes sional and consumer reviews. First of all, critic reviews are
almost 5 times as long as consumer reviews. Critic reviews are also
more lexic ally dense. In UAM stat istics, subjectivity denotes “[a]
measure of the posit ive ness of the words in the text. -1� very negative,
0� balanced, +1� very positive. Based on the 8,200 word MPQA
Subjectivity lexicon” (O’Donnell, 2023). MPQA Subjectivity Lexicon
stands for Multi- Perspective Ques tion Answering lexicon. This
measure shows that expert reviews are more balanced due to their
subjectivity being closer to 0 (0.103) whereas consumer reviews are
less balanced than profes sional reviews (0.205). Subjective strength
describes “[a] measure of the average subjective strength of the
words of the text. From 0 (all weak) to 1 (all strong)” (O’Donnell, 2023).
Subjective strength value for consumer reviews (0.479) is there fore
higher than the one related to critic reviews (0.441). Academic word
use describes the “[p]ercentage of lexical words which are on the
academic word list” (O’Donnell, 2023). The percentage of words from
the academic word list is higher in SPAR in compar ison to SCAR.
Consumers employ first person refer ence more frequently as they

18

https://publications-prairial.fr/elad-silda/docannexe/image/1757/img-2.png


ELAD-SILDA, 12 | 2025

often allude to their personal exper i ences and use the first person
pronoun ‘I’. Experts do not use the first person pronoun as frequently
as consumers do. Profes sionals, on the other hand, tend to deploy
third person pronouns more frequently than consumers due to them
describing artists in more detail.

Quant it ative analysis will be conducted from three vantage points.
The first one is the frequency of partic ular moves and steps. The
second one is their word coverage, i.e., the percentage of textual
space occu pied by a rhet or ical step. The third one is their divi sion
into oblig atory and optional steps.

19

While this study draws on Swales’ (1990) rhet or ical genre theory to
analyze the commu nic ative purposes embedded in online reviews, it
is important to clarify that struc tural bound aries within texts, such as
head ings or para tex tual elements, do not always corres pond directly
to rhet or ical moves. Swales (1990) defines genres as classes of
commu nic ative events char ac ter ized by shared purposes and
recog niz able struc tural features; however, not all textual divi sions
serve rhet or ical func tions, and rhet or ical strategies often extend
beyond formal bound aries. Titles, in partic ular, func tion as para texts
in the Genettean (1997) sense: they frame the main text and guide
reader expect a tions. Providing metain form a tion about the reviewed
object, such as the public a tion date or the record label, and including
relevant images are typic ally clas si fied as a rhet or ical step in studies
on genre analysis (e.g., Kath palia, 2022; Ha, 2011). However, such
elements may also be referred to as para tex tual elements, in contrast
to textual units focusing on sound eval u ation or lyrics descrip tion. In
the present study para tex tual elements are labelled in the same way
as textual rhet or ical steps, e.g., ms1s2 album title* and m4s2 lyrics
descrip tion, yet they are marked with an asterisk. The data suggest
that online reviews consist of both textual and para tex tual units,
some of which perform rhet or ical func tions, while others serve
primarily organ iz a tional or navig a tional roles. Recog nizing this
distinc tion allows for a more nuanced under standing of genre in
digital contexts, where multimod ality and user inter ac tion
complicate tradi tional genre bound aries and rhet or ical sequencing.
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Table 3: Top 10 most frequent steps in SPAR

Code Count % Codes

1 m4s2 lyrics description 90 6,60%

2 m5s1 sound evaluation 77 5,70%

3 m5s2 lyrics evaluation 73 5,40%

4 m3s1 artist background 70 5,20%

5 m4s1 sound description 70 5,20%

6 m3s2 album background 60 4,40%

7 m1s1 section name* 59 4,30%

8 m6s1 overall evaluation 57 4,20%

9 m1s2 album title* 50 3,70%

10 m1s3 name of the artist* 50 3,70%

3.1.1. The most frequent rhet or ical steps

The most frequent rhet or ical step in SPAR is the one refer ring to
lyrics descrip tion (m4s2). This rhet or ical step consists in quoting the
lyrics from partic ular songs on the album and describing what they
refer to. This step is followed by the one pertaining to sound
eval u ation (m5s1). As music is certainly inex tric ably linked to its sonic
dimen sion, the eval u ation of sound lies at the core of music
reviewing. The third most frequent rhet or ical step is the one of lyrics
eval u ation (m5s2). While the lyrics descrip tion was more frequent,
lyrics eval u ation is still signi ficant as it ulti mately points to the quality
of song writing. It is the third most frequent step in this data subset
prob ably due to the fact that critics place emphasis on the lyrical
quality of songs. The three most frequently employed rhet or ical steps
in SPAR are there fore lyrics descrip tion, sound eval u ation and
lyrics evaluation.

21

Artist back ground (m3s1) was the fourth most frequently applied
rhet or ical step in SPAR (5,20%). Music critics frequently allude to the
artist’s upbringing and child hood in order to contex tu alize their
journey to becoming musi cians. Equally frequent was sound
descrip tion (m4s1). Not only do critics frequently eval uate sound, but
they also describe it. Sound descrip tion elab or ates on different
produc tion and instru ment choices. It is quite prolific with regard to
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Table 4: Top 10 most frequent steps in SCAR

Code Count % Codes

1 m6s1 overall evaluation 75 13,60%

2 m1s6 numer ical/star rating* 54 9,80%

3 m5s1 sound evaluation 52 9,40%

4 m1s7 name of the reviewer* 50 9,00%

5 m1s11 avatar* 50 9,00%

6 m1s10 review date* 47 8,50%

7 m5s2 lyrics evaluation 26 4,70%

8 m3s1 artist background 21 3,80%

9 m2s2 headline* 18 3,30%

10 m6s10 enumer ating most/least favourite songs 18 3,30%

a range of meta phors and adject ives employed. Album back ground
(m3s2) follows the steps m3s1 and m4s1 as far as the frequency of use
is concerned. Just as the artist’s back ground intro duces one to the
persona of the artist, album back ground helps one visu alize the story
of album creation. It may start with refer ring to a partic ular event
that inspired the incep tion of the album and also details refer ring to
the place where it was recorded. This step is followed by a section
name (m1s1)* which is a part of the first move meant to provide
metain form a tion about the album. Section name usually occurs once
in most reviews as it denotes the name of the website section
devoted to the reviews of music albums (“ALBUM REVIEWS”). In
certain reviews, however, there was an addi tional section name
indic ating the excep tional quality of a partic ular album (“BEST NEW
MUSIC”). Steps indic ating the album title (m1s2)* and name of the
artist (m1s3)* can be placed on the 9th and 10th spot on the list. The
8th spot on the list is occu pied by the step of overall eval u ation
(m6s1). This step may occur once or several times throughout the
whole review and it is meant to provide an overall verdict on the
album, all aspects considered.

The most frequent step in consumer reviews is the overall
eval u ation m6s1 (13,60%) (Table 4). This appears to be the most
crit ical rhet or ical step, as consumers ulti mately seek a general
assess ment of the product. Following this, the album rating (m1s6)*,
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Table 5: Top 10 word coverage in the subcorpora

Top 10 word coverage in SPAR Top 10 word coverage in SCAR

Code % Words Code % Words

typic ally presented in the form of a star rating, is the next most
common step. Sound eval u ation (m5s1) ranks as the third most
frequent rhet or ical step employed by consumers. The sonic
dimen sion seems to hold signi ficant import ance for them, akin to its
relev ance in profes sional reviews of albums.

The next three para tex tual elements provide inform a tion about the
review: the reviewer’s name (m1s7)* (or user name in the case of
consumer reviews), an avatar (m1s11)* (a photo graph or picture), and
the review date (m1s10)*. These elements can frequently be found in
consumer reviews. This is followed by an eval u ation of the lyrics
(m5s2). Back ground inform a tion about the artist (m3s1) is some times
included in SCAR (3,80%). The head line previews certain elements of
the review (m2s2)*, and the tenth step involves enumer ating the most
or least favourite songs (m6s10).

24

The frequency of rhet or ical steps reflects how frequently they were
used by the two discourse communities. Certain steps were util ized
multiple times throughout the review. For example, indic ating the
music label that released the album was used once in a review
usually. Sound eval u ation and lyrics eval u ation, on the other hand,
were reused several times throughout the reviews. This is referred to
as step recyc ling, which seems to be more prevalent in this genre,
since it is not as formu laic as, for example, academic texts, which
follow a more rigid rhet or ical struc ture. Also, since profes sional
reviews are longer than consumer reviews, they have a greater
propensity for step recur rence. Hence, it can be stated that the
longer the review, the greater the propensity for step recycling.
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3.1.2. Word coverage of rhet or ical steps

Certain rhet or ical steps may as well be frequent, yet they do not take
up a lot of textual space. The following table (Table 5) presents ten
most frequent rhet or ical steps with regard to the amount of textual
space taken up by them.
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1 m3s1 artist background 17,00% m5s1 sound evaluation 21,00%

2 m4s2 lyrics description 11,80% m6s1 overall evaluation 17,30%

3 m5s2 lyrics evaluation 11,40% m3s1 artist background 10,20%

4 m5s1 sound evaluation 10,50% m4s1 sound description 8,70%

5 m3s2 album background 9,70% m5s2 lyrics evaluation 8,10%

6 m4s1 sound description 8,90% m4s2 lyrics description 7,10%

7 m6s1 overall evaluation 5,90% m3s2 album background 6,50%

8 m6s6 interpretation 4,00% m5s6 delivery evaluation 5,10%

9 m5s3 artist evaluation 3,90% m5s3 artist evaluation 2,70%

10 m2s1 overall impression 2,80% m3s3 reviewer background 2,50%

Artist back ground (m3s1) takes up the most textual space in SPAR
(17,00%). The artist back ground is described with the use of a
signi ficant number of words. These are usually quite extensive
passages amounting to two or three para graphs. Lyrics descrip tion
(m4s2) also takes up a signi ficant amount of space as the string of
lyrics (11,80%) might be quite long and the same pertains to lyrics
eval u ation. Sound eval u ation (m5s1) has a high word coverage. It
seems that describing and eval u ating lyrics and sound lies at the
heart of music reviewing. Album back ground (m3s2) is also expressed
with a high number of words as it is essen tially a story about the
album creation. Overall eval u ation (m6s1) also takes up quite a lot of
textual space and so does artist eval u ation (m5s3) and overall
impres sion (m2s1). It is inter esting that artist eval u ation takes up a
signi ficant amount of space, as it usually alludes to the personal
char ac ter istics of the artists that do not neces sarily pertain to the
album itself. This is an element by means of which profes sional
reviewers express their private inten tions (Bhatia, 2016) and bend
generic conven tions to express their opin ions. Inter pret a tion (m6s6)
is expressed with longer passages of text as critics attempt to decode
the meaning behind the music. It has to be taken into account that
images, for example album covers, are accounted for in QDA Miner as
an occur rence but they do not take up any textual space as they
belong to non- textual semi otic resources.
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Authors of consumer reviews, on the other hand, allocate the most
textual space to sound eval u ation (m5s1) and overall eval u ation
(m6s1). This suggests that consumers tend to use the highest number
of words to express their opin ions on sound. Artist back ground
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(m3s1) was the eighth most frequently occur ring step in SCAR
(Table 4), yet as far as the amount of textual space attrib uted to this
step is concerned (Table 5), it is the third rhet or ical step in terms of
word coverage in SCAR. Lyrics eval u ation and descrip tion occupy the
fifth and sixth spot respect ively with regard to the number of words
attrib uted to the real iz a tion of the steps. Album back ground also
occu pies a signi ficant amount of textual space (6,50%). Delivery
appears to be an important aspect, specific ally refer ring to the
manner of singing or rapping. This term exclus ively pertains to the
execu tion of the voice, not the instru mental compon ents. Artist
eval u ation occu pies a substan tial portion of the text, as does the
reviewer’s back ground, which frequently refer ences the consumers’
previous exper i ences with the artist’s music.

3.1.3. Optional and oblig atory rhet or ical steps

When it comes to the oblig atory steps in profes sional reviews, i.e.,
steps that occurred in at least 50% of texts subject to analysis, they
can be divided into several subgroups. Para tex tual units refer ring to
providing metain form a tion about the album (move 1) (Table 6) are an
oblig atory element of each and every review. This is due to the fact
that they signify what the review is going to be about and act as a
busi ness card of an album. Affil iate links can be found in 64% of the
reviews while affil iate link disclaimers were iden ti fied in 62% of the
reviews. The body of the review in SPAR is always preceded by overall
impres sion (m2s1). Artist back ground and album back ground
(belonging to move 3) can be found in 86% and 78% of reviews
respect ively. Sound descrip tion and sound eval u ation can be found in
76% and 74% of reviews. Overall eval u ation consti tuting the overall
verdict on the album was found in 72% of reviews. Lyrics eval u ation
and descrip tion can be found in 70% and 66% of reviews respect ively.
Reviewer back ground was found in 54% of reviews. Inter pret a tion is
also an oblig atory element of a critic review as it occurred in 52% of
reviews. There are also several steps absent from critic reviews.
These include m1s11 avatar*, m1s12 review number*, m2s2 head line*,
m5s10 concept eval u ation, m5s11 title eval u ation, m5s12 sequence
eval u ation, m6s10 enumer ating the most or the least favourite songs
and m6s11 sugges tions. These were iden ti fied in SCAR.

29



ELAD-SILDA, 12 | 2025

Table 6: Inclu sion rates in SPAR
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Textual units in SPAR Para tex tual units in SPAR

Code 
Description

Cases % Cases Code 
Description

Cases % Cases

1 m2s1 overall impression 50 100,00% m1s1 section name* 50 100,00%

2 m3s1 artist background 43 86,00% m1s2 album title* 50 100,00%

3 m3s2 album background 39 78,00% m1s3 name of
the artist*

50 100,00%

4 m4s1 sound description 38 76,00% m1s4 album
release date*

50 100,00%

5 m5s1 sound evaluation 37 74,00% m1s5 album cover* 50 100,00%

6 m6s1 overall evaluation 36 72,00% m1s6 numer ‐
ical/star rating*

50 100,00%

7 m5s2 lyrics evaluation 35 70,00% m1s7 name of
the reviewer*

50 100,00%

8 m4s2 lyrics description 33 66,00% m1s8 music genre* 50 100,00%

9 m3s3 reviewer background 27 54,00% m1s9 music label* 50 100,00%

10 m6s6 interpretation 26 52,00% m1s10 review date* 50 100,00%

11 m4s4 message description 15 30,00% m6s4 affil iate link* 32 64,00%

12 m5s3 artist evaluation 15 30,00% m6s5 affil iate
link disclaimer*

31 62,00%

13 m5s4 message evaluation 15 30,00% m6s8 music clip* 9 18,00%

14 m5s5 atmo sphere evaluation 13 26,00% m6s9 correc ‐
tion note*

2 4,00%

15 m4s5 delivery description 10 20,00% m1s11 avatar* 0 0

16 m5s6 delivery evaluation 10 20,00% m1s12
review number*

0 0

17 m6s7 estab lishing
contact/urging action

10 20,00% m2s2 headline* 0 0

18 m4s6 emotions description 7 14,00%

19 m4s8 atmo ‐
sphere description

7 14,00%

20 m6s6 general/unspe ‐
cified evaluation

6 12,00%

21 m4s3 artist description 3 6,00%

22 m5s8 collab or a ‐
tion evaluation

3 6,00%

23 m6s2 (not)recom ‐
mending listening

2 4,00%

24 m4s7 length description 1 2,00%

25 m5s7 length evaluation 1 2,00%

26 m5s9 artwork evaluation 1 2,00%

27 m6s3 predictions 1 2,00%
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Code 
Description

Cases % Cases Code 
Description

Cases % Cases

1 m2s1 overall impression 50 100,00% m1s1 section name* 50 100,00%

2 m3s1 artist background 43 86,00% m1s2 album title* 50 100,00%

3 m3s2 album background 39 78,00% m1s3 name of
the artist*

50 100,00%

4 m4s1 sound description 38 76,00% m1s4 album
release date*

50 100,00%

5 m5s1 sound evaluation 37 74,00% m1s5 album cover* 50 100,00%

6 m6s1 overall evaluation 36 72,00% m1s6 numer ‐
ical/star rating*

50 100,00%

7 m5s2 lyrics evaluation 35 70,00% m1s7 name of
the reviewer*

50 100,00%

8 m4s2 lyrics description 33 66,00% m1s8 music genre* 50 100,00%

9 m3s3 reviewer background 27 54,00% m1s9 music label* 50 100,00%

10 m6s6 interpretation 26 52,00% m1s10 review date* 50 100,00%

11 m4s4 message description 15 30,00% m6s4 affil iate link* 32 64,00%

12 m5s3 artist evaluation 15 30,00% m6s5 affil iate
link disclaimer*

31 62,00%

13 m5s4 message evaluation 15 30,00% m6s8 music clip* 9 18,00%

14 m5s5 atmo sphere evaluation 13 26,00% m6s9 correc ‐
tion note*

2 4,00%

15 m4s5 delivery description 10 20,00% m1s11 avatar* 0 0

16 m5s6 delivery evaluation 10 20,00% m1s12
review number*

0 0

17 m6s7 estab lishing
contact/urging action

10 20,00% m2s2 headline* 0 0

18 m4s6 emotions description 7 14,00%

19 m4s8 atmo sphere description 7 14,00%

20 m6s6 general/unspe ‐
cified evaluation

6 12,00%

21 m4s3 artist description 3 6,00%

22 m5s8 collab or a ‐
tion evaluation

3 6,00%

23 m6s2 (not)recom ‐
mending listening

2 4,00%

24 m4s7 length description 1 2,00%

25 m5s7 length evaluation 1 2,00%

26 m5s9 artwork evaluation 1 2,00%

27 m6s3 predictions 1 2,00%

28 m5s10 concept evaluation 0 0

29 m5s11 title evaluation 0 0
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30 m5s12 sequence evaluation 0 0

31 m6s10 enumer ating most/least favourite songs 0 0

32 m6s11 suggestions 0 0

Table 7: Inclu sion rates in SCAR

Consumer reviews have only six oblig atory elements (Table 7). Most
of them are related to providing metain form a tion about the album
(move 1) and they consti tute the template of the review at the same
time (m1s7*, m1s11*, m1s6*, m1s10*). Oblig atory steps that do not
belong to move 1 are sound eval u ation and overall eval u ation. It
seems, there fore, that sound and overall eval u ation consti tute the
core of consumer reviews. SCAR is devoid of several steps, namely
m1s1 section name*, m1s5 album cover*, m1s8 music genre*, m1s9
music label*, m6s8 music clip*, m6s4 affil iate link*, m6s5 affil iate link
disclaimer*, m6s9 correc tion note*, m4s3 artist descrip tion, m4s7
length descrip tion and m6s7 estab lishing contact/urging action.
There is no need for affil iate links as these websites are not meant to
generate profit which entails the lack of affil iate link disclaimers as
well. Some pieces of inform a tion are not placed in consumer reviews,
as they can be found in a frame preceding consumer reviews, e.g., the
album title.
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Textual units in SCAR Para tex tual units in SCAR

Code
Description

Cases % Cases Code
Description

Cases % Cases

1 m6s1 overall evaluation 48 96,00% m1s7 name of
the reviewer*

50 100,00%

2 m5s1 sound evaluation 39 78,00% m1s11 avatar* 50 100,00%

3 m3s1 artist background 19 38,00% m1s6 numer ‐
ical/star rating*

49 98,00%

4 m5s2 lyrics evaluation 19 38,00% m1s10
review date*

45 90,00%

5 m6s10 enumer ating
most/least favourite songs

16 32,00% m2s2 headline* 18 36,00%

6 m5s6 delivery evaluation 15 30,00% m1s4 album
release date*

6 12,00%

7 m3s2 album background 13 26,00% m1s2 album title* 2 4,00%

8 m4s1 sound description 12 24,00% m1s3 name of
the artist*

2 4,00%

9 m6s2 (not)recom ‐
mending listening

11 22,00% m1s12
review number*

2 4,00%

10 m4s2 lyrics description 7 14,00% m1s1
section name*

0 0

11 m5s5 atmo sphere evaluation 7 14,00% m1s5
album cover*

0 0

12 m3s3 reviewer background 6 12,00% m1s8
music genre*

0 0

13 m5s8 collab or a tion evaluation 6 12,00% m1s9 music label* 0 0

14 m4s8 atmo sphere description 5 10,00% m6s8 music clip* 0 0

15 m5s4 message evaluation 5 10,00% m6s4 affil ‐
iate link*

0 0

16 m6s3 predictions 5 10,00% m6s5 affil iate
link disclaimer*

0 0

17 m2s1 overall impression 4 8,00% m6s9 correc ‐
tion note*

0 0

18 m5s3 artist evaluation 4 8,00%

19 m4s5 delivery description 3 6,00%

20 m4s4 message description 2 4,00%

21 m6s11 suggestions 2 4,00%

22 m4s6 emotions description 1 2,00%

23 m6s6 general/unspe ‐
cified evaluation

1 2,00%

24 m5s7 length evaluation 1 2,00%

25 m5s9 artwork evaluation 1 2,00%

26 m5s10 concept evaluation 1 2,00%
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Code
Description

Cases % Cases Code
Description

Cases % Cases

1 m6s1 overall evaluation 48 96,00% m1s7 name of
the reviewer*

50 100,00%

2 m5s1 sound evaluation 39 78,00% m1s11 avatar* 50 100,00%

3 m3s1 artist background 19 38,00% m1s6 numer ‐
ical/star rating*

49 98,00%

4 m5s2 lyrics evaluation 19 38,00% m1s10
review date*

45 90,00%

5 m6s10 enumer ating most/least
favourite songs

16 32,00% m2s2 headline* 18 36,00%

6 m5s6 delivery evaluation 15 30,00% m1s4 album
release date*

6 12,00%

7 m3s2 album background 13 26,00% m1s2 album title* 2 4,00%

8 m4s1 sound description 12 24,00% m1s3 name of
the artist*

2 4,00%

9 m6s2 (not)recom ‐
mending listening

11 22,00% m1s12
review number*

2 4,00%

10 m4s2 lyrics description 7 14,00% m1s1
section name*

0 0

11 m5s5 atmo sphere evaluation 7 14,00% m1s5 album cover* 0 0

12 m3s3 reviewer background 6 12,00% m1s8 music genre* 0 0

13 m5s8 collab or a tion evaluation 6 12,00% m1s9 music label* 0 0

14 m4s8 atmo sphere description 5 10,00% m6s8 music clip* 0 0

15 m5s4 message evaluation 5 10,00% m6s4 affil iate link* 0 0

16 m6s3 predictions 5 10,00% m6s5 affil iate
link disclaimer*

0 0

17 m2s1 overall impression 4 8,00% m6s9 correc ‐
tion note*

0 0

18 m5s3 artist evaluation 4 8,00%

19 m4s5 delivery description 3 6,00%

20 m4s4 message description 2 4,00%

21 m6s11 suggestions 2 4,00%

22 m4s6 emotions description 1 2,00%

23 m6s6 general/unspe ‐
cified evaluation

1 2,00%

24 m5s7 length evaluation 1 2,00%

25 m5s9 artwork evaluation 1 2,00%

26 m5s10 concept evaluation 1 2,00%

27 m5s11 title evaluation 1 2,00%

28 m5s12 sequence evaluation 1 2,00%

29 m6s6 interpretation 1 2,00%
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30 m4s3 artist description 0 0

31 m4s7 length description 0 0

32 m6s7 estab lishing contact/urging action 0 0

3.2. Qual it ative analysis

3.2.1. Move 1 Providing metain form a tion
about the album

It is hardly surprising that the first move is meant to intro duce one to
the album. The inform a tion provided in this move is, for instance,
album title, name of the artist and release date of the album. Apart
from textual elements, these steps may be real ized with the use of
multimodal elements such as album covers. These pieces of
inform a tion differ between the two subcor pora, for example, there is
no inform a tion on the music label on RYM. RYM provides inform a tion
regarding the name of the album, the name of the artist, the name of
the label and album cover in a frame above consumer reviews. As a
result, these pieces of inform a tion do not have to be reit er ated in the
main body of reviews. There fore, the inform a tion provided
specific ally in consumer reviews includes the user avatar, user name,
review rating (in the form of star rating), and review date.
Occa sion ally, name of the artist, album title, release date, and review
number are provided by consumers. Review number pertains to the
number of reviews created by a given user. It is note worthy that
despite a precon ceived template avail able on RYM, many users repeat
elements already accounted for in the very template. A notable
example is the rating of the album on a scale from 1 to 10 included at
the end of the review in spite of the fact that at the very begin ning of
each consumer review, the user has to rate the album on a scale from
1 to 5. It seems that users are willing to under score the import ance of
partic ular steps by repeating them on their own terms, slightly
bending the conven tion. The reason for this may be that they view
the in- built, prede ter mined steps as fairly uniform ones that do not
draw atten tion and thus may go unnoticed.
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m2s1 overall impression

With produc tion by Peter Kember and an added gospel choir, the Danish band’s fifth album
completes their trans form a tion from grim- faced nihil ists to wearied sooth sayers. [SPAR-21- 
seek-rock]

m2s2 headline

DJ Khaled the worst part of his own albums, yet again [SCAR-21- khaled-rap]

m3s1 artist background

Harlow’s origin story is repeated often: At age 12, he decided he wanted to be a rapper and
got to work, prac ti cing, recording, and selling CDs at school. By 19, he made “Dark Knight,”
the song that launched a major- label bidding war for his talents and, ultimately, landed him
a deal with the once- promising Atlantic imprint Gener a tion Now. [SPAR-23- come-rap]

3.2.2. Move 2 Commu nic ating
overall impressions

The second move is meant to capture the reader’s atten tion.
Profes sionals write two or three sentences reflecting their overall
impres sion before the main body of the review. Consumers, tend to
realize this rhet or ical move in the form of a succinct head line
preceding the main body of the review.
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3.2.3. Move 3 Situ ating the album

Situ ating the album is of para mount import ance on Pitch fork as
experts are expected to paint a broader back ground of the body of
work. The begin ning of the review usually encom passes the
back ground of the artist starting from their child hood and the
trajectory of their career. After that, events that inspired the album
are described. One can also find the back ground of the reviewer in
certain reviews in the form of a bio- note. These steps are less
frequent in consumer reviews, and if one finds them, they are much
shorter on average.
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Artist back ground allows one to situate the artist within a partic ular
genre. It is also a recapit u la tion of their achieve ments and
endeav ours in the recent years. Back ground of album creation entails
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https://www.louisville.com/jack-harlow-kid-with-a-mic
https://youtu.be/pgKKY8bg3N8
https://www.billboard.com/music/rb-hip-hop/jack-harlow-signs-with-atlantic-records-generation-now-sundown-video-8468418/
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m3s2 album background

There is a lot of shared life bound up in the Slow dive project now, after all. Since the group
began sessions in April 2020—and then quickly aban doned them for six months as the world
shut down—Goswell’s mother and drummer Simon Scott’s father died. [SPAR-23- slowdive-
rock]

Dawn FM is a concept album, sort of. In inter views, Tesfaye has said that the album plays like
listening to a kind of adult contem porary radio station as you sit in a traffic jam in the tunnel,
only the tunnel is purgatory and the light at the end of the tunnel is death. [SPAR-23- dawn-
pop]

m3s3 reviewer background

Alfred Soto is an assistant professor of commu nic a tion at Florida Inter na tional Univer sity. His
work has appeared in Bill board, Spin, The Village Voice, the Miami Herald, and others. He was
an asso ciate editor of The Singles Jukebox. He lives in Miami. [SPAR-23- dawn-pop]

traces of inter tex tu ality as it often alludes to inter views or any other
artist’s utter ances that are related to the album creation.

Reviewer names in bio- notes are often hyper linked so that one can
be redir ected to the webpage with all the reviews written by a
partic ular contrib utor. Move 3 plays a pivotal role in terms of
providing back ground inform a tion that may help one under stand the
broader implic a tions of the body of work created by an artist. It
draws one’s atten tion to aspects that are not related to music itself,
yet they create a contex tual back drop against which the album can
be prop erly inter preted. While this move may initially appear
peri pheral in a genre that is funda ment ally eval u ative and
argu ment ative, it plays a signi ficant role in the corpus. This is also
shown by the word coverage data, espe cially for the profes sional
subcorpus (see Table 5 word coverage in SPAR, m3s1 artist
back ground: 17,00% words, m3s2 album back ground: 9,70% words).
These narrative passages often func tion as framing devices, shaping
the reader’s percep tion of the artist and subtly influ en cing the
inter pret a tion of the work that follows.
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3.2.4. Move 4 Album description

The boundary between eval u ation and descrip tion may prove to be
fuzzy at times. In many studies adject ives are construed as markers of
eval u ation (Martin and White, 2005). In the present study, eval u ation
refers to reviewers expressing their stance towards the album.

36
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m4s1 sound description

The song opens with cold, droning synths and clinks that sound like spikes hammered into
rail road track. [SPAR-21- laurel-rock]

Certain clauses encom passing adject ives are used to describe the
quality of sound, there fore they are not inher ently eval u ative.
Descrip tion involves reporting on object ively iden ti fi able traits of
sound, lyrics, vocal delivery, etc. For example, sound descrip tion
typic ally consists in employing words that specify the type (synths,
clinks) and quality (cold, droning) of sound that can be heard (see
example presented below):

3.2.5. Move 5 Album evaluation

A nuanced approach is required to distin guish eval u ative meaning
from descriptive content. There fore, in this study eval u ative units are
iden ti fied drawing on Martin and White’s Appraisal Theory (2005).
The theory offers a compre hensive frame work for this task by
categor izing eval u ative meaning into three subsystems: attitude,
engagement, and graduation. The attitude system, comprising affect,
judgement, and appreciation, is partic u larly useful for identi fying
expres sions of emotional response, ethical eval u ation, and aesthetic
value respect ively. While adject ives are common markers of
eval u ation, Appraisal Theory emphas izes that eval u ative stance can
also be real ized through verbs (improve, fail),
adverbs (skil fully, startlingly), nouns (anguish, beauty), and
meta phor ical construc tions (like a jack in a box). The graduation
subsystem modu lates the intensity or focus of eval u ation through
quan ti fiers, repe ti tion, and intens i fiers, while engagement resources,
such as modality (might, must), attri bu tion (critics argue), and dialogic
framing, signal the writer’s align ment or distance from the eval u ative
stance. The frame work distin guishes between inscribed eval u ation,
where the eval u ative stance is directly stated, and invoked eval u ation,
which relies on contex tual infer ence. These delib er a tions under score
the import ance of attending to both linguistic form and rhet or ical
func tion when analyzing eval u ative discourse. Eval u ation is not
always overt; it may be subtly woven into the text through meta phor,
modality, narrative framing, or discourse struc ture. Eval u ation may
refer to either music- related or extra musical aspects. The
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m5s2 lyrics evaluation

Don’t read any of the lyrics on Genius unless you want to cringe. [SCAR-23- maybe-rap]

m5s1 sound evaluation

extra musical aspects can be related to the struc tural aspects of the
album, i.e., the sequence of the songs, their length. While it is also
related to the music, it alludes to a more tech nical dimen sion thereof.
Profes sionals tend to be more meta phor ical with their eval u ations
and even if they are crit ical they try to precede that with a
descrip tion. Consumers, on the other hand, start directly with the
eval u ation. That being said there are instances of private inten tions in
expert reviews where not the music per se is assessed but for
instance the artist’s person ality. As critic reviews are supposed to be
disin ter ested genres, private inten tions (Bhatia, 2016) become
apparent when reviews are openly biased and negative criti cism is
not suffi ciently accounted for or when the eval u ation does not
pertain to the album itself but rather to the person ality of the artist.

The preval ence of eval u ation over descrip tion in consumer reviews
stems from various expect a tions readers have towards these two
discourse communities. Experts are expected to have a more
profound under standing of the music industry and inform the
readers about the events relevant to the album and the back drop
against which it should be inter preted. Consumers, on the other
hand, are supposed to provide a succinct word‐of‐mouth
recom mend a tion that does not have to be backed by any justi fic a tion.
It can take on the form of a purely subjective eval u ation. These
reviews fore ground subjective engage ment, often emphas izing
personal reac tions, emotional reson ance, and grass roots critique.
Hence, drawing on Martin and White’s (2005) Appraisal Theory,
consumer reviewers frequently employ affect. Profes sional reviewers,
on the other hand, tend to employ judge ment and appre ci ation more
often than affect. Enumer ating most or least favourite tracks may
also be construed as eval u ation as it lacks any justi fic a tion for the
most part. In certain cases, however, eval u ation may be highly
context specific and implicit. Thus, close reading of the text was
crucial to label text segments.
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This is, for the most part, high- octane, inof fensive dance- pop that will sound great in
Sephora and adequately pad out the playlist at your nearest ship ping container bar. [SPAR-
23- beast-pop]

The instru mentals, sampling and beats are genu inely terrible. I mean I honestly don’t under ‐
stand how this is profes sion ally produced and approved by a lot of people. [SCAR- -23- coi-
rap]

m6s1 overall evaluation

Pain fully bland, shallow (even for Coi Leray’s stand ards) and under whelming. [SCAR-23- coi-
rap]

m6s4 affil iate link

Muse: Will of the People

3.2.6. Move 6 Summary

The move of summary contains several rhet or ical steps. Overall
eval u ation can be found across both subcor pora. An inter esting
multimodal element of an embedded music clip can be found only on
Pitch fork. It should be borne in mind that images and videos do not
take up textual space, but rather the visual space of a review.
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It is inter esting that experts employ the generic resources of
promo tional and legal discourse in the last move. This can be
regarded as an example of inter dis curs ivity, which consists in the
“consti tu tion of a text from diverse discourses and genres”
(Fair clough, 1995�134‐135). Bhatia (2016) notes that many inher ently
non- promotional genres have become colon ized by promo tional
texts in recent years. This seems to apply to music criti cism as well.
At the end of the majority of Pitch fork reviews, one can find an
affil iate link that allows one to buy the album imme di ately and is
frequently accom panied by an affil iate disclosure. The disclaimer
informs readers that even though Pitch fork makes a profit from these
links, they still select albums inde pend ently. Expert reviews
appro priate promo tional resources and legal resources. They also aim
to keep the audi ence engaged by urging readers to engage with other
content on the website (m6s7) and providing links to streaming
plat forms. These elements contribute to the genre hybridity of expert
reviews that not only describe and eval uate an album, but also
advertize it as a product that can be monetized.

40



ELAD-SILDA, 12 | 2025

$27 AT ROUGH TRADE

$21 AT AMAZON [SPAR-22- will-rock]

m6s5 affil iate link disclaimer

(Pitch fork earns a commis sion from purchases made through affil iate links on our
site.) [SPAR-21- softer-electronic]

All products featured on Pitch fork are inde pend ently selected by our editors. However, when
you buy some thing through our retail links, we may earn an affil iate commis sion. [SPAR-23- 
radical-electronic]

m6s7 estab lishing contact/urging action

Catch up every Saturday with 10 of our best- reviewed albums of the week. Sign up for the 10
to Hear news letter here. [SPAR-21- medicine-rock]

Listen to our Best New Music playlist on Spotify and Apple Music. [SPAR-21- seek-rock]

m6s9 correc tion note

CORRECTION: The Weeknd narrates the passage from Rilke’s “Duino Elegies” on “Every
Angel Is Terri fying”; director Josh Safdie voices the Arthur Flem inger char acter. [SPAR-23- 
dawn-pop]

m6s6 interpretation

If being in love made Musgraves feel connected to the world, these songs find her burrowing
inward, ques tioning everything. Accord ingly, the tragedy unfolding on the album is not that
of a good rela tion ship turning bad; it is of a once- confident person losing touch with the
things that made her feel complete, worried that life might never be so simple again. [SPAR-
21- star-country]

Consumers expli citly enumerate their most and least favourite tracks
from the album in move 6. As critics bear the onus of respons ib ility
for the factual accuracy of their rating, the step of correc tion note
was identified.
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As digital reviews evolved from their print prede cessors, critic
reviews encom pass song and album inter pret a tion that likens the
inter pret a tions of other works of art such as poems, paint ings, etc.
This is owing to the fact that experts are supposed to decode hidden
and symbolic mean ings and make them more readily iden ti fi able to
the public that may not have the expertise needed to go beyond the
surface level interpretation.
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I’m trying to stop listening to music Pitch fork tells me is good. I’ve been hurt and let down
too many times. This album reminded me that some times, they’re alright, those old hacks.

[SCAR-22- boat-rock]

3.3. Inter faces between profes sional
and consumer reviews
The Internet allows these two discourse communities to enter into
inter ac tions as a result of which they influ ence each other’s generic
conven tions. Several instances of reviews in SCAR resemble the
struc ture of critic reviews. Yates et al. (1999) term this phenomenon
as implicit genre struc turing, which consists in consumers replic ating
reviews that are more balanced with regard to praise and criti cism as
opposed to clearly biased consumer reviews. This is the result of
being influ enced by generic conven tions applied by critics. In the
same vein, critics are not imper vious to criti cism they receive from
their read er ship. Pitch fork accom mod ates a section of rescored
album reviews which could be viewed as a response to ratings that
were considered unjus ti fied. In this section, Pitch fork reviewers
revise their album evaluations.
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Even though profes sional contrib utors are superior to consumers in
terms of their expertise, the reviews and their scores frequently
generate a great deal of heated debate on such forums as Reddit, as
consumers are willing to ques tion their validity. Some webpages, e.g.,
Slant Magazine, allow users to post a comment directly under the
profes sional review. This encour ages discus sion among the discourse
community members and implies more scru tiny on the part of the
contrib utor, as the claims in the review can be easily ques tioned and
rebutted in an easily access ible comment section. This may also have
a bearing on the way critics approach review writing.
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In SCAR, a consumer review that referred expli citly to Pitch fork
was identified:
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There is a glaring discrep ancy between commer cial success and
crit ical acclaim that should not be under es tim ated. The import ance
of crit ical acclaim in rela tion to such awards as the Grammys lends
validity and relev ance to profes sional music reviews. Even though
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consumers may ‘vote with their ears’ more than ever before and it is
being directly reflected in the stat istics on streaming plat forms,
crit ical acclaim is valued more than ever perhaps as a way of balance.
The role of music critic is still relevant. In a BBC music podcast, the
hosts state that:

Annie Macmanus: It’s good to discuss because I think the world of
the critic has changed, it’s become demo crat ized somehow where we
all are reviewers now.  
 
Nick Grim shaw: But also I think that’s […] given everyone the chance
to be a critic but then also I think it’s given more weight to the actual
critics. Because in a sea of a million voices you’re like, hang on, I need
to hear from someone who actu ally knows what they’re talking
about. (Macmanus and Grim shaw, 2024� 18�10-18�32)

Commer cial success trans lates into pecu niary gain whereas crit ical
acclaim is a sign of prestige and esteem in the industry. It is also
asso ci ated with the creation of water shed moments that have a
cultural impact. The picture of music that emerges from expert
reviews is not solely the one of sound. There are numerous remarks
in SPAR related to the albums’ impact and message, how they have
contrib uted to the current music land scape and whether they are an
artistic statement.

47

4. Discussion
Higher share of descriptive steps in critic reviews and higher share of
eval u ative steps in consumer reviews consti tutes the main finding of
the study. This can be substan ti ated by the study conducted by
De Jong and Burgers in 2013 that juxta posed profes sional and
consumer film reviews that yielded the same pattern. The need for
providing more context is expressed by one of the crucial roles of the
contem porary critic. The following quote is a music critic’s opinion
(Laura Snapes) on the role of music reviews in this day and age:
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I think that what we’re doing at this point is more like cultural
criti cism and docu ment a tion, it’s adding context, it’s making sense of
things and I think that’s the purpose of a good review these days. It’s
to help […] put some thing in context and help you see sort of the
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bigger picture around it […] I think the best criti cism makes
connec tions between things that the artist is doing now and they’ve
done in the past or drawing out different themes and ideas within a
work that the artist might not even have elucid ated them selves and
[…] putting in the context of other artists and periods of history as
well. So I think that’s the role now. (Macmanus and Grim shaw,
2024� 19�35-20�05)

The most frequent rhet or ical step in SPAR was the lyrics descrip tion,
while in SCAR, overall eval u ation. This differ ence may stem from the
fact that consumers frequently cannot pinpoint the aspects the
eval u ation pertains to; hence, they are more likely to express a
general assess ment. Artist back ground was assigned the greatest
amount of space by critics, whereas sound eval u ation was expressed
with the highest number of words by laypeople. This differ ence
shows that critics strive to provide more extensive context in their
reviews, while consumers devote more textual space to sonic
eval u ation. The data shows that profes sional reviews have a larger
reper toire of oblig atory steps (10 oblig atory steps excluding
para tex tual elements) in compar ison with their lay coun ter parts
(2 oblig atory steps excluding para tex tual elements). Another finding
is that consumers express their personal opin ions and exper i ences in
an explicit manner, as opposed to experts. This is achieved mostly
through the more frequent use of the first person pronoun ‘I’ by
laypeople. A similar result was obtained in Dachovi boon’s (2019) study
on expert and lay book reviews.
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The present study also portrays that the most frequent steps should
not be conflated with the elements that occupy the most textual
space. By way of illus tra tion, the para tex tual unit indic ating the
review date is the most frequent in profes sional reviews, yet its share
in the textual makeup of reviews is negli gible. Sound eval u ation, on
the other hand, has fewer occur rences compared to the review date
step, but it takes up the greatest amount of textual space in SPAR.
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The find ings of the present study show that consumers tend to refer
to their own exper i ence. Dachovi boon (2019) also showed that expert
reviews seem to be more uniform, while lay reviews are less
consistent in the review struc ture. In the current study, this was also
the case as certain consumer reviews were fairly brief and personal,
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while several exem plars emulated the struc ture and wording of
profes sional reviews. Koreman et al. (2024) also show that consumer
critics allude to their personal exper i ences more often. At the same
time, they increas ingly engage in prac tices resem bling the
profes sional ones. Selected consumers, however, follow the struc ture
of critic reviews, thus enga ging in implicit genre struc turing (Yates et
al., 1999).

Extra lin guistic vari ables should not be under es tim ated as far as their
influ ence on the generic makeup of the reviews is concerned. Since
expert reviews are supposed to generate profit, they contain
elements inex tric ably related to marketing (affil iate links), which
entail the use of legal discourse (affil iate link disclaimers).
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The study also shows the need to supple ment coding schemes with
multimodal elements that are not merely embel lish ments. Digital
genres engage in the exploit a tion of various semi otic modes, thereby
occupying textual, visual, and aural space (music clips).
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Conclusion
In conclu sion, profes sional and consumer reviews mostly differ with
respect to the step dimen sion of the analysis. Profes sional reviews
are balanced eval u ations whereas consumer texts are word‐of‐mouth
recom mend a tions. These discourse communities can enter into
inter ac tions thanks to the tech no lo gical afford ances of the web.
Profes sional and consumer online music reviews share a number of
rhet or ical steps. It is the details that make them diverge. Consumer
reviews tend to be more eval u ative, whereas profes sional ones
provide a more extensive back ground by offering broader contex tual
inform a tion. It could also be argued that expert music reviews
consti tute an example of a hybrid genre which combines the format
of a music review and features elements derived from legal and
promo tional discourses. Even if the review is negative, there is still an
affil iate link below it which resembles an advert ise ment. In expert
reviews, steps tend to be recycled more frequently, also thanks to
their greater length compared to their consumer coun ter parts.
For instance, sound evaluation can permeate the review and be found
in its different parts, not solely in one fixed place. Texts produced by
these two discourse communities also differ with respect to the
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RÉSUMÉS

English
Even though rhet or ical move- step analysis has origin ally been applied to
academic texts, this approach has also been employed to genre analysis of
other written genres for some time. Reviews consti tute an inter esting
example of texts as they may signi fic antly influ ence the percep tion of a
partic ular work and its poten tial success or failure. The juxta pos i tion of
texts written by profes sional and consumer reviewers allows one to
pinpoint simil ar ities and differ ences between the char ac ter istics of these
discourse communities. While book and film reviews have been subject to
compar ative genre analysis, music reviews have not received much
schol arly atten tion in this realm. In order to fill this gap, this paper aims to
provide a compar ative move- step genre analysis of 100 online music
reviews from two salient online reviewing websites, namely Pitch fork
(profes sional reviews) and Rate Your Music (consumer reviews). For the
purpose of this study, two subcor pora of music reviews, each consisting of
50 texts published between 2021 and 2023 were compiled. The corpus was
manu ally annot ated with the use of a rhet or ical func tion protocol
employing struc tural move analysis and fine- tuned to the specific needs of
the corpus in ques tion. Respective parts of reviews were assigned a
partic ular rhet or ical step, e.g., providing back ground of the artist. Steps were
then grouped into moves, e.g., situ ating the album. Corres ponding steps
were extracted from each subcorpus to examine what patterns are most
frequently employed to realize them. The results indicate that profes sional
reviews encom pass more descriptive rhet or ical elements, whereas
consumer reviews contain more eval u ative rhet or ical elements. There are
also many rhet or ical steps that can be found in both profes sional and
consumer reviews, yet they have different linguistic real iz a tions in the
two subcorpora.

Français
Bien que l’analyse rhéto rique des mouve ments et des étapes ait initia le ment
été appli quée aux textes acadé miques, cette approche est depuis quelque
temps utilisée pour l’analyse des genres dans d’autres types de textes. Les
critiques consti tuent un exemple parti cu liè re ment inté res sant de ce type de
textes, car elles peuvent influencer de manière signi fi ca tive la percep tion
d’une œuvre et déter miner son succès ou son échec poten tiel. La
compa raison entre des textes rédigés par des critiques profes sion nels et
des consom ma teurs permet d’iden ti fier les simi li tudes et les diffé rences
dans les carac té ris tiques de ces commu nautés discur sives. Alors que les
critiques de livres et de films ont déjà fait l’objet d’analyses de genre dans
une pers pec tive compa ra tive, les critiques musi cales n’ont pas encore
suscité beau coup d’intérêt scien ti fique. Pour combler cette lacune, cet
article propose une analyse compa ra tive des unités et étapes rhéto riques de
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100 critiques musi cales en ligne issues de deux plates- formes majeures de
critiques : Pitch fork (critiques profes sion nelles) et Rate Your Music
(critiques de consom ma teurs). À cette fin, deux sous‐corpus de critiques
musi cales, chacun compre nant 50 textes publiés entre 2021 et 2023, ont été
compilés. Le corpus a été annoté manuel le ment à l’aide d’un proto cole
fonc tionnel rhéto rique fondé sur l’analyse struc tu relle des mouve ments et
adapté aux besoins spéci fiques du corpus étudié. Nous avons associé les
diffé rentes parties des critiques à une étape rhéto rique parti cu lière,
telle que fournir un contexte sur l’artiste. Ces étapes ont ensuite été
regrou pées en mouve ments, telles que situer l’album. Nous avons extrait les
mêmes étapes de chaque sous- corpus afin d’iden ti fier les schémas les plus
fréquem ment employés pour réaliser ces étapes. Les résul tats montrent que
les critiques profes sion nelles incluent davan tage d’éléments rhéto riques
descrip tifs, tandis que les critiques de consom ma teurs privi lé gient des
éléments rhéto riques évalua tifs. De nombreuses étapes rhéto riques se
retrouvent dans les deux types de critiques, mais elles présentent des
réali sa tions linguis tiques distinctes dans les deux sous- corpus.
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TEXTE

Introduction
In a relat ively recent model of commu nic a tion, the so- called
incre mental model (Stal naker, 1999), it is assumed that
commu nic a tion mainly tends to reduce the differ ences in the
know ledge of the inter locutors by increasing the common ground
between them, i.e. their stock of shared know ledge. Nonethe less, a
compre hensive defin i tion of know ledge is needed: epistem o logy
focuses on funda mental issues of the nature of know ledge,
tradi tion ally defined as ‘justi fied true beliefs’ (for a selec tion of work
in epistem o logy, see, for example, Bernecker and Dretske, 2000), i.e.
as the consen sual beliefs of an epistemic community. Van Dijk (2003�
86) maintains:

1

Produ cing and compre hending discourse not only involves the
processing of meaning, but presup poses vast amounts of know ledge.
Notions such as topics, global and local coher ence, implic a tion,
presup pos i tion, schem atic struc tures and a host of other prop er ties
of discourse, all require a know ledge component. And not only the
meaning of discourse requires a know ledge component, but also its
forms. […I]t is there fore crucial to under stand how exactly powerful
groups and insti tu tions (such as media, univer sities, and so on)
manage and express their know ledge in public discourse.
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A crit ical approach to knowledge 1 is also a study of the rela tions
between know ledge and varied forms of linguistic struc tures implied
in know ledge access ib ility and commu nic a tion. One of these means is
repres ented by the analysis of Inform a tion Struc ture (IS). IS relates
two major func tions of language: as a means to transmit know ledge
and as a vehicle of social and linguistic inter ac tion. Linguistic
research on inform a tion struc ture is based on the assump tion that
natural languages are equipped with formal means of signaling the
basic distinc tion between known and unknown pieces of inform a tion,
and a number of other distinc tions. The study of inform a tion
struc ture is mainly concerned with lexical and propos i tional content
and with the way such content is trans mitted. It is there fore intended
to be a component of grammar, more specific ally of sentence
grammar, i.e. as a determ ining factor in the formal struc turing of
sentences. Thus, IS can be form ally mani fested in aspects of prosody,
in special gram mat ical markers, in the form of syntactic (in partic ular
nominal) constitu ents, in the posi tion and ordering of such
constitu ents in the sentence, in the form of complex gram mat ical
construc tions, and in certain choices between related lexical items.
Consequently, IS inter venes at all meaning- bearing levels of the
gram mat ical system and its analysis can be centered on the
compar ison of semantic ally equi valent but form ally and prag mat ic ally
diver gent sentence pairs, such as active vs. passive, canon ical vs.
topic al ized, canon ical vs. clefted or dislo cated, subject- accented vs.
predicate accented sentences, among others (Lambrecht, 1994� 6).

2

Despite the relev ance of issues related to IS, research invest ig ating
how inform a tion is struc tured in special ized texts has so far been
largely over looked in favor of a closer exam in a tion of specific
linguistic phenomena occur ring at phrase or discourse/genre level.
Consequently, there has been a dearth of clause- level research. It is
worth mentioning an indi vidual study carried out by Shirley
Carter‐Thomas and Eliza beth Rowley- Jolivet in 2001 who analyzed
the syntactic differ ences char ac ter izing oral and written scientific
discourse and the role played by IS. Nonethe less, a system atic study
leading to gener al iz a tions on how inform a tion is struc tured in
special ized inform ative texts and how know ledge is accessed by
expert and/or lay audi ences is still lacking. Indeed, the present
research is an attempt to bridge the gap between theor et ical

3
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assump tions about IS and their prac tical applic a tions to the syntactic
analysis of special ized texts in the field of health communication.

These analyses are also comple mented by an exam in a tion of the
commu nic ative purpose, edit orial strategies, and other text- external
factors of semi- specialized health texts, in order to account for their
socioprag matic, insti tu tional, and discip linary considerations.

4

The present paper there fore addresses the following research
ques tions (RQs):

5

���How does an inform ative/special ized magazine cope with the different
linguacul tural back grounds of its poten tial audience(s)?

���What are the most prom inent text- internal and text- external features
char ac ter izing health commu nic a tion and emer ging genres of science
popular iz a tion and dissemination?

���In terms of inform a tion struc turing and know ledge access ib ility, have
the canon ical IS features under gone highly or margin ally relevant
changes as a consequence of the Covid- 19 pandemic [and the commu ‐
nic a tion strategies related to it]?

���In terms of frequency and stat ist ical relev ance, what are the most recur ‐
rent IS features and syntactic struc tures of the post pan demic
health communication?

���How do edit orial struc ture, tag distri bu tion, keyword profiles and deictic
patterns char ac terize the rhet or ical and audience- oriented strategies
within public health communication?

In order to address these ques tions, a very prelim inary study has
been carried out on sample data extracted from a corpus (still under
construc tion) of edit or ials and articles published in an online
magazine (https://eurohealthnet- magazine.eu/) specific ally
compiled as part of a larger project invest ig ating know ledge
access ib ility across genres in special ized commu nic a tion set up in
English as a lingua franca (ELF)/EU contexts.

6

The paper is organ ized as follows. In Section 1, a brief intro duc tion to
Euro HealthNet and the central aims on which the PRIN 2022 PNRR
project is grounded precedes an outline of basic concepts pertaining
crit ical genre analysis and health commu nic a tion as well as
descriptive approaches to inform a tion struc turing in special ized
texts. Section 2 is dedic ated to the descrip tion of the data collec tion

7

https://eurohealthnet-magazine.eu/
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and analysis approaches employed in the study, while Section 3
shows the results of a prelim inary study of both text- internal (i.e. via
inform a tion struc turing) and text- external factors (i.e., via tag,
keyness and deictic analysis) within the multiper spective and
multi di men sional frame work provided by crit ical genre analysis
(Bhatia, 2017). Finally, the implic a tions of the present find ings for
future research on popular iz a tion and know ledge access ib ility are
discussed in Section 4.

1. Background

1.1. Over view of the larger study

The present study presents prelim inary find ings from initial analyses
of the uses of ELF to enhance access ib ility and accept ab ility within
the public health messaging. It sits within a larger PRIN 2022 PNRR
study funded by the European Union – Next Gener a tion EU entitled
“Accept ab ility strategies through vari ations of English as a lingua
franca in multi cul tural and multimodal discourse types” (P2022AFTEJ,
CUP D53D2302065 0001) which involves two research teams at the
Univer sities of Salerno and Salento in Italy. The main focus of the
larger study conducted by our research team at the Univer sity of
Salerno is eHealth. At the turn of the century, Gunther Eysen bach
(2001� 1), editor of the Journal of Medical Internet Research, defined
eHealth as “an emer ging field in the inter sec tion of medical
inform atics, public health and busi ness” char ac ter ized by “a
commit ment for networked, global thinking, to improve health care
locally, region ally, and world wide by using inform a tion and
commu nic a tion tech no logy.” Within this ongoing digit al iz a tion
process, which intens i fied with the onset of the Covid- 19 pandemic,
health messaging eman ating from global, supra na tional, national, and
local insti tu tions has carved out a new, crit ical space in our daily
lives. Accord ingly, today, the ubiquitous pres ence of health
recom mend a tions and scientific find ings across media chan nels and
increas ingly on emer ging digital plat forms has become
common place. Seeing as the effective commu nic a tion of health
promo tion inform a tion and services can impact posit ively on health
outcomes, whereas inef fective commu nic a tion can put people’s lives

8
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at risk (Ochieng, 2013), the larger study seeks to contribute to this
crit ical, rapidly evolving phenomenon by casting light on the features
that both char ac terize digital health commu nic a tion and are
neces sary for it to be effective, access ible, and acceptable.

To this end, our research unit has begun invest ig ating the strategies
used within the multimodal digital health commu nic a tion of Europe- 
based public health insti tu tions and projects aimed at enhan cing
access to health care services and the dissem in a tion of health- related
inform a tion and expertise. A primary premise of our study is that, for
it to be effective, the commu nic a tion of these public insti tu tions
must be attentive, sens itive, and receptive to the diverse
linguacul tural back grounds and levels of know ledge of special ized
discourses of their hetero gen eous audi ence, which includes but is
not limited to health insti tu tions, health profes sionals, and the
general public. Within the frame work of this larger study, the present
paper focuses on specific aspects, including the analysis of
EuroHealthNet magazine as a primary data source, the explor a tion of
inform a tion struc turing strategies and the applic a tion of crit ical
genre analysis. By examining these elements, this study aims to serve
as a found a tional step toward addressing the broader object ives of
the over arching research project concerning the creation of
access ible, accept able, and effective digital health commu nic a tion by
public health institutions.

9

1.2. Crit ical genre analysis and
health communication

Genre studies, which encom pass a range of frame works used to
analyze various textual genres within academic, profes sional,
work place, and other insti tu tional contexts, involve analyses that can
range from a detailed linguistic exam in a tion of texts as discursive
products to broader invest ig a tions into the dynamic complex ities of
commu nic ative prac tices in profes sional settings (Bhatia, 2017).
Outsiders to a discourse community may struggle to follow
special ized commu nic a tion, even if they under stand the language
used (Swales, 1990). Of interest in this regard is the char ac ter iz a tion
of profes sional communities as communities of prac tice, which
consist of indi viduals who have a common concern or passion and

10
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seek to improve their abil ities through regular inter ac tion. Lave and
Wenger (1991) describe that the concept of legit imate peri pheral
parti cip a tion serves as a bidirec tional link between the acquis i tion of
know ledge able skill and the devel op ment of iden tity and the
(re)produc tion of these communities. Through a social process
char ac ter ized by increas ingly cent ri petal parti cip a tion, newcomers
gradu ally become estab lished members, or ‘oldtimers,’ as they gain
legit imate access to the ongoing prac tices of the community. Over
time, newcomers develop a deeper under standing of the prac tice by
enga ging in peri pheral parti cip a tion in the community’s activ ities.
The acquis i tion of know ledge able skill is intrins ic ally tied to assuming
the iden tity of a prac ti tioner and becoming a full parti cipant within
the community. Indeed, Lave and Wenger (1991� 56) main tain that in
any given community of prac tice, “the process of community
repro duc tion – a histor ic ally constructed, ongoing, conflicting,
syner gistic struc turing of activity and rela tions among
prac ti tioners – must be deciphered in order to under stand specific
forms of legit imate peri pheral parti cip a tion through time”.

Another related and pertinent aspect is high lighted by Candlin et al.
(2002), who emphasize that profes sional communities consist of
diverse parti cipants with varying percep tions, beliefs, and posi tions
regarding the community’s goals, member ship criteria, discourses,
texts, and prac tices. They argue that under standing this
hetero gen eity requires a compre hensive analysis of texts and their
condi tions, influ enced by the lived exper i ences and discip linary
iden tities of members. This neces sit ates a shift from purely linguistic
descrip tions of genres to a broader explor a tion of the social and
histor ical contexts influ en cing the produc tion and recep tion of texts,
posing chal lenges for research methodologies.

11

These aspects demon strate chal lenges that, in turn, accen tuate the
import ance of genre know ledge in achieving commu nic ative
effi ciency, as it goes beyond recog nizing linguistic forms to
under standing the concep tual and rhet or ical struc tures estab lished
within discourse communities (Widdowson, 1998). In essence,
commu nic a tion in specific contexts is not just about gram mat ical
accuracy but involves under standing the conven tions and goals of a
partic ular discourse community. This requires know ledge of how
profes sionals concep tu alize and discuss issues to achieve their

12
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object ives. Many signi ficant aspects of genre construc tion and
inter pret a tion in discip linary and profes sional contexts are thus
closely tied to the shared under standing of context. As a result,
context has assumed an increas ingly central role in genre analysis,
rede fining genre as “a config ur a tion of text- internal as well as text- 
external resources, high lighting two kinds of rela tion ships involving
text and context” (Bhatia, 2017� 4).

In response to the afore men tioned chal lenges and to the novel
concep tu al iz a tions of genre, Bhatia (2017) developed a frame work for
genre analysis that emphas izes both inter tex tual rela tion ships
centered primarily on text- internal prop er ties, and inter dis cursive
rela tion ships resulting primarily from text- external factors
concerned with inter ac tions and appro pri ations across genres,
profes sional prac tices, and discip linary cultures. Bhatia (2017� 5) has
argued that there is a dearth of research on inter dis curs ivity – 
defined as “the func tion of appro pri ation of generic resources,
primarily contex tual in nature, focusing on specific rela tion ships
between and across discursive and profes sional prac tices as well as
profes sional cultures” and “more innov ative attempts to create
various forms of hybrid and relat ively novel constructs by
appro pri ating or exploiting estab lished conven tions or resources
asso ci ated with other genres and profes sional prac tices” (Bhatia, 2017�
35), partic u larly within the realm of genre studies. He further
main tained that it is not suffi cient to analyze inter tex tual aspects of
discursive prac tices but “it is more important that we address the
role such discursive prac tices play in the achieve ment of profes sional
actions” (Bhatia, 2017� 5).

13

To fill these gaps, Bhatia (2017) developed a four- level model of
discourse real iz a tion that encom passes his interest and effort in
emphas izing modes of action and thought. In the model, the first
level is discourse as text, which refers to the analysis of surface- level
text- internal prop er ties of discourse or inform a tion struc tures,
which was discussed earlier in this paper, and is not primarily
focused on context. The next level, discourse as genre, is inter ested
in broader concep tu al iz a tions of context not only related to how text
is constructed, but also how it is inter preted and used in partic ular
contexts to obtain specific ends. The third level of discourse
real iz a tion is profes sional prac tice, by which Bhatia (2017) refers to

14
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actions deemed as successful achieve ment of the typical object ives of
a specific profes sional community often studied by means of the
analysis of inter dis cursive exploit a tion of linguistic and other
semi otic resources within socioprag matic space. The fourth level,
profes sional culture, “indic ates that appro priate forms of profes sional
and discip linary iden tities are constructed and played out to ensure
prag matic success of the discursive and profes sional action in
ques tion.” The author concludes that “any theory or frame work that
chooses to under em phasise any of these four aspects of language use
is unlikely to offer a suffi ciently compre hensive and insightful
under standing of a specific genre used as part of a profes sional
activity to achieve specific profes sional, discip linary and insti tu tional
object ives” (Bhatia, 2017� 35).

Thus, crit ical genre analysis (CGA) is a meth od o lo gical approach, as
Bhatia (2017� 9) explains, that “focuses on demys ti fic a tion of
profes sional prac tice through the medium of genres”. It acknow ledges
that members of profes sional communities, while adhering to shared
values and genre conven tions, possess the flex ib ility to incor porate
personal inten tions within these frame works. The primary goal of
CGA is to describe, explain, and account for the discursive
perform ance of profes sionals, emphas izing the import ance of
under standing the under lying motiv a tions and struc tures that shape
profes sional genres and actions. Unlike tradi tional critiques, CGA
does not aim to eval uate but rather to elucidate the conven tional
responses and inter dis cursive beha viors typical of profes sional
communities. CGA distin guishes itself by its objective to unpack the
complex, multiper spective, and multi di men sional nature of
profes sional prac tices by means of a rigorous and objective
integ ra tion of genre analysis with various meth od o lo gical frame works
and multiple perspect ives, for instance, consid ering both the
inten tions of the author and the recep tion by the audi ence. This
multiper spective analysis is crucial for under standing discursive
conven tions in profes sional settings, making CGA a compre hensive
and nuanced approach to studying profes sional communication.

15
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1.3. Descriptive approaches to inform a ‐
tion structuring
This study adopts Lambrecht’s (1994) approach to gram mat ical
analysis, in which the func tion of a given lexico gram mat ical struc ture
is not inter preted compos i tion ally, in terms of the mean ings of its
parts, but glob ally, in terms of the formal contrast between the entire
struc ture and semantic ally equi valent altern ative struc tures provided
by the grammar.

16

Meth od o lo gic ally, the study is an attempt to combine insights from
both formal and func tional approaches to gram mat ical analysis. More
specific ally, the main assump tion is that the rela tion ship between the
internal struc ture of sentences and the extra lin guistic contexts in
which sentences are used as units of propos i tional inform a tion is
governed by rules of sentence grammar in a gram mat ical
component called inform a tion structure or inform a tion packaging:
the “rela tion ship between speaker’s assump tions and the formal
struc ture of the sentence is taken to be governed by rules and
conven tions of sentence grammar, in a gram mat ical component
which I call inform a tion struc ture, using a term intro duced by
Hall iday (1967)” (Lambrecht, 1994� xiii). In other words,

17

“inform a tion struc ture deals with the way the inform a tion conveyed
by the discourse in ques tion is pack aged into inform a tional units
within and between clauses by the enun ci ator (writer or speaker), in
order to satisfy two commu nic ative goals: i) making the inform a tion
conveyed by the discourse easier for the reader/hearer to
under stand; ii) indic ating what the enun ci ator considers to be the
most important or salient items of inform a tion” (Carter- Thomas and
Rowley- Jolivet, 2001� 2).

In order to make inform a tion easier to be accessed and processed,
speakers tend to place at the begin ning of the clause what they are
speaking about, the theme, which usually contains given (or
recov er able) elements that other speakers/inter locutors can easily
identify. New elements of inform a tion concerning this theme will
figure after wards in the rheme.

18



ELAD-SILDA, 12 | 2025

This type of organ iz a tion with given inform a tion first and new
inform a tion second, rein forced by the prin ciple of end- weight and
final focal stress, is considered to be the unmarked option for
organ izing the inform a tion. On the syntactic level, unmarked
inform a tion pack aging arrange ments are often rendered in English by
a Subject + Verb + Object (SVO) struc ture, where the gram mat ical
subject of an active verb provides the them atic anchorage, with the
verb complex and object consti tuting the new or rhem atic part of the
clause. However, this SVO order is not always suffi cient or suit able to
create a coherent text. To respect unmarked inform a tion struc ture,
the speakers may use a different syntactic arrange ment. They may
also choose to delib er ately reverse the usual inform a tion pack aging
arrange ments in order to give certain elements of inform a tion
partic ular sali ence or focus 2.

19

Even though the defin i tion of inform a tion struc ture is not one on
which scholars unan im ously agree depending on the different topics
and related termin o logy adopted, two more general approaches have
emerged (Arnold et al., 2013� 2): the former stresses the import ance of
back ground/known inform a tion shared by two speakers compared
with the new inform a tional load/content to be conveyed (expressed
by the dicho tomy given/new); the latter reflects the distinc tion
between the topic (i.e. inform a tion that is back grounded or assumed)
and the focus (i.e. inform a tion that is high lighted or focused). Broadly
speaking, these binary approaches have received consid er able
atten tion within theor et ical linguistics, where researchers argue for
different types of information- structural divi sions (e.g. topic- 
comment; topic- focus; rheme- theme), as well as gradient
repres ent a tions of inform a tion status along a continuum such as
sali ence, prom in ence, or access ib ility in the frame work of func tional
linguistics (see also Givón, 1983, who char ac ter izes inform a tion along
a continuum of topic ality that is very similar to what other
researchers call ‘access ib ility’). There fore, both models seem to be
effect ively congenial to the purposes of the present study and
reas on ably repres ent ative of its theor et ical back ground. The
following sections will briefly touch on the linguistic as well as the
contex tual features which have been the main foci of the
present study.

20
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1.3.1. Text- internal factors

Previous indi vidual studies (for a complete over view of past liter ature
see Arnold et al., 2013) on inform a tion struc ture have been so far
espe cially concerned with how it relates to four linguistic
phenomena: 1) refer en tial form, i.e. how people refer to entities in the
world which is determ ined by the sali ence, or access ib ility of a
referent in a given context and access ible when they are topical in
the recent discourse and mentioned in syntactic ally prom inent
posi tions like the subject posi tion; 2) morpho lo gical marking to
indicate gram mat ical roles (including noun/verb morpho logy and
focus particles like also, merely, even and only); 3) word order or
constituent order by means of different construc tions, following the
universal gener al iz a tion that given or more access ible inform a tion
precedes new or less access ible inform a tion, namely a. Active: The cat
swiped the dog on the nose. b. Passive: The dog was swiped on the nose
by the cat. c. Heavy- NP-shifted: The cat swiped on the nose the dog
that had frightened it. d. Topicalization: The DOG the cat swiped on the
nose, while the ferret got away. d. Prepos i tional Dative: The cat gave a
warning to the dog. e. Double object Dative: The cat gave the dog
a warning. f. Cleft construc tions (including three main types: IT- 
clefts, Pseudo- clefts, ordinary WH clefts (WH)/reverse WH
clefts (RWH): It was the dog that the cat swiped on the nose; 4)
inversion or fronting (In a language such as English in which the
SV(O) sequence is the canon ical (or unmarked) word order), the
reversal of this sequence has tradi tion ally been referred to by the
name of inver sion triggered by some element other than the subject
being placed in clause initial posi tion; 5) the existential there
construc tion whose commu nic ative func tion is to intro duce a brand- 
new referent into the discourse and to make it cognit ively access ible
even as the theme of the subsequent clause. Noun groups in scientific
research articles are often heavily pre- or post mod i fied. Placing the
noun group in rhem atic posi tion, thanks to the existential there
construc tion, avoids over loading the clausal theme, thus respecting
the prin ciple of end- weight; 6) prosody in oral discourse (which is not
the subject of the present paper). In partic ular, features 3c, 3f and 5
were taken into account for the present study.
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1.3.2. Text- external factors

In the study of genre analysis, partic u larly within the frame work of
CGA, text- external factors are pivotal in shaping the construc tion,
inter pret a tion and use of genres. These factors, which include
discursive prac tices, profes sional prac tices, and profes sional cultures,
provide essen tial context that influ ences how genres are under stood
and employed within specific profes sional communities (Bhatia,
2004). Discursive prac tices encom pass the norms and conven tions of
language use within a partic ular community, while profes sional
prac tices refer to the stand ard ized proced ures and routines that
define profes sional beha vior. Profes sional cultures refer to the
broader values, beliefs, and norms that char ac terize a profes sional
community. Research by Swales (1990) and Bazerman (1994)
under scores the import ance of these external elements, high lighting
how they constrain and enable inter dis curs ivity – the blending and
borrowing of elements across different genres – within a given
profes sional context. For instance, Hyland (2000) discusses how
academic genres are shaped by the inter ac tion between discip linary
conven tions and insti tu tional expect a tions, demon strating that an
under standing of these external factors is essen tial for a
compre hensive analysis of genre. Simil arly, studies by Fair clough
(1992) and van Dijk (2009) illus trate how power dynamics and social
struc tures external to the text influ ence genre conven tions and their
recep tion. Thus, incor por ating an aware ness of text- external
semi otic resources provides a more nuanced under standing of genre
as a socially situ ated phenomenon, and reveals the complex inter play
between textual features and the broader
sociopro fes sional landscape.

22

Text- external factors include a wide array of social, cultural,
insti tu tional, and histor ical elements that shape the construc tion,
inter pret a tion, and usage of texts. Swales (1990) emphas ized the
import ance of under standing the discourse community and its
shared goals and values as crit ical text- external factors that shape
genre conven tions. Bhatia (1993) further elab or ated on the
signi fic ance of profes sional prac tices and organ iz a tional norms,
arguing that genre analysis must account for the specific profes sional
context in which a text is situ ated. This perspective aligns with the
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work of Bazerman (1994), which stressed the histor ical and social
dimen sions of genre, emphas izing how genres evolve in response to
chan ging soci etal needs and expect a tions. More recently, researchers
like Askehave and Swales (2001) and Devitt (2004) have expanded the
focus to include the inter re la tion ship between genre and broader
soci opol it ical and economic contexts, suggesting that genre analysis
must consider the power dynamics and ideo lo gical influ ences that
pervade profes sional and insti tu tional settings. CGA, as discussed by
Bhatia (2004), incor por ates these text- external factors to offer a
multiper spective analysis, aiming to demys tify the discursive
prac tices within specific discip linary communities. By integ rating
these external influ ences, CGA seeks to provide a compre hensive
under standing of genre as a socially situ ated and contex tu ally bound
phenomenon, thereby offering a richer and more nuanced
inter pret a tion of profes sional communication.

2. The present study – Methods
Drawing on the notions of IS and CGA intro duced above, the study
compares and invest ig ates two written scientific/inform ative
genres – namely articles and edit or ials published in an online
magazine covering different health- related domains – of selected
issues of the EuroHealthNet magazine.

24

2.1. Materials

Euro HealthNet is a not- for-profit part ner ship comprising
organ iz a tions, insti tutes, and author ities dedic ated to public health,
disease preven tion, health promo tion, and redu cing health
inequal ities. The mission of Euro HealthNet is to contribute to
building a sustain able, fair, and inclusive Europe through healthier
communities and to address health dispar ities within and between
European states. Their vision is to create a society where all citizens
can enjoy their funda mental right to the highest attain able standard
of health, regard less of race, reli gion, gender, or
socioeco nomic status.

25

Euro HealthNet publishes an online magazine bian nu ally, which is
dissem in ated to over 12,000 profes sionals via email and social media
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plat forms. The aim of the magazine, as listed on the website, is “to
inspire profes sionals working in health promo tion, tack ling
inequal ities, or other related fields” by high lighting “the most
inter esting projects and devel op ments in the field of health equity,
public health, and health promo tion from within the part ner ship and
beyond.” Regular content includes detailed reports on active or
recently eval u ated projects, analyses of contem porary issues,
stra tegic approaches, and innov ative ideas driving health promo tion.
Addi tion ally, the magazine features summaries of relevant research,
public a tions, academic work, and profes sional
devel op ment opportunities.

The present study explores 140 articles included in four teen editions
of Euro HealthNet’s magazine, which are avail able online (https://euro
healthnet- magazine.eu/category/editions/). Two editions were
published yearly from 2017 to 2023. Each issue contained on average
10 articles, with Edition #22 published in December 2023 and Edition
#13 published in July 2019 having the highest repres ent a tion with
12 articles each. The textual content of each of the selected articles,
excluding author names, notes, refer ences and dates, consti tuted a
148,495-word (169,730- token) corpus, named The Euro HealthNet
Magazine (EHN) corpus. This larger corpus was divided into two small
corpora consisting of 126 magazine articles
(133,603 words | 152,709 tokens) and 14 edit or ials (14,891
words | 17,021 tokens). Other inform a tion about and within both
article types, including the titles, visual elements, and other tags
applied, was also collected.

27

In order to address the research ques tions outlined in the
intro duc tion, two subcor pora were constructed for each text type
(edit or ials and articles) based on magazine issues published during
the pre- Covid-19 period (issues 9 to 14, 2017-2019) and the post- 
Covid-19 period (issues 15 to 22, 2020-2023).

28

2.2. Procedure

2.2.1 Data annota tion and tag extraction

To invest igate the IS of the texts selected from the corpus, given the
different size of the subcor pora, all the data were first normal ized on

29
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Table 1: Inventory of syntactic features/construc tions and corres ponding VISL

tags selected for the study

Type of construction POS Func tional Category Definition

a 1000 basis to make them easily compar able according to the
following procedure: the frequen cies for each struc tural type were
searched for in each corpus to determine the number of occur rences
of a given feature per one thou sand words, so that the raw frequency
was divided by the total number of words in the corpus section and
the result multi plied by one thousand.

Moreover, to test the signi ficant differ ence in frequency between the
two corpora of different sizes, the UCREL log- likelihood (LL)
wizard (http://corpora.lancs.ac.uk/clmtp/2-stat.php) was used to
determine the sali ency of specific features. The subsec tions of the
corpus were then auto mat ic ally parsed and annot ated by using the
language analysis tools provided by the VISL website (https://edu.visl.
dk/visl/en/parsing/automatic/). More specific ally, the VISL
inter face provides both morpho syn tactic and semantic annota tions
of constituent struc tures by auto mat ic ally assigning tags of
inflec tion, syntactic func tions and constituent dependency 3. The
starting point of the analysis was the list of syntactic features
char ac ter izing a varied constituent order marking different
construc tions and theme- rheme rela tions. Those features were
searched for in the corpus and then mapped onto VISL tags by
analyzing the constituent struc tures of the clauses. Once annot ated,
tags/instances for each feature could be auto mat ic ally extracted
from the corpus with the applic a tion of the AntConc concord ancer
and then manu ally mapped to the corres ponding struc tural patterns
selected for the study to see how IS affects the use of partic ular
marked construc tions, namely cleft construc tions (including three
main types: it-clefts, pseudo- clefts, ordinary WH clefts (WH)/reverse
WH clefts (RWH), existential there construc tions and NP heav i ness
(pren om inal/post nom inal modi fier = @>N / @N<). Table 1 shows the
inventory of syntactic features/construc tions and corres ponding
VISL tags selected for the study.

30
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Exist en tial there construc ‐
tions / + NP heaviness

N 
ADV

@>N / @N< 
 
 
ADV @F- SUBJ>

pren om inal/post nom ‐
inal modifier 
 
 
adverbial argu ment /
formal subject

IT-/ WH- 
Cleft constructions

PERS NEU 
 
<rel>

@SUBJ @F<SUBJ> 
 
 
INDP S/P
@ACC>
§TH §§THEME

Formal subject 
 
 
 
Inde pendent pronoun, Sing./Pl.,
accus ative/direct object, theme

Constituent order  
 
(Heavy NP- shifted)

<rel> INDP    @SUBJ Inde pendent pronoun

Once the number of occur rences for each feature and subcorpus
were iden ti fied, the results were also matched/compared for text
type and time span under study to test the actual sali ency of IS.
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2.2.2. Prelim inary genre analysis and
text‐external factors

This analyt ical portion of the study, which aimed at begin ning to
scratch the surface of our prelim inary review of the text- external
factors, involved struc ture, tag, keyword, and deictic analysis. Our
rationale for this approach was that these analyses illu minate how
socioprag matic, insti tu tional, and discip linary consid er a tions shape
the content and commu nic ative strategies of the genre. These
methods reveal them atic prior ities, audi ence posi tioning, and
inter dis cursive dynamics, offering insights into how the genre
appro pri ates and integ rates resources to meet the needs of the
magazine’s diverse stake holders in a multidiscip linary context.

32

In order to identify the general struc ture of the two genres contained
in the EHN corpus, two subcor pora of edit or ials and articles were
manu ally coded using NVivo 15. Next, we considered tags, seeing as
they offer insights regarding the edit orial prior ities and them atic
focus areas of the editions of the EuroHealthNet magazine
under study.
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Subsequently, keyness analysis was performed to extract keywords,
or words that occur with unusual frequency that aid in “the
under standing of the main concepts, topics or atti tudes discussed in
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a text or corpus” (Gabri elatos, 2018). This method involves comparing
the frequency lists of a larger, more general refer ence corpus and a
smaller, more special ized target corpus (in this case, the EHN
corpus). The refer ence corpus used for this study was English
Web 2021 (enTenTen21), which is readily avail able in Sketch
Engine (www.sketchengine.eu), a corpus manager and text analysis
soft ware tool. EnTenTen21, consti tuted by texts collected from the
internet between 2021 and 2022, was used as a refer ence corpus for
the keyness analysis. A list of 20 single- word keywords was
gener ated. Then, enTenTen21 also includes two preloaded subcor pora
useful for our analysis: a subcor pora comprised by EU domain .eu
texts (178,200,834 tokens) – which aligns with the geograph ical
context of the material under study, and a subcor pora comprised by
texts that fall within the topic Health (480,090,118 tokens). These
were also used as refer ence corpora for keyness analysis.

To comple ment the IS pre/post- Covid analyses, this analyt ical phase
also analyzed the two subcor pora of edit or ials and articles
differ en ti ated by time (pre- and post- Covid-19 period). First, keyness
analysis was performed on the pre- Covid subcorpus using Sketch
Engine, with the post- Covid subcorpus as the refer ence. Next,
NVivo’s word‐frequency query with synonyms was used to identify
the main themes of each subcor pora. Since several of the most
frequent words gener ated numerous synonyms, or “similar words”,
for present a tion purposes (Table 6) each synonym set was reduced to
its most salient examples.
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Lastly, as Bhatia (2017) holds,36

[…] there are several iden tities that a profes sional may be required to
nego tiate and give expres sion to simul tan eously in the same piece of
discourse: his profes sional iden tity as a member of a partic ular
discip linary community; organ iz a tional iden tity as a member of a
specific organ iz a tion or insti tu tion; his social iden tity as a valued
member of one or more social groups; and of course his indi vidual
iden tity as indic a tion of his self- expression.

He thus emphas izes how crucial it is to examine the ways in which
discursive prac tices in profes sional organ iz a tions determine and
redefine profes sional, discip linary and organ iz a tional iden tities. To
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(1) There [- There] <heur> <DL:med> <idf> <DL:med> <nhead> N S NOM @SUBJ> #4->5

is [be] <DL:med> <DL:med> <mv> V PR 3S @FS-<ACC #5->2

a [a] <indef> ART S @>N #6->7

need [need] <percep- f> <DL:med> <idf> <DL:med> <nhead> N S NOM @<SC #7->5

for [for] <np- close> PRP @N< #8->7

a [a] <indef> ART S @>N #9->10

system [system] <cli> <system> <DL:med> <idf> <DL:med> <nhead> N S NOM @P< #10->8

which [which] <clb> <rel> INDP S @SUBJ> #11->12

gives [give] <v.contact> <DL:med> <DL:med> <mv> <np- close> V PR 3S @FS-N

this end, we also completed a deictic analysis focused on the analysis
of pronoun use. Due to space constraints, this analysis was limited to
a focus on the first- person plural pronoun ‘we’. The concord ance
func tion of Sketch Engine was used to generate a random sample of
10 concord ance lines in which ‘we’ is the key word in context (KWIC).
A close analysis of the output followed to invest igate context- based
deictic posi tioning within EuroHealthNet magazine.

3. Results

3.1. Inform a tion Struc turing Results

Example 1 shows a sample of the annota tion process and
corres ponding tags mapped onto existential there- construc tions
extracted from the ARTICLES_2017 parsed subcorpus.
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Figure 1 shows a sample of existential there- construc tions as the
formal, exist en tial subject of the clause extracted from the AntConc
KWIC list for there (n=120).

39
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Figure 1: KWIC list for the node there

Figure 2: Different annota tions for the node what as an inde pendent pronoun

(non- inflecting INDP) and as a determ iner pronoun (inflecting DET)

WH- Cleft construc tions are exem pli fied in Figure 2 below, extracted
from the AntConc KWIC list for what (n=127) along with the
corres ponding VISL tags.

40
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Table 2: Overall results of normal iz a tion and log- likelihood calculations

SOURCE there
constructions 
 
+ heavy NP

IT-/WH- 
Cleft constructions

Constituent order  
 
(THAT+Heavy NP- 
shifted)

Log - 
likelihood 
 
score

Rf Nf Rf Nf Rf Nf %

SUBC_ARTICLES 2017 120 2.47 3 0.06 0 0 214.3

5 0.10

SUBC_ART2019ON 3 0.03 2 0.02 2 0.02

SUBC_EDIT OR ‐
IALS 2017

4 0.68 0 0 8 1.36 10.89

SUBC_EDIT OR ‐
IALS 2019ON

1 0.10 0 0 2 0.21

Finally, raw (Rf) and norm al ised frequen cies (Nf) of the features under
study were calcu lated to determine the actual sali ency they have in
each subcorpus. Indeed, the signi fic ance test proves to be
partic u larly useful when comparing two or more corpora and
observing trends of specific linguistic features/struc tures along a
given timeline since it can tell us whether the results can be treated
as signi ficant. The higher the LL is, the less likely it is that the result
is a random coin cid ence/occur rence. The LL must be above 3.84 for
the differ ence to be signi ficant at the p < 0.05 level (also called the
95% level or prob ab ility value).

41

Table 2 shows the overall results from the normal iz a tion and log- 
likelihood calculations.

42

The analysis reports that existential there- constructions in the
‘prepan demic’ articles were more widely attested as recur rent
explan atory speech- like strategy than in the contem porary and later
articles. The same can be said for the edit or ials dating back to both
periods under consid er a tion and this obser va tion is coun ter in tu itive
given the increasing need for more access ible and sustained
inform a tion from both profes sional and lay audi ences as the
pandemic crisis has defin itely revealed. IT/WH- cleft construc tions
are confirmed as the less preferred form of left dislo ca tion of the
theme- rheme dicho tomy in
profes sional/Euro HealthNet communication.
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3.2. Results: Edit orial strategies
and themes

3.2.1. Edit orial and article structure

Two separate struc tural analyses were performed for the edit or ials
and the articles. The fourteen EuroHealthNet edit or ials exhibit a
highly regu lar ized eight- move struc ture: (1) an opening situ ational
hook that orients readers to a timely event or policy frame; (2)
prob lem at iz a tion that presents trends, stat istics, and concrete harms;
(3) attri bu tion or causal framing that locates respons ib ility in
struc tural, polit ical, or commer cial forces; (4) an explicit eval u ative
authorial posi tion; (5) evid ence and illus tra tion, typic ally mobil izing
short case studies, projects, and refer enced reports drawn from the
issue’s contents; (6) prescrip tions or calls to action addressed to
poli cy makers, prac ti tioners, or readers; (7) broader implic a tions
linking the specific problem to cross- sectoral agendas (e.g. SDGs,
economy- of-wellbeing); and (8) a closing sign post that intro duces the
issue’s articles and invites engage ment. Across the corpus the
edit or ials display recur rent linguistic cues that realize moves,
including policy and time markers and eval u ative lexis for open ings
and posi tions; numer ical refer ences and contrast ives for
prob lem at iz a tion; agen tive phrasing for attri bu tion; project and/or
report names for evid ence; and deontic modals for prescriptions.

44

By contrast, articles display a related but distinctive struc ture overall.
Two separate genre families were iden ti fied that char ac ter ized the
articles, or policy strategy reports and reports on public health
issues. While the former are typic ally framed in terms of case studies
that described and promoted a policy or program enacted in a
specific European context, the latter gener ally involves syntheses of
research public a tions or accounts of experts’ insights into a given
public health matter. Notwith standing these differ ences, the two
subgenres shared a common sequence of moves: an opening
summary that either hooks the reader with a provoc ative ques tion or
provides a brief abstract of the article; a present a tion of the context
and/or the problem; and a descrip tion of the project, inter ven tion, or
research public a tion. Some articles include a descrip tion the
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Table 3: Them atic tag distribution

Tag Applications Percentage

Practice 69 49.3%

Health Inequalities 58 41.4%

Health & Social Systems 55 39.3%

Policy 40 28.6%

Child hood & Adolescence 32 22.9%

Research 29 20.7%

NCDs 28 20.0%

Beha viour & Addiction 26 18.6%

European & Inter na tional Affairs 26 18.6%

Envir on ment & Sustainability 24 17.1%

Mental Health 24 17.1%

Working Life & Social Protection 19 13.6%

Euro HealthNet Editorials 12 8.6%

Ageing 11 7.9%

CHAIN 2 1.4%

Look who’s talking 1 0.7%

meth od o logy used to monitor the outcomes of the project or study,
but most prior itize the results and outputs, mainly suggesting the
advant ages of the project (and there fore exhib iting a promo tional and
practice- oriented slant). Clos ings of the articles vary: some endend
with prac tical imple ment a tion guid ance, while others closed with
future direc tions or descrip tion of funders and part ners. Overall, the
articles mirror the edit or ials’ emphasis on evid ence and prescrip tion,
while fore grounding empir ical descrip tion and
program implementation.

3.2.2. Tag analysis

Within the 596 tags that were applied to the articles, 140 were the
editions of the articles and 456 were them atic. Table 3 displays the
distri bu tion of them atic tags, which reflect the content focus of
the articles.
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The high preval ence of the most frequently assigned tag “Prac tice,”
which indic ates emphasis on prac tical applic a tions, action able
insights, and real- world implic a tions of health topics, suggests that
the magazine targets prac ti tioners and poli cy makers seeking
prac tical solu tions. The next most common tags are “Health
Inequal ities” (58 articles) and “Health & Social Systems” (55 articles),
which under score a sustained edit orial commit ment to
under standing dispar ities in health outcomes, the func tioning of
health systems, and social determ in ants of health. Together, these
emphases align the magazine with broader public- health discourses
that prior itize equity and struc tural reform, and posi tion
Euro HealthNet as a crit ical voice advoc ating for systemic change.
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While the relat ively high frequency of articles tagged under “Policy”
(28.6%) reflects the magazine’s interest in the regu latory and
legis lative aspects of health systems and public health, the pres ence
of tags such as “Child hood & Adoles cence” (22.9%), “Beha viour &
Addic tion” (18.6%), “Mental Health” (17.1%), and “Ageing” (7.9%) reflects
the magazine’s broad coverage across life stages and beha vi oral and
clin ical concerns. Although tags like “Envir on ment & Sustain ab ility,”
“Mental Health,” and “Ageing,” are less frequently assigned, they
accen tuate the magazine’s atten tion to emer ging health chal lenges
and the evolving land scape of public health. The inclu sion of the tags
“CHAIN” and “Look who’s talking,” albeit minim ally applied with 1.4%
(2 articles) and 0.7% (1 article) respect ively, indic ates special ized or
niche topics that receive occa sional coverage.
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Thus, these data suggest Euro HealthNet magazine’s broad yet
focused approach to public health, with a marked emphasis on
prac tical solu tions, health inequal ities, and systemic issues. The
edit orial strategy appears designed to both inform and influ ence
prac ti tioners and poli cy makers, while also addressing a wide range of
complex health chal lenges relevant to profes sionals and the broader
public in a nuanced and compre hensive manner. The high score in
the type- token ratio of the corpus corrob or ates this inter pret a tion:
the observed lexical density reflects consid er able lexical diversity in
the magazine, which is consistent with the breadth of issues revealed
by tag distribution.
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Table 4: Keywords

Item Freq. (focus) Freq. (reference) Score

1 eurohealthnet 112 211 658.62

2 ncds 44 17153 203.54

3 wellbeing 320 555817 188.16

4 bcis 30 3448 168.33

5 determinant 115 229641 143.49

6 whp 26 6305 139.87

7 inequality 300 770225 130.94

8 nijz 21 189 124.34

9 best- remap 20 1 118.83

10 bci 28 26229 116.4

11 intersectoral 21 4921 115.5

12 riga 42 72183 114.39

13 noknok 19 76 112.8

14 diatrofi 18 25 107.01

15 nutri- score 18 636 105.96

16 prolepsis 18 829 105.63

17 bzga 17 106 100.99

18 non- communicable 22 19401 99.327

19 periodontitis 21 16710 98.107

20 fari 17 2545 97.145

3.2.3. Keywords

With respect to the single- word keywords, shown in the table above,
the keyword analysis indic ates that the EHN corpus is highly
special ized in discussing health- related topics, partic u larly in areas
like non- communicable diseases (NCDs – 44 occur rences; non- 
communicable – 22 occur rences), and well being (320 occur rences),
socioeco nomic determ in ants of health (e.g. inequality; cost- of-living;
work place health promo tion), and specific public health initi at ives or
programs. Examples of the latter include the Best- ReMaP
(20 occur rences) Joint Action led by the National Insti tute of Public
Health of Slov enia, NokNok (19 occur rences), the FARI
(17 occur rences) project developed by the Taranto Local Health
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Table 5: Keywords: Refer ence subcorpora

EU domain Health Topic

Item Freq. (focus) Freq. (ref) Score Freq. (ref) Score

1 EuroHealthNet 112 72 470.7 0 660.9

2 Riga 42 - - 9 243.9

3 NCDs 44 35 217.5 473 131.1

4 WHP 26 34 129.5 80 132.2

5 BCI 28 69 119.6 - -

6 diplomacy 27 - - 146 122.7

7 Best- ReMaP 20 0 118.8 0 118.8

8 periodontitis 21 9 118.7 - -

9 wellbeing 320 2671 118.0 6583 128.2

Authority, and the Greek school- based food aid and healthy nutri tion
program DIATROFI (18 occur rences) developed by the Prolepsis
(18 occur rences) insti tute. BCIs also present an inter esting instance
because it stands for the Beha vi oural and Cultural Insights (BCI) Unit
of the World Health Organ iz a tion, when the acronym is also widely
used in other sectors (such as to stand for brain–computer inter face).
The high keyness scores of specific terms reflect the corpus’s focus
on topics that are less commonly discussed in general English but are
central to the discourse within the EuroHealthNet articles. Moreover,
special ized termin o logy includes determ inant (115 occur rences) to
refer to causal factors of health outcomes, inter sect oral
(21 occur rences) to refer to collab or a tion across different sectors,
nutri- score (18 occur rences) related to food labeling and health, and
peri od ont itis (21 occur rences), which is the medical term for gum
disease. These find ings under score the special ized nature of the
language used in the EuroHealthNet public a tions, reflecting their
niche in public health promo tion and policy discus sions. Also of note
are those terms that refer to specific geograph ical loca tions and
organ iz a tions in the European realm, such as the capital of Latvia,
Riga (42 occur rences), the Slov e nian National Insti tute of Public
Health Nijz (21 occur rences), and the German Federal Centre for
Health Educa tion BZgA (17 occur rences). Their appear ance indic ates
that the corpus focuses on the European territory in particular.
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10 Roma 38 - - 380 125.5

11 HPV 38 166 116.4 - -

12 café 34 - - 378 115.9

13 NokNok 19 0 112.9 0 112.9

14 DIATROFI 18 0 107.1 0 107.1

15 Nijz 21 30 106.8 0 124.7

16 cost- of-living 19 21 101.0 41 104.1

17 FARI 17 5 98.4 4 100.3

18 nutri- score 18 16 98.2 30 100.8

19 prolepsis 18 19 96.7 2 106.6

20 BZgA 17 9 96.3 7 99.7

Compared to the broader analysis with the full enTenTen21 corpus,
this targeted analysis reveals stronger align ment with terms specific
to public health and European initi at ives. For instance, terms like
Best- ReMaP, NokNok, and DIATROFI consist ently rank highly across
all refer ence corpora, rein for cing the EuroHealthNet corpus’s unique
focus on European health projects and termin o logy. The inclu sion of
geograph ic ally specific terms such as Riga and insti tu tion names like
Nijz and BZgA further under scores the European- centric discourse.
Addi tion ally, the compar ison high lights how certain terms like WHP
(work place health promo tion), cost- of-living, and nutri- score
main tain their prom in ence when contex tu al ized within health topics,
suggesting their relev ance to both special ized and broader public
health discourses. This refined keyness analysis valid ates the earlier
find ings while offering greater specificity about the EuroHealthNet
corpus’s align ment with regional and them atic domains of
health communication.
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3.2.4. Pre/post- Covid comparison

The keyword analysis comparing the pre- Covid subcorpus to the
post- Covid subcorpus revealed, predict ably, the emer gence of
pandemic lexis in the latter period (i.e., pandemic, Covid- 19,
lock down). The top ten most frequent words with synonyms,
gener ated by NVivo’s word‐frequency query, revealed common al ities
in the two subcor pora. ‘Health’ is in the top spot in both subcor pora,
and practice- oriented lemmas such as support (from the top 3rd spot
pre- Covid to the top 2nd after the onset of the pandemic) and work
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Table 6: NVivo word- frequency query (synonym- expanded): ranks of shared

top-10 items in the pre- and post‑Covid- 19 subcorpora

Word Similar Words (NVivo) pre- 
Covid rank

post- 
Covid rank

health e.g., health, sanitary, well, wellness 1 1

support e.g., accom pany, assist ance, back, cham pion, defend,
endorses, fund, sustain 3 2

work e.g., act, exer cise, func tion, influ ence, operate, play,
run, shape 4 3

social e.g., socialise, socially, societal 8 4

people e.g., mass, peoples 10 6

(from the 4th to the 3rd) retain prom inent posi tions, indic ating
edit orial continuity around support meas ures and continuing efforts
to address public health issues.

At the same time, several terms show notable upward moves: people
rises markedly (+4 posi tions), and new prac tical, material vocab u lary,
or ‘food’, ‘living’, ‘need’, ‘use’, ‘make’, enters the post- Covid top 10,
signaling an increased emphasis on material condi tions, needs,
service use/imple ment a tion and food- system concerns. Conversely,
insti tu tional and promo tional terms (‘educa tion’, ‘national’, ‘issues’,
‘activity’, ‘promo tion’) drop out of the top 10, suggesting a relative
decline in formal educa tional framing, national- level posi tioning, and
generic promo tion language. Taken together, these shifts suggest
that while the magazine sustained its practice- oriented core, its
post pan demic discourse pivoted toward social- support and lived- 
experience frames and toward implementation- focused topics.
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3.2.5. Identities

In line with the afore men tioned results, a crit ical iden tity aspect that
emerges in the EuroHealthNet magazine refers to European iden tity.
One way in which this iden tity was enacted was by means of specific
location- specific terms. The ninth edition of the magazine was
partic u larly dense with specific location- specific terms in its titles,
which are one of the first pieces of inform a tion that attract readers’
atten tion and whose word selec tion can influ ence readers’
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Table 7: Titles of the ninth edition of EuroHealthNet

Title Date

A more pro- health Europe on the horizon? Jun 22, 2017

Monit oring the Dutch National Preven tion Program Jun 20, 2017

HiNEWS project: Health Inequal ities in European Welfare States. Jun 20, 2017

Smoke- Free Sports Stadia: A case study in imple menting protective meas ures
in the absence of legislation.

Jun 20, 2017

The Swedish Exper i ence of devel oping and Imple menting a national mental
health strategy, and efforts to prevent suicide.

Jun 20, 2017

Spanish strategy on health promo tion and preven tion and its
local implementation.

Jun 20, 2017

Combating food insec urity & Promoting Healthy Nutri tion in schools in disad ‐
vant aged areas across Greece: The DIATROFI Program

Jun 20, 2017

Senior volun teering – Social inclu sion of older people through volunteering Jun 16, 2017

Table 8: Random sample of 10 concord ance lines of edit or ials where “we” is the

key word in context

Query:[lempos_lc=="we-d"];Random sample�10

Left KWIC Right

It became clear that we, as health promo tors, need to “sit at the
table”, because

we are “on
the menu”.

under stand ings of events and parti cipants involved. In the following
table, we see refer ence to Europe in the first article, which is the
edit orial, and European in the third article, and refer ence to different
loca tions across Europe in all but one article.

The first- person plural can be used to induce inter preters to
concep tu alize group iden tity, either as insiders or as outsiders. We
were inter ested in examining how the organ iz a tion portrayed itself so
we analyzed the use of pronouns in the edit or ials. The concord ance
func tion of Sketch Engine was used to generate a random sample of
10 concord ance lines of edit or ials in which “we” is the KWIC,
repro duced in the table below.
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For this reason I am delighted to present
you with a diverse selec tion of articles in
this 10th edition of the magazine, all of
which reflect a proactive approach to
working across sectors and adopting
new solu tions to long- term problems.

We look at a new initi ative in Sweden to help
public services become more results- 
oriented and at how social impact bonds can
help fund public health interventions.

From Finland we learn about the signi fic ance of art and
culture in promoting health and well- being.

In our two articles on healthy diets for
chil dren, […]

We also learn about what makes food aid and
nutri tion programmes in schools successful,
with new results from the DIATROFI
programme in Greece.

From Pharos (expert centre on
health inequalities),

we hear about resources and methods to give
migrant chil dren the best possible start in
their new homes by collab or ating with
schools, parents, and the chil ‐
dren themselves.

Working in the health silo is no
longer feasible.

We can no longer ignore action on the so called
“SEEDs” (social, economic, envir on mental
determ in ants) of health.

Colleagues from the Egas Moniz Higher
Educa tion Cooper ative explain the issue,
and what

we can do to move forward.

How do such cuts threaten the health
and well being of those most vulner able
in our soci eties partic u larly chil dren and
young people?

We hear from Dr Sumina Azam’s (Policy Lead and
Deputy Director in Policy and Inter na tional
Health at Public Health Wales and Vice- 
President of Euro HealthNet) team, Dr Louisa
Petchey and Manon Roberts, who reflect on
how gener ally the cost- of-living crisis
impacts public health.

As Belgium is a country that appre ci ates
a wide variety of beer brands, you can
imagine what an enormous amount of
beer options it now offers.

We seem to be surrounded and “seduced” by
very unhealthy food envir on ments, a situ ‐
ation that continues to worsen. We need to
design and ensure healthy food envir on ‐
ments are afford able for all.

In our Euro Health article, we consider the draw backs of relying too much
on the “busi ness as usual” approach.

The use of the pronoun ‘we’ across edit or ials is a stra tegic linguistic
choice that serves to construct a strong profes sional, organ iz a tional,
and social iden tity for the magazine. Profes sion ally, it under scores
the collective expertise and respons ib ility of the magazine’s
contrib utors. For instance, in “It became clear that we, as health
promoters, need to ‘sit at the table’,” the pronoun ‘we’ is used to
express a shared profes sional respons ib ility and the need for active
involve ment in decision- making processes. In addi tion to
emphas izing their role as proactive agents in the health sector, it
defines the iden tity of the group as ‘health promoters’. Further more,
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in lines like “We also learn about what makes food aid and nutri tion
programmes in schools successful,” the use of ‘we’ indic ates a
collective engage ment in learning and profes sional devel op ment. It
suggests that the magazine’s edit orial team, along with its readers,
are part of an ongoing process of acquiring and sharing know ledge,
thus rein for cing a profes sional iden tity rooted in continuous
improve ment and adaptation.

Organ iz a tion ally, ‘we’ presents the magazine as a unified entity with a
collab or ative mission. Although often times the author of the edit orial
uses ‘I’, the singular is often combined with the plural to speak with a
unified voice, repres enting the magazine as a cohesive entity. This is
evident in lines such as “We look at a new initi ative in Sweden” and
“We hear from Dr Sumina Azam’s team”. In these instances, ‘we’
conveys that the magazine’s content and view points are collect ively
endorsed by the organ iz a tion, rather than being the opinion of a
single author. This collective voice helps estab lish the magazine’s
authority and cred ib ility as an organ iz a tion committed to
public health.
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Socially, it cultiv ates a sense of community and shared purpose
among the readers, the author and the edit orial team, posi tioning the
magazine as a partner in addressing public health chal lenges. The use
of ‘we’ fosters a sense of inclu sion and solid arity with the readers,
creating a shared iden tity between the magazine’s team and its
audi ence. For instance, in the concord ance line “We seem to be
surrounded and ‘seduced’ by very unhealthy food envir on ments”, the
use of ‘we’ includes both the author and readers in a common social
exper i ence. This inclusive language builds a sense of community
around shared chal lenges and goals, partic u larly in rela tion to public
health issues. Then, in lines such as “We need to design and ensure
healthy food envir on ments are afford able for all,” ‘we’ serves to unite
the readers and the magazine’s team in a common goal. It frames the
discus sion of health issues as a collective chal lenge, suggesting that
everyone – authors, readers, members and stake holders – has a role
in finding and imple menting solutions.
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4. Discus sion and
future directions
This prelim inary study aimed at invest ig ating Euro HealthNet
magazine’s approach to addressing diverse audi ences, its prom inent
linguistic features in health commu nic a tion, and the poten tial impact
of the Covid- 19 pandemic on its IS strategies. Regarding the first
research question, EuroHealthNet magazine addresses the diverse
back grounds of its European read er ship by main taining a high level of
special iz a tion through its focus on health- related topics anchored in
the European context. Addi tion ally, it ensures cultural relev ance by
spot lighting local ized programs across Europe and catering to a
profes sional community of stake holders with content that reson ates
with the varied cultural settings of its audience.
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For the second ques tion, the analysis of linguistic features high lights
distinctive strategies in health commu nic a tion and emer ging science
popular iz a tion genres. Refer en tial construc tions, such as there- 
constructions, were more prevalent in prepan demic edit or ials,
suggesting a shift in style over time. Cleft construc tions, which are
typic ally asso ci ated with spoken or conver sa tional genres, were
notably absent, under scoring their limited role in written formats like
edit or ials and articles. Vari ations in constituent order were observed
more frequently in dialogic or conver sa tion ally oriented genres.
Regarding the third research ques tion, the sali ency tests comparing
pre- and post pan demic subcor pora revealed a decline in unmarked
there- constructions and marked constituent orders, such as that- 
clause with heavy NP- shifting, in the post pan demic period. These
shifts may reflect evolving commu nic a tion strategies in response to
the pandemic’s influ ence on health discourse. As for the fourth
research ques tion, while the study iden ti fied trends and vari ations in
IS features, the current data sample is insuf fi cient to draw defin itive
conclu sions about the most recur rent IS strategies in post pan demic
health communication.
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With respect to the fifth ques tion, the prelim inary analysis of
edit orial struc ture, tag distri bu tion, keyword profiles, and deictic
patterns indic ates a coherent, audience- oriented rhet or ical strategy.
Edit or ials follow a highly regu lar ized eight- move sequence that
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discourse, but with the organ iz a tion of the sentence within a discourse.
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depend ency markers. The remaining upper case tags describe
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RÉSUMÉS

English
This study intends to build on burgeoning research strands dedic ated to the
study of health commu nic a tion and emer ging genres of science
popular iz a tion and dissem in a tion by exploring the not‐for‐profit
organ iz a tion Euro HealthNet, resulting from an inter- European part ner ship,
whose mission is to “help build a sustain able, fair, and inclusive Europe
through healthier communities and to tackle health inequal ities within and
between European States” (https://eurohealthnet.eu/). In light of its
mission and the hetero gen eous nature of its target audi ence – including but
not limited to European health insti tu tions, health profes sionals, and the
general public – a primary premise of this study is that, for it to be effective,
Euro HealthNet’s commu nic a tion must take heed of, be sens itive to, and be
receptive of the diverse linguacul tural back grounds and levels of know ledge
of special ized discourses of its audi ence. Thus, this study, which draws on a
larger project funded by the European Union – Next Gener a tion EU – 
explores four teen editions of Euro HealthNet’s magazine, avail able on its
offi cial website, with partic ular atten tion to how this discourse community
constructs, inter prets, and uses different (sub-)genres to achieve its
commu nic ative goals. We draw on the multiper spective and
multi di men sional frame work provided by crit ical genre analysis (Bhatia,
2017) to explore both the text- internal factors via inform a tion struc ture and
the text- external factors via tag, keyness and deictic analysis
that characterize EuroHealthNet magazine articles.

Français
La présente étude entend appro fondir les domaines de recherche en plein
déve lop pe ment concer nant la commu ni ca tion en matière de santé et les
nouveaux genres de vulga ri sa tion et de diffu sion scien ti fiques en explo rant
la commu ni ca tion de l’orga ni sa tion non lucra tive Euro HealthNet, un
parte na riat dont la mission est de « contri buer à la construc tion d’une
Europe durable, juste et inclu sive à travers des commu nautés plus saines et
de réduire les inéga lités en matière de santé dans les pays euro péens et
entre ces États » (https://eurohealthnet.eu/). En raison de sa mission et de
la nature hété ro gène de son public poten tiel – y compris, mais sans s’y
limiter, les insti tu tions euro péennes de santé, les profes sion nels du monde
médical et le grand public – cette étude suppose que, pour être effi cace, la
commu ni ca tion d’Euro HealthNet doit tenir compte des divers contextes
linguis tiques et cultu rels et des niveaux de connais sance des discours
spécia lisés de son public, y être sensible et y être récep tive. Ainsi, cette
étude, qui fait partie d’un projet plus large financé par l’Union euro péenne –
 Next Gene ra tion EU – explore quatorze éditions du maga zine
d’Euro HealthNet, dispo nible sur son site offi ciel, en exami nant notam ment
les moda lités de construc tion, d’inter pré ta tion et d’utili sa tion de diffé rents

https://eurohealthnet.eu/
https://eurohealthnet.eu/
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(sous-)genres par cette commu nauté discur sive afin d’atteindre ses
objec tifs. Les auteurs utilisent le système multi pers pectif et
multi di men sionnel de l’analyse critique des genres (Bhatia, 2017) pour
explorer les facteurs internes au texte (struc ture de l’infor ma tion) et les
facteurs externes au texte (tags, saillance lexi cale et analyse déic tique) qui
carac té risent les articles de la revue EuroHealthNet.
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TEXTE

Introduction
Avec l’accrois se ment du nombre de voyages inter na tio naux et de
l’utili sa tion d’internet pour l’orga ni sa tion des voyages, la
commu ni ca tion par le biais de sites web à visée touris tique – souvent
mise en œuvre par des agences de voyages – est devenue cruciale.
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Les carac té ris tiques de ces sites web d’agences touris tiques sont non
seule ment étroi te ment liées aux stra té gies commer ciales de ces
agences, mais influencent aussi les choix des touristes et leur
satis fac tion globale (Buhalis et Law, 2008 ; Constantinides et al.,
2010 ; Gémar, 2014). Par consé quent, les agences dési reuses de
déve lopper le commerce élec tro nique doivent surmonter les
barrières cultu relles et linguis tiques afin de mettre en œuvre des
stra té gies de commu ni ca tion adap tées sur leurs sites web (Violino,
2001). Selon Irimiea (2018), pour ce faire, il ne suffit pas d’examiner les
résul tats de recherche en marke ting, mais il faut aussi prendre en
consi dé ra tion les contri bu tions d’autres domaines de recherche,
parmi lesquels la socio lin guis tique et la linguistique.

Dans les études du discours touris tique sur les sites web, seule une
petite partie d’entre elles font appel à la notion de genre de discours
(Malen kina et Ivanov, 2018). L’analyse de genre se définit comme un
cadre pour l’étude du discours spécia lisé (Adam, 2001 ; Bhatia, 1993,
2004 ; Main gue neau, 2007 ; Swales, 1990 ; Richer, 2011). Le genre est
« une classe d’événe ments commu ni ca tifs : le critère prin cipal qui fait
d’une collec tion d’événe ments commu ni ca tifs un genre est un
ensemble partagé de buts commu ni ca tifs » (Swales, 1990 : 45).
L’approche par le genre permet tout d’abord de systé ma tiser la
descrip tion des discours spécia lisés en mettant en évidence leurs
carac té ris tiques linguis tiques. En ce qui concerne plus
parti cu liè re ment le domaine du tourisme numé rique, une
compré hen sion du genre et de ses éléments clés permet aux agences
de voyages de 1) rédiger des textes effi caces grâce à une mise en
scène de la commu ni ca tion avec des ressources verbales et
numé riques variées et 2) assurer les trois fonc tions de
commu ni ca tion typiques des textes touris tiques promo tion nels :
attirer l’atten tion, informer et persuader (Bhatia, 1993, 2004).

2

En réalité, si les cher cheurs ont abordé divers genres de discours
touris tique en ligne, les sites web touris tiques des agences de
voyages ne sont que peu analysés. Les analyses portent souvent sur
des sites web des offices de tourisme (Cheong, 2013), des desti na tions
touris tiques spéci fiques (Huang, 2015 ; Hui et al., 2020 ; Nguyen et
Mode hiran, 2023), des guides touris tiques en ligne (Alali et al., 2019),
ou des brochures en ligne (Öztürk et Şafak, 2014). En outre, les
carac té ris tiques linguis tiques analy sées dans des études précé dentes

3
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sont géné ra le ment limi tées (tantôt ce sont les étiquettes
morpho syn taxiques, tantôt des dimen sions syntaxiques ou lexi cales).
Elles ne repré sentent donc qu’une partie des carac té ris tiques
perti nentes pour l’analyse du discours et, de plus, les carac té ris tiques
numé riques typiques des genres en ligne semblent être négli gées.
Seuls deux articles (Aske have et Nielsen, 2005 ; Santini et al., 2010)
semblent analyser les hyper liens, bien que cette carac té ris tique joue
un rôle signi fi catif dans l’analyse du discours numé rique, appor tant
une dimen sion supplé men taire à la compré hen sion de la struc ture et
du contenu des textes en ligne.

L’objectif de la recherche est dès lors double. Tout d’abord, montrer
que les sites web des agences de voyages consti tuent un genre de
discours en soi, dont les carac té ris tiques linguis tiques diffèrent
d’autres discours touris tiques numé riques. Une double étude
quan ti ta tive et compa ra tive est réalisée au moyen d’un jeu de
carac té ris tiques perti nentes pour définir un genre de discours. Elle
vise à contraster les sites web des agences avec 1) un corpus
numé rique général, frWac (Baroni et al., 2009), pour faire ressortir les
traits typiques des discours touris tiques, et avec 2) un corpus de trois
discours touris tiques numé riques proches, afin d’affiner la détec tion
des carac té ris tiques propres au discours web des agences
de voyages.

4

Dans un deuxième temps, pour mettre en évidence l’arti cu la tion
entre les carac té ris tiques et les fonc tions commu ni ca tives visées par
les sites web des agences de voyages, l’analyse prend en compte la
struc ture rhéto rique du discours, par la notion de « tours » (move en
anglais) de Swales (1990). Une analyse compa ra tive – cette fois
quan ti ta tive et quali ta tive – est menée sur quatre genres touris tiques
numé riques. L’objectif est de faire ressortir les expres sions
linguis tiques et les pratiques numé riques propres à certains « tours ».

5

Les contri bu tions de cette étude sont multiples. La première
contri bu tion consiste à éclairer la problé ma tique de la caté go ri sa tion
d’un genre, en l’occur rence les sites web d’agences de voyages, à
l’aide d’une approche empi rique et à large spectre (au niveau des
carac té ris tiques textuelles consi dé rées). En effet, cette étude se base
sur un jeu étendu de carac té ris tiques linguis tiques, grâce à des outils
de trai te ment auto ma tique du langage (TAL), qui permettent de

6
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dépasser les « clas siques » étiquettes morpho syn taxiques. Une
seconde contri bu tion concerne la prise en compte de
carac té ris tiques typiques des pratiques numé riques sur le web, au
travers d’une analyse des hyper liens. Troi siè me ment, l’analyse
dépasse le niveau textuel et exploite égale ment la notion de « tours »
pour mieux carac té riser l’asso cia tion entre les fonc tions
commu ni ca tives et la struc ture rhéto rique des discours étudiés.
Cette tenta tive d’appli quer une approche fréquem ment utilisée pour
examiner le langage en anglais, à l’analyse du genre de discours
promo tionnel en fran çais, repré sente une ultime contribution.

 Le plan de l’article est orga nisé comme suit : les travaux exis tants
pour l’analyse du genre des discours touris tiques sont discutés dans
la section 1. La métho do logie de l’étude est présentée en détail dans
la section 2. Les résul tats sont détaillés et commentés dans la
section 3. La section 4 propose une discus sion des résul tats et des
pistes pour de futurs travaux possibles.

7

1. Analyse du genre

1.1. L’analyse du genre du
discours numérique

Dans le domaine de l’anglais sur objec tifs spéci fiques (AOS) 1, les
genres sont consi dérés comme des outils de commu ni ca tion situés
dans un contexte social. Grâce à ce contexte, on peut 1) examiner les
objec tifs de la commu nauté de discours et 2) étudier comment les
carac té ris tiques du genre aident les membres de la commu nauté de
discours à atteindre leurs objec tifs de communication.

8

Swales (1990) et Bhatia (1993) – deux auteurs s’inscri vant dans le
domaine de l’AOS – ont été les premiers à axer l’analyse de genre à
l’aide des concepts de « tours » et « pas » 2 (move et step en anglais).
Les tours sont des « unités discur sives ou rhéto riques remplis sant
des fonc tions commu ni ca tives cohé rentes dans les textes », dont les
réali sa tions linguis tiques peuvent varier consi dé ra ble ment en termes
de longueur et autres carac té ris tiques (Swales, 2004 : 228‐229). Par
exemple, pour l’analyse de l’intro duc tion des articles scien ti fiques,
Swales (1990) définit trois types de tours, tels que 1) « établir un

9
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terri toire », 2) « établir une niche » et 3) « occuper la niche ». Chaque
tour remplit une fonc tion commu ni ca tive parti cu lière et contribue à
la struc tu ra tion globale du texte. L’un des résul tats les plus
inté res sants de ce type d’analyse est l’explo ra tion du « réper toire
commun » des stra té gies rhéto riques, c’est- à-dire les diffé rentes
possi bi lités de réali sa tion langa gière d’un même tour, et ainsi d’un
même objectif commu ni catif. En parti cu lier, on peut déter miner si
certaines expres sions sont préfé rées et donc plus spéci fiques à un
genre qu’à d’autres. L’analyse des tours est souvent réalisée selon une
approche ascen dante (recherche de carac té ris tiques lexi cales,
gram ma ti cales ou syntaxiques pour carac té riser le tour) ou une
approche descen dante (lecture atten tive du texte pour repérer les
ruptures de sujet ou les chan ge ments de contenu) (Moreno et Swales,
2018). Cepen dant, cette théorie de struc ture des tours n’est guère
répandue dans le courant fran co phone d’analyse du genre. Seul
Richer (2011) dans le domaine du fran çais sur objec tifs spéci fiques et
quelques auteurs fran co phones étudiant les discours anglo phones
(Resche, 2010 ; De Cock et Hane greefs, 2013 ; Gaillard, 2015 ; etc.)
semblent reprendre cette théorie.

Le concept de genre numé rique est perçu de diverses manières
parmi les analystes de genre. Tout d’abord, la déno mi na tion du
concept n’est pas stable (Pleau, 2017). Cabal lero (2008) parle de
« cyber genres », Bonhomme (2015) de « genres du web » ou de
« genres infor ma tiques », pour dési gner un nouveau type de genre
qui se distingue du genre tradi tionnel non numé rique, ou des
« genres pré- numériques ». Toujours selon Bonhomme (2015), le fait
d’avoir le nouveau genre numé rique est à l’origine d’un genre
tradi tionnel adapté en format numé rique par « l’inté gra tion du
maillage hyper tex tuel, la dyna mi sa tion des entrées ou des docu ments
sonores et icono gra phiques » (Bonhomme, 2015 : 39). D’ailleurs, parmi
les cher cheurs anglo phones, les termes souvent utilisés
sont « digital genre » ou « virtual discourse genre » (Suciu, 2019).

10

Quoi qu’il en soit, plusieurs cher cheurs en linguis tique appli quée ont
proposé des raisons convain cantes pour orienter notre regard vers
les genres numé riques, dont la plus fréquem ment mentionnée est
peut- être leur « proémi nence dans la
commu ni ca tion contemporaine 3 » (Hafner et Pun, 2020 : 4). Il y a plus
d’une décennie, Giltrow et Stein (2009) ont observé qu’internet nous
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a donné un nouveau cadre de commu ni ca tion qui recon fi gure les
condi tions rencon trées par les carac té ris tiques prag ma tiques du
langage. Le résultat de cette recon fi gu ra tion a été une proli fé ra tion si
régu lière et rapide des genres – ou des formes de commu ni ca tion qui
sont candi dates à être un genre – que nous sommes mis au défi de
repenser notre compré hen sion théo rique du genre. Plus récem ment,
Hafner a noté que, malgré le poten tiel des médias numé riques pour
favo riser l’inno va tion et le chan ge ment de genre dans la
commu ni ca tion savante, la linguis tique appli quée vient seule ment de
commencer à étudier « l’inno va tion dans les genres de recherche
média tisés numériquement 4 » (Hafner, 2018 : 15).

Parlant plus spéci fi que ment de « l’explo sion des genres numé riques »
dans la commu ni ca tion scien ti fique, Luzón et Pérez- Llantada
soulignent la néces sité de prendre en compte le contexte
socio po li tique large, dans lequel il y a main te nant une « poussée vers
la démo cra ti sa tion de la science et le partage de la recherche 5 »
(Luzón et Pérez‐Llan tanda, 2019 : 2‐3), un contexte dans lequel
l’intérêt des cher cheurs pour la compré hen sion des genres utilisés
pour commu ni quer de nouvelles connais sances en ligne s’est
consi dé ra ble ment accru. En consé quence, Hafner et Pun ont proposé
une défi ni tion des genres numé riques comme suit :

12

Lorsque nous parlons de genres et de pratiques numé riques, nous
nous réfé rons aux événe ments commu ni ca tifs récur rents, orientés
vers un but (Swales, 1990) média tisés par des outils numé riques de
cette manière, ainsi qu’à la constel la tion d’acti vités qui entourent ces
événe ments. (Hafner et Pun, 2020 : 4) 6

La première évolu tion majeure iden ti fiée dans les études de genre est
l’inter na li sa tion de la numé ri sa tion. Selon Giltrow et Stein, les
tech no lo gies numé riques créent « un nouveau cadre de
commu ni ca tion qui recon fi gure les condi tions auxquelles les
carac té ris tiques prag ma tiques du langage répondent 7 » (Giltrow et
Stein, 2009 : 9). Cette nouveauté dans les contextes de
commu ni ca tion peut, par exemple, se mani fester à travers la diver sité
des utili sa teurs rendue possible par internet ainsi que par
l’inter ac tion crois sante entre l’utili sa teur et l’auteur dans le processus
de construc tion de certains types de textes. Ces nouveautés doivent
être prises en compte par les cher cheurs lorsqu’ils analysent le

13



ELAD-SILDA, 12 | 2025

contexte dans lequel un genre est construit. Ces chan ge ments induits
par la numé ri sa tion justi fient des inno va tions théo riques dans les
théo ries des genres pour s’adapter aux nouvelles situa tions. Par
exemple, Heyd (2008) présente un cadre à quatre para mètres pour
l’analyse des genres numé riques. Tout d’abord, (1) le para mètre
vertical demande aux analystes de consi dérer le niveau de géné ra lité
dans la caté go ri sa tion des genres, et de distin guer des notions telles
que les super genres, les sous- genres et les types de textes. Les
genres peuvent égale ment être étudiés (2) hori zon ta le ment, de
manière que les cher cheurs puissent observer comment un genre est
lié à d’autres genres. Par exemple, une publi cité contex tuelle sur
l’internet peut mener à un site web touris tique, qui à son tour peut
mener à une lettre de confir ma tion. Les notions perti nentes à cet
égard comprennent le réper toire de genres (Orli kowski et Yates,
1994), qui se concentre sur les genres utilisés pour réaliser des
acti vités dans des contextes orga ni sa tion nels, ou l’écologie des
genres (Heyd, 2008), qui se réfère à une constel la tion géné rique qui
se forme natu rel le ment. Le troi sième para mètre est (3) la pers pec tive
onto lo gique qui aide les cher cheurs à iden ti fier un genre dans une
pers pec tive descen dante ou ascen dante. Une approche descen dante
de l’iden ti fi ca tion des genres suppose que la clas si fi ca tion des genres
dépend d’une liste préfa bri quée de carac té ris tiques saillantes, tandis
qu’une approche ascen dante (égale ment connue sous le nom de
taxo nomie popu laire) s’appuie sur la percep tion de la commu nauté
discur sive concernée pour iden ti fier les genres. Le dernier para mètre
(4) guide les cher cheurs pour qu’ils consi dèrent les genres dans une
pers pec tive dyna mique et diachro nique afin de comprendre
comment les facteurs socio tech niques, tels que le déve lop pe ment des
plates- formes numé riques, influencent le processus d’évolu tion des
genres. Ce faisant, le genre n’est plus consi déré comme une entité
isolée et statique, mais plutôt comme un phéno mène social
inter con necté, dyna mique et rési lient. Plus préci sé ment, un genre
n’existe pas dans le vide, mais plutôt dans une rela tion verti cale ou
hori zon tale avec d’autres genres. Il réagit égale ment aux progrès
tech no lo giques constants et en béné ficie. Ces carac té ris tiques
inter con nec tées et dyna miques permettent aux genres d’atteindre
diffé rents objec tifs de commu ni ca tion dans diffé rentes
circons tances sociales.
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Santini et al., (2010) ont déve loppé un cadre analy tique à trois niveaux
pour analyser les docu ments web. Compte tenu de la struc ture
multi ni veaux permise par les liens hyper textes sur les sites web, ce
cadre demande aux analystes d’étudier les genres web aux niveaux
micro, méso et macro. L’étude au niveau micro se concentre sur les
unités au niveau de la page et leurs consti tuants. Bien que ce cadre
ne précise pas les ressources à étudier à ce niveau, il est raison nable
de supposer qu’il inclut les carac té ris tiques sémio tiques d’une page
web spéci fique, telles que l’utili sa tion du texte, de l’image et de la
mise en page. Au niveau méso, l’atten tion se porte sur la struc ture
interne du site web, c’est- à-dire le plan du site. Enfin, au niveau
macro, les analystes sont chargés d’étudier le réfé ren ce ment
inter tex tuel impliqué dans un site web.

14

Une autre tenta tive de prendre en compte la numé ri sa tion dans
l’analyse des genres a été faite par Aske have et Nielsen (2005), qui ont
construit un modèle bidi men sionnel pour décrire les genres
numé riques en tant que texte et, plus impor tant encore, en tant que
support. Dans ce modèle, les utili sa teurs de genres numé riques sont
dotés de deux iden tités en fonc tion de la manière dont ils utilisent le
genre cible. Si l’utili sa teur ne s’inté resse qu’au texte, il assume le rôle
conven tionnel d’un lecteur qui « zoome sur le texte » (Aske have et
Nielsen, 2005) ; en revanche, si l’utili sa teur se sert du genre
numé rique comme d’un portail vers d’autres sources d’infor ma tion,
son iden tité passe de celle d’un lecteur à celle d’un navi ga teur, et le
texte devient un médium (un support). Ce modèle est appli cable à la
descrip tion des carac té ris tiques de certains genres numé riques
dominés par les hyper liens, comme la page d’accueil. Il combine le
modèle de genre de Swales (1990) avec le concept de mode de
navi ga tion de Finne mann (1999).

15

À l’heure actuelle, avec le déve lop pe ment de la tech no logie, d’autres
éléments alimentent le discours, par exemple des éléments
numé riques (hyper liens, boutons cliquables, barre de navi ga tion, outil
de recherche, etc.) ou des éléments graphiques (photos/images,
vidéos, symboles, émoti cônes). L’émer gence de ces éléments
discur sifs fait naître l’analyse multi mo dale du discours, une analyse
combi nant diverses sémio tiques de commu ni ca tion. Kress et
van Leeuwen (2021) affirment que la multi mo da lité est l’une des
carac té ris tiques de la société moderne. Les auteurs déve loppent la
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gram maire visuelle, qui consi dère que la langue est une forme
sémio tique sociale. Le modèle se compose de trois dimen sions pour
l’analyse des images : signi fi ca tion repré sen ta tion nelle, signi fi ca tion
inter ac tion nelle et signi fi ca tion compo si tion nelle. Tout d’abord, la
signi fi ca tion repré sen ta tion nelle fait réfé rence à la repro duc tion
fidèle du monde objectif des personnes, des acti vités humaines, des
lieux et même du monde inté rieur des personnes. Elle se compose de
deux processus : le processus narratif et le processus concep tuel. Le
processus narratif comprend le processus d’action, le processus de
réac tion, le processus verbal et mental, tandis que le processus
concep tuel comprend le processus rela tionnel et le processus
exis ten tiel. Ensuite, la signi fi ca tion inter ac tion nelle est la descrip tion
de la rela tion entre le marqueur d’image, la repré sen ta tion de l’image
et les lecteurs. Les éléments inclus dans le sens inter actif sont le
contact, l’atti tude, la distance et la moda lité. Dans la gram maire
visuelle, la moda lité est classée en trois caté go ries : la moda lité
élevée, la moda lité moyenne et la moda lité faible, qui peut être
démon trée par la couleur, l’éclai rage, etc. Enfin, la signi fi ca tion
compo si tion nelle désigne l’ensemble de la présen ta tion du discours
multi modal. Les éléments qui composent le sens compo si tionnel sont
la valeur infor ma tive, le cadrage et la saillance. La valeur infor ma tive
corres pond à l’empla ce ment d’infor ma tions parti cu lières, telles que
des infor ma tions nouvelles ou anciennes. Le cadrage signifie qu’il
existe ou non des dispo si tifs permet tant de relier les éléments du
discours. La saillance fait réfé rence aux diffé rents degrés
d’impor tance des éléments pour les lecteurs, tels que l’arrière- plan et
le premier plan. Kress et van Leeuwen consi dèrent que le modèle des
trois dimen sions fonc tionne bien non seule ment pour le langage,
mais aussi pour « la réflexion sur tous les modes de repré sen ta tion,
donc les images » (Kress et van Leeuwen, 2021 : 20).

1.2. L’analyse du genre de discours
numé rique touristique
La struc ture des tours et la carac té ri sa tion du genre sont appli quées
à diffé rents types de genres écrits. Divers cher cheurs ont appliqué la
théorie de la struc ture des tours afin d’analyser le discours
touris tique numé rique, démon trant ainsi son utilité dans leurs
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Tableau 1 : Des études sur l’analyse du genre de discours touris tique en ligne

Auteur(s) Corpus Carac té ris tiques analysées

Henry et
Rose ‐
berry (1996)

44 exemples typiques de
« Brèves infor ma tions touris ‐
tiques » en ligne

Les tours

Carac té ris tiques linguis tiques : longueur,
termes d’adresse, moda lité, expres sions
idio ma tiques, phrases lexi cales et expres ‐
sions lexi cales communes.

Ip (2008) Brochure de voyage dispo ‐
nible au centre d’accueil de
l’office du tourisme de
Hong Kong.

Carac té ris tiques linguis tiques : le choix des
mots, les figures de style, les struc ‐
tures grammaticales

Les carac té ris tiques visuelles

Cheong (2013) 16 pages d’accueil des offices
de tourisme malaisiens
49 publireportages

Les tours

Les contenus discur sifs apparus dans
chaque tour (ex. : slogan, logo, infor ma ‐
tions diverses)

Öztürk et
Şafak (2014)

Brochure Kemer en ligne
Les tours

Éléments linguis tiques : utili sa tion d’auto ré ‐
fé rences (réfé rence person nelle, imper son ‐
nelle et inter ac tive) ; d’adjec tifs, de verbes et
de temps

Les carac té ris tiques visuelles (images)

Huang (2015) 30 textes de « Brèves infor ‐
ma tions touris tiques » des
sites web des desti na ‐
tions touristiques

Les tours

Les pas

travaux respec tifs. Les objec tifs communs des études exis tantes
consistent à 1) iden ti fier les tours et éven tuel le ment les pas – des
subdi vi sions plus fines au sein des tours (Swales, 1990) –, 2) définir les
carac té ris tiques linguis tiques (ou visuelles) asso ciées au tour.
Cepen dant, il n’existe pas d’étude portant spéci fi que ment sur les sites
web des agences de voyages, et, de façon géné rale, seul un nombre
limité de carac té ris tiques linguis tiques a été analysé. Le tableau ci- 
dessous présente quelques exemples d’études repré sen ta tives, avec le
type de corpus et les carac té ris tiques analy sées :
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Yaem wan ‐
nang (2017)

24 pages d’accueil d’hôtels, 24 pages d’accueil
de restau rants et 24 pages d’accueil de desti ‐
na tions touris tiques de 8 pays différents

Les tours

Carac té ris tiques linguis ‐
tiques : phrases nomi nales,
adjec tifs, super la tifs et
phrases ciblant l’ego

Carac té ris tiques visuelles

Alali
et al. (2019)

Guides touris tiques en ligne de trois
pays asiatiques. Les tours

Les degrés de tours
(tour périphérique/central)

Hui
et al. (2020)

63 textes de promo tion d’attrac ‐
tions touristiques Les tours

Les carac té ris tiques linguis ‐
tiques : des adjectifs

Nguyen et
Mode ‐
hiran (2023)

24 brochures de 24 attrac tions publiées sur
les sites web offi ciels vietnamiens Les tours et les stra té gies de

commu ni ca tion pour réaliser
les tours

Ces analyses de genre tendent à négliger les carac té ris tiques
numé riques typiques des sites web. En effet, seuls deux articles
semblent aborder le rôle des hyper liens – une carac té ris tique
numé rique impor tante pour le genre web. Il s’agit des études de
Aske have et Nielsen (2005) et de Santini et al. (2010), abor dées dans la
section précédente.

18

2. Méthodologie
En vue de déter miner la spéci fi cité du genre des sites web des
agences de voyages fran co phones et de carac té riser ce genre sur les
plans linguis tique et numé rique, les corpus utilisés pour les analyses
compa ra tives sont présentés dans la section 2.1. Ensuite, les
carac té ris tiques linguis tiques et numé riques sont détaillées dans la
section 2.2. Les sections 2.3 et 2.4 exposent les analyses ainsi que les
tests statis tiques utilisés pour l’étude.

19

2.1. Présen ta tion des corpus

Le prin cipal corpus de l’étude comprend 80 sites web touris tiques
d’agences de voyages fran co phones. Afin d’établir ce corpus, nous
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avons limité l’espace géogra phique étudié aux pays dont le fran çais
est l’une des langues offi cielles et qui, selon l’Orga ni sa tion mondiale
du tourisme (2010, cité par Viallon et Henneke- Lange, 2011), ont en
commun d’avoir des PIB élevés, une forte acti vité – et donc une forte
profes sion na li sa tion –, aussi bien dans le tourisme émet teur que
récep teur. Ces pays sont la France, le Canada, la Belgique et la Suisse.
Pour réaliser l’échan tillon nage d’agences de ces quatre pays, nous
nous sommes concen trés sur leurs capi tales ou métro poles (Paris,
Mont réal, Bruxelles, Genève). Ces villes, selon Viallon et Henneke- 
Lange (2011), sont non seule ment celles qui ont le plus de
concur rence au niveau mondial, mais aussi les premières à avoir ainsi
la possi bi lité d’améliorer leur offre exis tante. Ensuite, les agences de
ces métro poles possé dant un site web fran co phone ont été
sélec tion nées. Afin d’établir la liste des sites web d’agences de
voyages, nous avons recouru aux listes offi cielles émises entre 2021 et
2022 par les insti tu tions natio nales de chaque pays : le Registre
national des opéra teurs de voyages et de séjours de France, la liste
des agences de voyages du Gouver ne ment du Québec, la liste
complète des agences certi fiées au label Certa de Belgique et la liste
des agences de la Fédé ra tion suisse du voyage. Sur la base de ces
listes, nous avons effectué un échan tillon nage aléa toire et vérifié si
les sites web retenus étaient bien fonc tion nels. Seules les pages
d’accueil de ces sites ont été prises en consi dé ra tion, pour un total de
80 pages d’accueil, dont 21 de Paris, 11 de Mont réal, 26 de Bruxelles et
22 de Genève. En effet, la page d’accueil peut être définie comme un
genre distinctif (Aske have et Nielsen, 2005), elle est la première page
d’infor ma tion que voit un inter naute, lorsque ce dernier accède à un
site web. La page d’accueil repré sente un élément très impor tant
dans la créa tion de la première impres sion chez le lecteur ; elle est
soigneu se ment conçue pour non seule ment stimuler l’atten tion du
visi teur et l’encou rager à explorer davan tage le site web, mais aussi
pour établir un contact avec le visi teur de la page.

Par ailleurs, nous avons collecté trois autres corpus repré sen tant
trois genres de discours proches de celui des agences de voyages :
30 pages d’accueil de blogs de voyage, 30 pages d’accueil de sites
d’offices de tourisme et 30 pages d’accueil des sites de desti na tions
touris tiques (par ex. : musées, châteaux, parcs natu rels, etc.). La
sélec tion de ces pages est aléa toire ; il s’agit de pages d’accueil en
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Tableau 2 : Présen ta tion des corpus de l’étude

Corpus Abréviation Nombre de
pages d’accueil

Nombre de
mots totaux

Fran çais
général numérique

frWac 152 64332

Blogs de voyage BLOG 30 27862

fran çais, créées par des émet teurs fran co phones des quatre pays
(France, Canada, Belgique et Suisse). Il est néces saire de souli gner à la
fois la simi li tude et la spéci fi cité du corpus des agences de voyages
avec ces trois corpus. Tout d’abord, en termes de contenu, les thèmes
abordés dans ces corpus sont semblables (présen ta tion et promo tion
de la/des desti na tion(s), événe ments touris tiques, etc.). Cepen dant, le
corpus des agences de voyages relève du type de discours
promo tionnel/commer cial, l’émet teur rele vant du secteur
commer cial, dont l’objectif est de vendre des produits/services
touris tiques. Le corpus des offices de tourisme, quant à lui, relève
davan tage du discours insti tu tionnel, four nis sant des infor ma tions
sur un lieu géogra phique spéci fique (par exemple, la Wallonie en
Belgique ou Mont réal au Canada), dans le but de rendre le lieu
attrayant. Le corpus de desti na tions spéci fiques aborde des lieux
touris tiques uniques, afin d’informer sur l’endroit et aussi d’inciter
des visi teurs à venir. Fina le ment, le corpus des blogs de voyage est un
discours personnel et combine deux objec tifs des deux autres
genres : fournir des infor ma tions et/ou faire de la publi cité pour
des services.

Le dernier corpus utilisé est frWac (Baroni et al., 2009) – un corpus de
1,6 milliard de mots construit à partir du web en limi tant l’explo ra tion
au domaine .fr. Le corpus frWac aborde des thèmes très variés, que
ce soit la poli tique, l’économie ou la vie en général (des blogs
person nels, forums divers, etc.). Sur la base du corpus original de
8000 sites web, nous avons filtré (1) les pages d’accueil qui (2) sont
toujours en ligne, ce qui revient à un total de 152 pages d’accueil. Le
fait de ne conserver que des pages d’accueil assure une cohé rence
dans la compa raison avec notre corpus de tourisme. FrWac sert de
corpus de compa raison avec les corpus touris tiques. Le tableau
suivant résume nos diffé rents corpus. Une abré via tion a été asso ciée
à chaque corpus pour faci liter leur réfé ren ce ment futur.
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Offices de tourisme OFF 30 23271

Desti na tions touris tiques spécifiques DEST 30 14336

Agences de voyages AGENCE 80 46041

2.2. Les carac té ris tiques du genre pour
les analyses

Tout d’abord, nous établis sons une série de carac té ris tiques
linguis tiques et numé riques perti nentes pour carac té riser les
discours touris tiques numé riques promo tion nels, en nous basant sur
les résul tats des études précé dentes ainsi que sur des théo ries liées
au langage du tourisme. Nous utili sons FABRA (Wilkens et al., 2022),
une API web qui permet de calculer auto ma ti que ment
509 carac té ris tiques linguis tiques, parmi lesquelles nous avons repris
les suivantes :

23

La struc ture des tours. En iden ti fiant les tours pour chaque page
d’accueil, on trouve les objec tifs commu ni ca tifs liés au genre. Cette
carac té ris tique est la seule pour laquelle nous n’avons pas recours à
FABRA. Nous avons réalisé, lors d’une étude anté rieure (Cardon et al.,
2024), une campagne d’anno ta tion pour l’iden ti fi ca tion des tours dans
les quatre corpus BLOG, OFF, DEST, AGENCE du domaine touris tique.
Pour ce faire, deux anno ta teurs (1) ont tout d’abord iden tifié chaque
bloc de texte de la page d’accueil, en suivant l’ordre de lecture (de
gauche à droite, de haut en bas) et ensuite, (2) ils ont associé un tour
à chaque bloc de texte, en se basant sur le modèle rhéto rique des
tours proposé par Aske have et Nielsen (2005). Cepen dant, nous avons
modifié et adapté les défi ni tions de certains tours, en accord avec
notre objectif d’anno ta tion. Un guide d’anno ta tion a été déve loppé sur
cette base, qui, en plus de la défi ni tion, inclut des infor ma tions
complé men taires pour chaque tour telles que des exemples et un
bref orga ni gramme. Le taux d’accord entre les anno ta teurs, mesuré à
l’aide du κ de Cohen (Cohen, 1960) est de 0,73, ce qui suggère que le
guide d’anno ta tion produit une anno ta tion fiable. Voici une brève
descrip tion de chaque tour :

24

Tour 1 : Attirer l’atten tion. Attirer l’atten tion du lecteur lorsqu’il entre sur
la page d’accueil.
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Tour 2 : Saluer. Souhaiter la bien venue aux internautes.

Tour 3 : Iden ti fier l’expé di teur. Iden ti fier le proprié taire du site web et
est souvent réalisé à l’aide d’un logo.

Tour 4 : Indi quer la struc ture du contenu. Fournir un aperçu clair de la
struc ture du contenu, souvent appelé le menu principal.

Tour 5 : Détailler le contenu (sélec tionné). Détailler les sujets énumérés
dans le menu prin cipal. Outre les infor ma tions détaillées, ce tour fonc ‐
tionne égale ment comme un outil de présen ta tion de nouvelles et de
créa tion d’une image publique.

Tour 6 : Asseoir la crédi bi lité. Établir une image de confiance du proprié ‐
taire du site web.

Tour 7 : Établir le contact. Donner au visi teur les moyens de
contacter l’expéditeur.

Tour 8 : Établir une commu nauté (de discours). Permettre aux utili sa ‐
teurs fidèles ou fréquents d’établir des commu nautés au sein du site web
(ex. par le biais de réseaux sociaux externes ou de compte d’utili sa teur
sur le site).

Tour 9 : Promou voir une orga ni sa tion externe. Faire la promo tion d’une
autre entre prise, produit, etc. Cela prend géné ra le ment la forme d’une
bannière publicitaire.

La longueur du texte (4 variables). La longueur des phrases est une
variable tradi tion nelle de la lisi bi lité, ce qui constitue une
carac té ris tique dési rable des textes promo tion nels. Sa justi fi ca tion
est essen tiel le ment empi rique (Fran çois, 2011). Concer nant la lisi bi lité
sur le web, la longueur des phrases a beau coup été étudiée, car elle
constitue une ligne direc trice simple pour les rédac teurs (Kadayat et
Eika, 2020). Pour des textes promo tion nels, les phrases courtes et
simples augmentent le degré de lisi bi lité et sont préfé rées
(Teodo rescu, 2015).

25

La diver sité lexicale (118 variables). La diver sité lexi cale évalue dans
quelle mesure le voca bu laire d’un texte est varié. Dans un texte à
grande diver sité lexi cale, l’auteur utilise de nombreux mots
diffé rents, avec peu de répé ti tions (Johansson, 2008). Ces variables
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prennent en compte soit tous les mots du texte, soit unique ment
certaines caté go ries du discours (ex. adjec tifs, noms, verbes, etc.).

La fréquence lexicale (28 variables). La fréquence lexi cale est un
puis sant prédic teur de la complexité lexi cale et de la lisi bi lité d’un
texte (Rayner et Duffy, 1986). Cette carac té ris tique lexi cale est
calculée sur la base des fréquences de la ressource Lexique3 (New
et al., 2007). La fréquence lexi cale est calculée pour chacune des
caté go ries suivantes : tous les mots, les mots de contenu, les mots
fonc tion nels, les noms (à l’excep tion des noms propres), les verbes et
les adjectifs.

27

La sophis ti ca tion lexicale (18 variables). La sophis ti ca tion lexi cale
renvoie à l’utili sa tion de mots diffi ciles ou rares dans un texte (Bonvin
et Lambelet, 2019). Dans FABRA, les 9000 mots les plus fréquents
dans Lexique3 sont répartis en 9 « tranches » égales de 1000 mots.
Ainsi, la 1  tranche englobe les 1000 mots les plus fréquents, la 2
contient les 1000 mots situés entre le rang 1001 et 2000, etc. Un texte
compor tant plus de mots dans des bandes de fréquence plus
avan cées peut être consi déré comme ayant un lexique
plus sophistiqué.

28

re e

Autres propriétés lexicales (34 variables). Les autres propriétés
lexi cales que nous essayons de mesurer sont la fami lia rité lexi cale,
l’imagea bi lité de chaque mot, le carac tère concret/abstrait et le
degré de poly sémie lexi cale. Ces variables corres pondent à des
normes lexi cales typi que ment utili sées en psycho lin guis tique. La
fami lia rité est une mesure de la capa cité de recon nais sance d’un mot
par une personne. L’imagea bi lité fait réfé rence à la faci lité avec
laquelle on peut former une image mentale ou une repré sen ta tion
mentale du concept auquel ce mot se réfère. De même, le carac tère
concret d’un mot indique dans quelle mesure il se réfère à une entité
réelle, tangible, décri vant des objets et des compor te ments d’une
manière qui semble plus spéci fique, fami lière et percep tible pour
l’indi vidu ou l’esprit (Brysbaert et al., 2014).

29

Les marqueurs de déve lop pe ment du langage (27 variables). Les
marqueurs de déve lop pe ment du langage peuvent (1) indi quer la
struc ture syntaxique, et aussi (2) évaluer si la struc ture syntaxique est
complexe. Les mesures comme l’index Yngve (voir Fran çois, 2011) ou
la profon deur moyenne des consti tuants sont souvent utili sées pour
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évaluer la complexité de la struc ture des phrases en lien avec le
nombre de consti tuants syntaxiques.

Les carac té ris tiques des phrases (5 variables). Nous calcu lons leur
longueur, la propor tion de phrases simples, complexes et compo sées
dans les textes.

31

Les carac té ris tiques morphologiques (84 variables). Les variables liées
aux carac té ris tiques morpho lo giques des mots du texte sont
égale ment révé la trices du genre de texte. Nous avons ainsi iden tifié
divers types de propriétés, par exemple la propor tion de mots d’un
genre ou d’un nombre donné, la propor tion de définis, etc. Plus
parti cu liè re ment, les propriétés verbales (temps, mode, et voix) ont
été prises en compte, car étudiées par plusieurs cher cheurs dans le
domaine du genre touris tique promo tionnel (section 1).

32

16 variables calcu lant la propor tion de chacune des caté go ries de
discours défi nies dans le jeu d’étiquettes universel du projet UD (de
Marneffe, 2021), sont égale ment iden ti fiées. Cepen dant, nous
accor dons une atten tion parti cu lière aux cas des adjec tifs et des
pronoms person nels, qui sont décrits dans les sections suivantes.

33

Les adjectifs. Les adjec tifs sont parti cu liè re ment fréquents dans le
registre écrit. Les adjec tifs sont essen tiels pour « présenter la beauté,
l’attrait et le carac tère unique des desti na tions ou des attrac tions »
dans le tourisme (Manca, 2016). L’usage des adjec tifs renforce
égale ment la persua sion dans les discours touris tiques (Pierini, 2009)
et les adjec tifs évalua tifs, en parti cu lier, peuvent exprimer le point de
vue de l’auteur ou du locu teur (Edo- Marzá, 2017) et provo quer chez le
lecteur une sorte de senti ment esthé tique (Muñoz, 2019). Afin d’aller
au- delà d’un simple décompte des adjec tifs, nous avons décidé de
distin guer (1) les adjec tifs objec tifs, (2) les adjec tifs évalua tifs et (3) les
adjec tifs émotion nels. Une autre campagne d’anno ta tion a été
réalisée dans le cadre de cette étude ; pour rédiger le guide
d’anno ta tion, nous nous sommes basés sur la clas si fi ca tion
psycho prag ma tique des adjec tifs de Kerbrat- Orecchioni (1980). Le κ
de Cohen (Cohen, 1960) obtenu pour cette campagne est de 0.87, ce
qui repré sente un excellent accord.
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Les pronoms personnels. Selon Callaway et Lester (2001), sans
pronoms, les textes deviennent rapi de ment confus, car les lecteurs
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commencent à prêter plus d’atten tion au style d’écri ture qu’au
contenu. Dans les textes promo tion nels, l’utili sa tion des pronoms
peut néan moins être l’une des carac té ris tiques les plus distinc tives.
Selon Cook (2001), la carac té ris tique la plus frap pante et la plus
fréquente qui distingue les textes promo tion nels des autres types de
discours est l’utili sa tion omni pré sente des pronoms person nels de
la 2  personne (vous et tu).e

Les mesures de cohé rence du texte (8 variables). Ce sont des mesures
pour calculer la cohé rence textuelle. Ces variables permettent de
mesurer la cohé rence au niveau des champs lexi caux et/ou du
lexique entre une phrase et toutes les autres phrases, mais aussi
entre chaque phrase et la phrase suivante, en se basant sur la forme
fléchie des mots et leur lemme.

36

Les expres sions référentielles (6 variables). Ces mesures sont la
propor tion de pronoms entre tous les noms et tous les mots, le ratio
des posses sifs, le ratio des pronoms person nels et la propor tion des
pronoms person nels dans le texte.

37

Les hyperliens. Il s’agit d’une carac té ris tique numé rique du genre
numé rique. Les hyper liens sont stra té giques pour la commu ni ca tion
touris tique numé rique, dans la mesure où ils reflètent un choix
commu ni catif des expé di teurs (Maci, 2007). Dimitrova et al. (2005)
notent que les liens peuvent rendre le texte plus compré hen sible.
Nous décri vons ici la méthode de récu pé ra tion des hyper liens. Nous
récu pé rons d’abord la source HTML de chaque page d’accueil du
corpus. Pour chacune de ces pages, nous repé rons et extra yons
toutes les balises <a>. Pour chacune de ces balises, nous effec tuons
une recherche de son contenu textuel s’il existe (le texte entre la
balise ouvrante et la balise fermante) dans chacun des tours iden ti fiés
pour le site en ques tion. Cela nous permet d’établir la
corres pon dance entre les tours et les liens auto ma ti que ment. Nous
trai tons manuel le ment les cas où le texte est présent dans plusieurs
tours, ce qui ne permet pas d’établir la
corres pon dance automatiquement.
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Tableau 3 : Présen ta tion des analyses

Analyse Compa raison (corpus) Objectif

1 (AGENCE, BLOG, OFF, DEST)
vs frWac

Faire ressortir les carac té ris tiques des
discours touristiques

2.3. Iden ti fi ca tion des carac té ris tiques
de genre
La méthode utilisée pour iden ti fier les carac té ris tiques des sites web
des agences de voyages fran co phones s’inspire des tech niques
statis tiques clas si que ment utili sées pour extraire les termes de
spécia lité dans un corpus. Les carac té ris tiques sont calcu lées à l’aide
de FABRA. Pour faire ressortir les carac té ris tiques typiques des
genres consi dérés, chaque carac té ris tique est comparée en fonc tion
de sa distri bu tion dans le corpus d’intérêt (ex. AGENCE) et de sa
distri bu tion dans un corpus repré sen tatif des discours numé riques
(ex. frWac). L’utili sa tion d’un corpus de contraste est une approche
courante dans des travaux tels que l’iden ti fi ca tion de
mots‐clés (Rehm et al., 2008), et au niveau des carac té ris tiques, elle a
été utilisée dans des travaux comme Wong et Dras (2009) et Hai et al.
(2014). Les distri bu tions sont compa rées à l’aide d’un test U de
Mann‐Whitney, qui permet de déter miner si le surem ploi ou le sous- 
emploi d’une carac té ris tique dans le corpus d’intérêt est signi fi catif.
Une fois une diffé rence signi fi ca tive iden ti fiée, nous utili sons la
médiane des distri bu tions comme outil diag nostic pour iden ti fier s’il
s’agit d’un surem ploi ou d’un sous- emploi. Si la médiane est plus
élevée dans le corpus d’intérêt, cette carac té ris tique linguis tique est
surem ployée dans le genre étudié ; à l’inverse, la carac té ris tique y est
sous- employée. Pour certaines distri bu tions atypiques où la médiane
ne permet pas de clari fier suffi sam ment la nature de l’emploi, nous
avons alors recours à la moyenne. Au vu du nombre élevé de
carac té ris tiques consi dé rées et donc de compa rai sons statis tiques
réali sées, nous avons opté pour une p‐valeur plus élevée (0,01) afin de
limiter les erreurs de type I (iden ti fier à tort une carac té ris tique
comme typique du genre). Le tableau suivant résume les trois
compa rai sons que nous avons réali sées à partir de la métho do logie
décrite ci- dessus :
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2 AGENCE vs frWac Faire ressortir les carac té ris tiques des sites web des agences
de voyages

3 AGENCE vs (BLOG,
OFF, DEST)

Iden ti fier les spéci fi cités de ces sites web par rapport aux autres
discours touristiques

e

e

Dans la première analyse, nous compa rons les quatre genres
touris tiques avec le corpus frWac, à l’aide des carac té ris tiques
linguis tiques décrites à la section 2.2 (sauf les hyper liens et la
struc ture des tours). Le but est de confirmer les spéci fi cités des
discours touris tiques numé riques promo tion nels, mais aussi
d’enri chir cette descrip tion à l’aide de nos nouvelles variables.
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Ensuite, nous cher chons à carac té riser plus fine ment le discours des
agences (corpus AGENCE) en le compa rant à une diver sité de
discours numé riques en fran çais (frWac), toujours à l’aide des
variables de la section 2.2 (sauf les hyper liens et la struc ture des
tours). Cette analyse vise à véri fier si le mélange des quatre discours
touris tiques numé riques n’a pas occulté certaines carac té ris tiques
typiques des sites web des agences.

41

Enfin, notre troi sième analyse consiste à carac té riser le genre des
agences de voyages (corpus AGENCE) par rapport aux trois autres
genres du même domaine (corpus BLOG, OFF et DEST). Nous
compa rons plusieurs niveaux : corpus AGENCE avec l’ensemble des
corpus BLOG, OFF et DEST, et corpus AGENCE avec chacun des
corpus BLOG, OFF et DEST. Ici, le jeu de carac té ris tiques analy sées
est plus riche : toutes les carac té ris tiques linguis tiques et numé riques
présen tées à la section 2.2.

42

Pour l’analyse, les carac té ris tiques ont été iden ti fiées et compa rées,
dans un premier temps, au niveau de l’ensemble des textes (sur
chaque page d’accueil). Cette compa raison se distingue de la
compa raison qui prend en compte les tours. Pour chaque page
d’accueil, nous calcu lons les variables sur chaque frag ment de texte
associé à un tour. Pour les analyses 1 et 2, la compa raison se fait au
niveau Genre ; l’analyse 3 implique une compa raison à la fois au
niveau Genre avec et sans la présence des tours. Le fait de mener une
compa raison au niveau du genre (sans tour) aide à déter miner les
phéno mènes linguis tiques spéci fiques du genre. Cepen dant, ces
phéno mènes doivent être mis en rela tion avec les tours, afin de
clari fier leur contri bu tion à chaque objectif communicatif.
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3. Résultats
Dans cette section, nous présen tons les résul tats de nos expé riences
décrites à la section 2. À la section 3.1, nous rappor tons nos
obser va tions sur les carac té ris tiques qui distinguent le discours
touris tique numé rique des discours numé riques en général
(l’analyse 1), avant de présenter celles qui distinguent le discours des
sites d’agences de voyages des autres genres de discours touris tique
numé rique (analyses 2 et 3) à la section 3.2.

44

3.1. Traits spéci fiques des discours
touris tiques numériques

Les orga ni sa tions touris tiques doivent vendre le même produit sur
diffé rents marchés et à diffé rents clients, et donc fournir diffé rents
types d’infor ma tions (Osti et Pechlaner, 2001). En effet, nos résul tats
montrent que le texte touris tique a un voca bu laire plus riche que les
textes numé riques en général. Par exemple, une des variables
statis tiques souvent utili sées pour illus trer la diver sité lexi cale est le
type- token ratio au carré (Squared TTR), soit le nombre de vocables
divisé par le nombre d’occur rences (token en anglais) au carré. La
médiane est ≈ 873 dans le corpus touris tique, contre ≈ 564 dans le
corpus frWac. La sophis ti ca tion se traduit égale ment par un plus
grand nombre de mots poly syl la biques des textes touristiques.

45

En sus de cette diver sité lexi cale, les textes touris tiques numé riques
semblent moins acces sibles, lexi ca le ment parlant, à un public large
que celui des textes numé riques de fran çais général. Les résul tats de
fréquence et sophis ti ca tion lexi cale montrent que les formes du
lemme des noms, noms propres, verbes, adjec tifs et adverbes tendent
à être moins fréquentes dans le corpus touris tique (médiane
≈ 296 occur rences par million) que dans celui frWac (médiane ≈ 410).

46

Sur le plan syntaxique, les textes touris tiques se distinguent par une
syntaxe plus complexe que celle des textes numé riques issus de
frWac, ce qui peut en réduire l’acces si bi lité. En effet, l’indice Yngve –
 qui mesure la profon deur moyenne des syntagmes dans un texte –
met en évidence une syntaxe plus élaborée dans les textes
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(1) Voyages excep tion nels : Nous vous faisons décou vrir le monde comme vous ne l’avez
jamais vu.

(2) Nous nous occu pons de tout : vol, hôtel & expé rience et vous aidons en cas de besoin.

(3) Laissez- nous travailler pour vous. Nous sommes ravis de vous conseiller.

(4) Les voyages d’affaires conçus pour vous, avec vous partout où vous devez être.

touris tiques (médiane ≈ 3,28) par rapport aux textes numé riques
(médiane ≈ 2,77).

Dans la commu ni ca tion touris tique numé rique, nous remar quons une
rela tion plus dyna mique entre les inter lo cu teurs (les rédac teurs et les
inter nautes). En effet, les pronoms person nels et posses sifs sont
beau coup plus présents dans le corpus touris tique que dans le corpus
frWac. On peut par exemple observer un emploi plus marqué du
pronom personnel à la première personne du pluriel (nous) dans le
corpus touris tique (médiane ≈ 0,33) que dans frWac (médiane ≈ 0,09).
Cette présence montre une volonté d’iden ti fier l’émet teur dans la
commu ni ca tion touris tique (Aske have et Nielsen, 2005). Les textes
touris tiques visent à inclure expli ci te ment le public visé dans la
commu ni ca tion. Ainsi, le pronom personnel à la deuxième personne
au pluriel (vous) est aussi davan tage employé dans le corpus
touris tique. La stra tégie adoptée repose sur la tech nique de ciblage
de l’ego (ego- targeting), visant à offrir aux touristes une expé rience
person na lisée et exclu sive (Williamson, 1983 ; Boyer et Viallon, 1994).
L’utili sa tion de ces pronoms person nels rend le message chaleu reux,
réduit le fossé entre l’émet teur et le desti na taire, jouant ainsi sur un
marke ting de proxi mité (Gahlot Sarkar et Sarkar, 2016). Cela fait en
sorte que le public perçoit le message comme étant conçu pour
l’aider (Teodo rescu, 2015). Voici quelques exemples de l’usage
davan tage des pronoms person nels :
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En complé ment de l’usage des pronoms person nels, l’élément qui
signale le plus la rela tion dyna mique entre les inter lo cu teurs est le
souci d’une commu ni ca tion inter ac tive sur les sites web touris tiques.
Nous trou vons qu’il s’agit d’une évolu tion du discours touris tique,
souvent consi déré comme une forme d’un mono logue (Dann, 1996).
Cette inter ac tion dyna mique, grâce au web actuel, se traduit par une
série de propo si tions commu ni ca tives de la part des proprié taires de
sites web aux inter nautes : contacter l’expé di teur, s’abonner au site
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(1) Nous contacter !

(2) Réservez votre voyage dès aujourd’hui !

(3) Abonnez- vous à notre news letter !

(4) Discu tons, rêvez, construi sons… décou vrez !

(5) Partagez cet article !

web, se connecter en tant qu’utili sa teur du site, commenter et aimer
des articles présentés sur la page, etc. Nous avons trouvé plusieurs
formules impé ra tives ou formules de phrases infi ni tives (médiane
≈ 1,72, contre celle à ≈ 0,71 de frWac), qui sont plus fréquentes pour le
genre du discours touris tique promo tionnel. Voici quelques
exemples :

À partir des constats sur les carac té ris tiques linguis tiques citées ci- 
dessus, nous pouvons affirmer que le genre de discours touris tique
numé rique possède bien des parti cu la rités linguis tiques par rapport à
l’ensemble des discours numé riques fran çais à plusieurs niveaux.
Nous allons, dans la section suivante, carac té riser le genre de
discours des agences de voyages.

50

3.2. Traits spéci fiques du discours
touris tique numé rique des agences
de voyages

3.2.1. Niveau Genre, sans prise en compte des
tours (avec frWac, et trois autres genres)

Il est inté res sant de noter que la compa raison du corpus AGENCE
avec le corpus frWac (analyse 2) fait ressortir les mêmes variables qu’à
la section 3.1. Concer nant la compa raison entre le genre des sites web
des agences (AGENCE) avec l’ensemble des trois autres genres (BLOG,
OFF et DEST) ainsi que les sites web (AGENCE) avec chaque genre
sépa ré ment (BLOG), (OFF) et (DEST), les résul tats sont les suivants :
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Tout d’abord, les sites web des agences de voyages utilisent un
voca bu laire riche, diver sifié et sophis tiqué ; leurs textes semblent
moins acces sibles, en raison d’un lexique moins fréquent et une
syntaxe plus complexe. En effet, le corpus AGENCE a des mots plus

52



ELAD-SILDA, 12 | 2025

(1) Si vous souhaitez savoir comment (nom de l’agence) peut vous aider et rece voir des
commu ni ca tions sur nos produits et services, veuillez remplir ce formu laire. Nous vous
contac te rons pour prendre un rendez- vous et échanger ensemble.

(2) EXCLUSIF. De la prépa ra tion à la réali sa tion de votre voyage, vous serez enca drés par une
équipe profes sion nelle forte d’une longue expérience.

(3) Depuis plus de 40 ans, cette entre prise indé pen dante propose un service sur mesure et
person na lisé. Ses conseillers expé ri mentés et proac tifs seront à votre écoute et vous
feront béné fi cier de leur savoir- faire, de leur connais sance des destinations…

(1) Un service complet, des conseils person na lisés et compé tents en temps de crise.

(2) Des paysages très variés, les desti na tions extra or di naires du monde.

(3) De magni fiques villes et villages vous attendent pour vous faire décou vrir des
régions inestimables.

longs, conte nant plus d’affixes, préfixes et suffixes que des mots dans
les trois autres genres. La complexité syntaxique se traduit par un
usage de plus de phrases compo sées (moyenne ≈ 6,67 contre ≈ 0,06).

Les discours des agences de voyages soulignent le temps présent et
projettent les lecteurs dans l’avenir. En effet, le corpus AGENCE
utilise plus de temps au présent de l’indi catif et au futur. Ce sont des
formes verbales qui orientent la lecture des inter nautes et qui
influencent leur percep tion du voyage (Dann, 1996). Les inter nautes
sont amenés à se projeter dans le temps présent, via des
présen ta tions de produits touris tiques ou de l’agence et dans le
temps futur, avec des propo si tions précises de voyages ou d’actions.
Les exemples ci- dessous, tirés du corpus AGENCE, illus trent bien
cette tendance. Le futur proche peut égale ment apporter une nuance
dans le temps court, selon laquelle l’agence veut se montrer
dispo nible dans l’inter ac tion avec l’internaute.
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Les agences de voyages ont tendance à ajouter une touche
émotion nelle et esthé tique, en utili sant plus d’adjec tifs évalua tifs que
les autres genres. Il s’agit d’une stra tégie de commu ni ca tion qui vise à
convaincre de la crédi bi lité de l’agence. Cette stra tégie implique
égale ment le lecteur dans la commu ni ca tion et augmente la valeur
perçue d’une desti na tion touris tique (Mocini, 2013). Voici quelques
exemples de l’usage des adjec tifs évalua tifs :
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Une autre remarque impor tante concer nant les sites des agences de
voyages est la volonté d’engager le public, d’encou rager l’action et de
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rendre le texte plus acces sible. Cette stra tégie de commu ni ca tion des
agences de voyages est illus trée par une fréquence impor tante des
hyper liens dans le corpus AGENCE. En effet, la moyenne d’hyper liens
par site web du genre AGENCE est à 8,2, tandis que celle des blogs
est à 4,5, des offices de tourisme à 2,5 et des desti na tions touris tiques
à 1,6. Le fait de présenter un hyper lien dans le texte montre un effort
des agences de voyages dans l’impli ca tion commu ni ca tive des
inter nautes. Le lecteur, en cliquant sur l’hyper lien, devient le
locu teur, qui décide de son schéma de commu ni ca tion. Il s’agit d’une
des fonc tions commu ni ca tives des hyper liens : donner de la
crédi bi lité à l’auteur du lien en offrant aux lecteurs un moyen
trans pa rent de diriger eux- mêmes la commu ni ca tion (Coddington,
2012). Dans le texte touris tique des agences de voyages, cette
fonc tion se mani feste notam ment à travers les menus qui indiquent le
chemin de navi ga tions, ainsi que les boutons d’appel à l’action (en
anglais : call to action) : « réserver un voyage », « télé charger la
brochure », « lire la suite », « s’inscrire à la news letter », etc.

3.2.2. Niveau Genre, avec des tours (avec trois
autres genres)

Concer nant les fonc tions commu ni ca tives de l’ensemble des quatre
caté go ries (AGENCE, BLOG, OFF et DEST), nous remar quons que les
émet teurs de discours touris tiques numé riques font atten tion à 1)
l’iden ti fi ca tion et à la construc tion de l’image de soi (ethos) et 2) à la
commu ni ca tion claire des infor ma tions. Ces stra té gies se traduisent
par un emploi récur rent des tours 3 (iden ti fier l’expé di teur), 4
(indi quer la struc ture du contenu) et 5 (détailler le contenu), selon
notre résultat statis tique. En effet, quand l’inter naute va sur une page
web, pour ne pas se perdre, il doit connaître le proprié taire du site,
ainsi que la struc ture globale du site et rece voir des infor ma tions
détaillées sur le contenu. Il existe cepen dant une grande diffé rence
dans l’usage du tour 5 dans le genre des blogs par rapport aux autres
genres : les auteurs des blogs présentent plus d’infor ma tions
détaillées sur leur page d’accueil. Afin d’indi quer la struc ture du
contenu des pages d’accueil, les sites des agences utilisent des menus
plus riches en noms (médiane ≈ 0,92, plus que celle ≈ 0,20 des autres
caté go ries). Nous remar quons égale ment le même résultat
concer nant l’usage des noms et de noms propres des agences de
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(1) L’art de voyager.

(2) Soyez prêts à voyager.

(3) Voyager léger.

(4) Ouvrez les portes du monde – Circuit francophone

(5) Décou vrez l’Iran – Aux milles et un visages

(1) Bien venue sur (nom du blog).

(2) Je m’appelle (nom de la personne) et je suis très heureuse de t’accueillir sur mon blog de
voyage !

voyages, afin de détailler des infor ma tions. Le fait d’utiliser plus de
noms et de noms propres montre une dimen sion plus infor ma tive et
expli ca tive dans le discours des agences de voyages.

Les agences de voyages ont plus tendance à attirer l’atten tion des
lecteurs à leur arrivée sur la page. Cela se traduit par un usage plus
fréquent du tour 1 (attirer l’atten tion). En effet, beau coup de phrases
sous forme de slogans appa raissent à la première instance de
l’ouver ture du site, et les carac té ris tiques linguis tiques utili sées pour
former ce tour sont souvent des phrases nomi nales ou des formules
de phrase impé ra tive. Voici quelques exemples :
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Les agences de voyages n’ont pas tendance à souhaiter la bien venue
aux inter nautes. En effet, seuls sept sites web d’agences de voyages
de notre corpus suivent cette pratique, et tous les sept utilisent le
mot « bien venue ». Cet acte de parole se retrouve le plus dans des
blogs de voyage, par exemple :
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De même, les agences ne cherchent pas parti cu liè re ment à créer des
commu nautés de discours, ce qui se traduit par une présence
moyenne moins élevée (0,95) du tour 8 (établir une commu nauté de
discours). À l’inverse, les agences semblent très soucieuses d’asseoir
leur crédi bi lité. Cette pratique se traduit par l’usage très fréquent du
tour 6 dans le corpus AGENCE. La présence moyenne de ce tour dans
le corpus AGENCE est à 1,23, alors qu’elle se situe entre 0,16 et 0,33
dans les trois autres corpus. Les agences de voyages utilisent un
discours à la fois infor matif et persuasif, impli quant acti ve ment les
inter nautes. Cela se traduit par l’usage de noms (médiane ≈ 0,93
contre 0,1), d’adjec tifs émotion nels (médiane ≈ 0,5 contre 0,02),

59



ELAD-SILDA, 12 | 2025

(1) Pour quoi (nom de l’agence) ? Des conseils person na lisés et compé tents en temps de crise.
Un service complet avant, pendant et après votre voyage. Les meilleures offres de
vacances à des prix raison nables. Une perma nence télé pho nique 24 h/24 et 7 j/7.

d’adjec tifs évalua tifs (médiane ≈ 0,8 contre 0,25) et une grande
propor tion de posses sifs dans le texte (médiane ≈ 0,3 contre 0,01). En
voici un exemple :

Ce sont les agences de voyages qui essaient le plus d’établir le contact
avec les inter nautes. Cela s’observe par une propor tion plus élevée du
tour 7 (établir le contact) dans le genre des agences, tandis que le
genre des blogs ne comporte prati que ment pas ce tour. Souvent, le
tour 7 est formé par des formules impé ra tives ou infi ni tives
(« Contactez- nous ! », « Parlons- nous ! » ou « Nous contacter »), sous
la forme d’un formu laire de contact que le lecteur doit remplir ou
encore sous la forme de texte repre nant les coor don nées de l’agence.
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Fina le ment, la carac té ris tique numé rique au sein du genre AGENCE
se présente de la même manière que celle dans tout le corpus
tourisme, c’est- à-dire une concen tra tion des hyper liens pour
indi quer la struc ture de la page (tour 4 – 10,32 en moyenne) et
détailler des infor ma tions (tour 5 – 4,4 en moyenne). Les hyper liens
sont égale ment plus fréquents en vue d’établir un contact entre le
visi teur du site web avec les agences. On y trouve des boutons
call‐to‐action.
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4. Discussion
Les résul tats de notre recherche montrent que les sites web des
agences de voyages consti tuent un genre de discours en soi, dont les
carac té ris tiques linguis tiques et numé riques diffèrent bien d’autres
discours touris tiques numériques.
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Tout d’abord, les agences de voyages se démarquent par l’usage d’un
langage riche, diver sifié et sophis tiqué, qui semble moins acces sible
au grand public. Les carac té ris tiques tant lexi cales que syntaxiques
du corpus des textes touris tiques en général et celui des agences de
voyages en parti cu lier, s’avèrent moins lisibles et pour raient nuire au
trai te ment de l’infor ma tion présentée dans un texte promo tionnel
(Lowrey, 1998). Toute fois, il est à noter que les textes promo tion nels
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sont conçus pour être compré hen sibles par le plus grand public
possible (Lowrey, 1998) ; il est donc néces saire de regarder d’autres
facteurs qui parti cipent à l’acces si bi lité d’un texte. Cela est d'au tant
plus impor tant que, selon Chamblee et al. (1993), les textes
promo tion nels complexes sur le plan lexical ont un effet positif sur la
lecture des lecteurs, car ces derniers sont amenés à réflé chir
davan tage aux contenus et à traiter le message de manière plus
profonde. En d’autres termes, cette complexité lexi cale stimule la
réten tion et la mémo ri sa tion des infor ma tions, renfor çant ainsi
l’impact du message sur le lecteur.

Ensuite, les agences de voyages accordent une grande impor tance à
leur image. L’emploi fréquent d’une touche émotion nelle et
esthé tique – avec l’utili sa tion abon dante d’adjec tifs émotion nels et
évalua tifs, de noms et de posses sifs – repré sente une stra tégie de
commu ni ca tion visant à convaincre les lecteurs de la fiabi lité et du
profes sion na lisme de l’agence. La dimen sion tempo relle dans le
discours des agences de voyages parti cipe égale ment à l’exer cice de
séduc tion des inter nautes, en leur montrant un temps présent, mais
aussi une vision tournée vers l’avenir, grâce à l’usage des temps du
présent et du futur proche.
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Les agences de voyages cherchent égale ment à impli quer acti ve ment
les inter nautes dans la commu ni ca tion. Les éléments notables sont
l’inclu sion d’hyper liens – qui aident à indi quer la struc ture web et à
détailler les infor ma tions – et des embrayeurs de l’énon cia tion. Bien
que les agences de voyages cherchent à capter l’atten tion des
lecteurs dès leur arrivée, elles ne souhaitent pas néces sai re ment la
bien venue aux inter nautes. De plus, il semble qu’elles ne cherchent
pas spéci fi que ment à créer des commu nautés de discours.
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Une limite de notre étude est que nous avons consi déré les 156 pages
d’accueil de frWac comme un ensemble repré sen tatif du discours
numé rique en général. Il est possible que cet échan tillon ne soit pas
suffi sam ment repré sen tatif, ce qui pour rait altérer certaines de nos
conclu sions. Cepen dant, le fait de nous concen trer sur les pages
d’accueil avait pour but d’assurer une cohé rence au niveau des types
de docu ments comparés.
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Notre travail béné fi cie rait idéa le ment d’une analyse
multi di men sion nelle. En effet, face à l’émer gence d’un nouveau type
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de discours numé rique complexe – en l’occur rence le discours
touris tique dans ce cas – nous devons (1) réexa miner ou revi siter les
modèles de genre tradi tion nels, et (2) adopter une approche
multi di men sion nelle. Dans cette pers pec tive, nous portons notre
atten tion non seule ment sur le texte lui- même, mais égale ment sur
d’autres éléments asso ciés (tels que les éléments graphiques visuels,
ainsi que d’autres éléments non textuels, discur sifs et commer ciaux).
Nous prévoyons d’effec tuer cette analyse lors d’une étape ulté rieure
de notre travail.

Conclusion
Dans cette étude, nous avons carac té risé le genre de discours
touris tique numé rique des agences de voyages. Pour ce faire, nous
avons comparé ce genre à d’autres genres de discours, grâce à des
approches mixtes quan ti ta tives, quali ta tives et compa ra tives, afin de
faire ressortir les carac té ris tiques linguis tiques et numé riques
typiques de ce genre. Les résul tats montrent que les sites web des
agences de voyages consti tuent un genre de discours spéci fique, non
seule ment au niveau des fonc tions commu ni ca tives du discours, mais
aussi au niveau des stra té gies linguis tiques utili sées. Ces résul tats
contri buent à l’établis se ment d’un modèle de genre pour les discours
publiés sur les sites web touris tiques fran co phones, en tenant
compte des stra té gies linguis tiques, commu ni ca tion nelles et
numé riques, ainsi que de leur effi ca cité. Ce modèle pour rait servir de
réfé rence pour les profes sion nels du tourisme souhai tant améliorer
leur commu ni ca tion sur les pages d’accueil. Enfin, il serait inté res sant
d’analyser en amont la mise en scène cultu relle dans les discours
touris tiques, afin de comprendre comment le genre est conçu en
fonc tion des diffé rentes cultures et commu nautés de discours. En
effet, Jin, Park et Kim (2008) ont montré que les diffé rences
cultu relles peuvent expli quer certaines stra té gies appli quées par les
entre prises touris tiques à l’échelle mondiale, mais égale ment
pour quoi leurs produits touris tiques rencontrent le succès dans
certaines commu nautés et pas dans d’autres.
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NOTES

1  En anglais : English for Specific Purpose (ESP).

2  Les termes « tours » et « pas » sont abordés dans Banks (2001).

3  « promi nence in contem po rary commu ni ca tion ». Nous tradui sons, sauf
mention du contraire.

4  « inno va tion in digi tally mediated research genres ».

5  « a push towards the demo cra ti za tion of science and the sharing of
research ».

6  « When we talk about digital genres and prac tices we are refer ring to the
recur rent, goal- directed, commu ni ca tive events (Swales, 1990) mediated by
digital tools in this way, along with the constel la tion of acti vi ties that
surround such events. »

7  « a new commu ni ca tion setting which recon fi gures the condi tions to
which prag matic features of language respond ».

RÉSUMÉS

Français
L’étude présentée vise à analyser les pages d’accueil des sites web d’agences
de voyages fran co phones afin de déter miner s’il s’agit d’un genre de
discours distinct et d’en carac té riser les spéci fi cités. Une série
d’expé riences a été conduite à cette fin. Un corpus de fran çais numé rique
bien connu, frWac, ainsi qu’un corpus de sites web touris tiques collecté
pour cette étude ont été utilisés. Les analyses effec tuées consistent, d’une
part, en une compa raison des discours touris tiques numé riques à un
échan tillon de discours numé riques variés, et, d’autre part, en une
compa raison des discours des sites d’agences de voyages avec d’autres
discours numé riques touris tiques, tels que les blogs, les sites d’offices de
tourisme et les sites de points d’intérêt touris tiques. Pour ces
compa rai sons, des outils de trai te ment auto ma tique des langues ont été
mobi lisés pour extraire une série de carac té ris tiques linguis tiques,
complétée par une analyse rhéto rique basée sur la struc ture des tours
(moves en anglais). Il est démontré que le discours des agences de voyages

Yaemwannang, Chalita. 2017. Online promotional genre set in tourism business:
multimodal discourse analysis of international hotel, restaurant, and tourist
destination homepages. Nakhon Ratchasima, THA : School of Foreign Languages
Institute of Social Technology Suranaree University of Technology, dissertation.
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constitue un genre distinct, dont les carac té ris tiques spéci fiques
sont décrites.

English
The aim of this study was to analyze the homepages of French- language
travel agency websites in order to determine whether they consti tute a
distinct discourse genre and to char ac terize their specific features. To this
end, a series of exper i ments were carried out. A well- known French digital
corpus, frWac, and a corpus of tourism websites collected for this study
were used. The analyses carried out consist, on the one hand of a
compar ison of digital tourism discourses with a sample of different digital
discourses and, on the other hand, of a compar ison of the discourses of
travel agency websites with other digital tourism discourses such as blogs,
tourist office websites and tourist attrac tion websites. For these
compar isons, auto matic language processing tools were used to extract
several linguistic features, comple mented by a rhet or ical analysis based on
the moves struc ture. It is shown that travel agency discourse consti tutes a
distinct genre, the specific char ac ter istics of which are described.
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